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1  Pair  5-inch  Gold  Handle 
Embroidery  Scissors 
75  Gold  Eyed  Sewing  Needles 
1  Bone  Stiletto 


CONTENTS 


2  Punch  Work  Needles  1  Gold  Tipped  Steel  Bodkin 

1  Bone  Tape  or  Ribbon  Runner  1  Plain  Steel  Bodkin 

1  Bone  Crochet  2  Medium  Wool  Darners 

1 .  Steel  Crochet  2  Fine  Wool  Darners 


2  Medium  Yam  Darners 
2  Fine  Cotton  Darners 
2  Medium  Cotton  Darners 


All  Needles  Highest  Grade.  MOST  COMPLETE  SEWING  SET  EVER  INVENTED.  Quality  Guaranteed. 

Price  30  cents  each  gross  lots.  Packed  in  individual  boxes.  Special  rate  on  large  quantity  orders.  Sample  40c.  post  paid 


Another  Big  Premium  Winner 

The  Excelsior  Sewing  Set 


Size  13  ^  inches  by  5  inches 


Excelsior 
Number 
Seven  C 


Retail 

Price 

$1.25 


Contaming  94  Useful 


The  Discriminating  Buyer  will 


:::  ONE  PAIR  24k  GOLD  HANDLE  SCISSORS 


Articles  mcluding 


appreciate  this  Needle  Case. 


Handsomely  Bound  in  Leatherette.  Beautifully  Designed  and  Embossed 


The  De  Luxe  Sewing  Set 


ji! 


The  Biggest  and  Best 
Bargain  Ever  Offered 

It  will  give  you  years  of  val¬ 
uable  advertising  because  it 
will  give  years  of  service 
and  satisfaction. 

Price  37^c  each  in  gross 
lots  boxed  singly. 

Special  rate  large  quantity 
orders.  Imprint  on  outside 
cover  if  desired.  Sample  50c 
postpaid. 


A  Wonder  Premium 

It  will  instantly  appeal  to 
every  woman.  A  real  Work 
Basket  Companion.  The  De 
Luxe  No.  7-B  Sewing  Set  in 
contents  and  binding  is  sim¬ 
ilar  to  Excelsior  No.  7-C 
with  additional  pair  of  Gold 
Handle  Scissors. 

It  is  splendid  for  use  when 
.raveling  or  visiting.  A  pre¬ 
mium  that  a  woman  will 
keep  and  use  all  her  life. 


Size  13'ii  inches  by  S  inches 


If  you  want  a  premium  that  will  interest  every  woman,  look  into  this  sewing  set  proposition 


S.  Bledce  Willsden,  1606  Hey  worth  Bldg.,  Chicago 


Sole  selling  agent  for  United  States  and  Canada 
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Directors  of  the  Associated  Press  Meet 

All  But  Two  Members  Present — Only  Routine  Business  Transacted,  theJSingle  Departure  Therefrom  Being 
the  Taking  of  the  Group  Picture,  Below,  by  “The  Editor^^and  Publisher” 


BOARD  OF  DIRECTORS  OF  THE  ASSIXJIATED  PRESS,  PHOTOGRAPHED  SPECIALLY  FOR  ‘  THE  EDITOR  AND  PUBLISHER.” 

Standing  (Left  to  Right) — Clark  Howell,  (.'ol.  Charles  A.  Rook,  B.  H.  Anthony,  VV.  L.  McLean,  Daniel  1).  Moore,  W.  H.  Cowles,  A.  C.  Weiss,  Melville 
E.  Stone  (Secretary  and  General  Manager). 

Seated  (Left  to  Right) — Adolph  S.  Ochs,  Charles  W.  Knapp,  Frank  B.  Noyes,  V.  S.  McClatchey,  Victor  F.  Law.son,  W.  Y.  Morgan. 


Wednesday,  Thursday  and  yesterday  1>.  1>.  .Moore.  Now  Orleans  (Ia.)  Tlme^ 
saw  the  board  of  directors  of  the  As-  1‘lca.vuno,  Urst  Vlco-Presidont ; 

'^^M'iated  Press  in  session  at  the  ffeneral  Heiijaniln  If.  Anthony,  New  Bedfor 
sotiaieo  rress  iii  sissiou  ai  me  general  ,  Slnndntil  Sn.oixl  Vlee-I'resldent 


Benjamin  H.  Anthony,  New  Bedford 
(>IasH. )  Standard,  Second  Vlee-I’resldent ;  nian-Kevicw ; 
Charles  .\.  Kook,  Pittsburgh  (Pa.)  Dls- 

K.'  M.  .Tol 

Charles  W.  Kmip|i,  St.  I/uils  (Mo.)  Ke- 
piildle;  Ihe  folio 


Adolph  S.  Ochs,  New  York  Times ; 

A.  C.  Weiss,  Duluth  (Minn.)  Herald; 
VV.  H.  (Aiwles,  Spokane  (Wash.)  Spokes- 


U.  W.  Page,  Columbus  ((in.)  Sunday 
Ledger. 

■An  interesting  feature  was  the  pho- 


V  1< tor  P,  lAwson,  Chicago  Dally  News,  toirranhinir  of  tlie  lionrd  on  W^ednesdav 
1).  K.  Town,  IxHilsvIlle  (Ky.)  Herald;  lograpmng  oi  mt  ooara  on  ueunesaay. 

It.  M.  .Tohnston,  Houston  (Tex.)  I’ost.  specially  for  The  Editor  and  I  cn- 
.  1  i  LISHER.  Out  of  the  fifteen  inenibers  in 

Ihe  following  wore  eeoted  members  j^ttendance,  only  two  escaped  the  flash- 
to  receive  the  Associated  Press  service:  momentarily  absent 

J’-Namlner;  from  the  board  room  when  the  request 
Bert  Perrin,  Calexico  (Cal.)  Chronicle;  . 

to  look  pleasant  was  made.  These 

- —  -  *  were  Col.  R.  M.  .Johnston  of  the  Houston 

Post  and  D.  E.  Town  of  the  Ivouisville 
Herald.  » 


Frank  B.  Note.s, 
Pr(*8ide;it. 


othces  in  Lhamiters  street,  in  this  city. 
Only  routine  business  was  transacted, 
so  General  Manager  Melville  E.  Stone 
announced,  at  the  close.  There  were  but 
two  absentees  (owing  to  illness) :  Charles 
Hopkins  Clark,  Hartford  Courant;  Her¬ 
man  Bidder,  New  York  Staats-Zeitung. 
Those  in  attendance  were: 

Frank  B.  Noyea,  Washington  (D.  C.) 
Star,  President ; 


Mei.vtijj:  E.  Stone, 

Secretary  and  General  ManagsT. 

Clark  Howell,  Atlanta  (Ga.)  Constitu¬ 
tion  ; 

V.  S.  McCIatohy,  Sacramento  (Cal.)  Bee; 

W.  L.  Mcl>ean,  Philadelphia  (Pa.)  Bul¬ 
letin  ; 

W.  Y.  Morgan,  Hutcbloaon  (Kana.) 
News ; 


R.  M.  JOHN-STON, 

Owner  Houston  Post. 

It.  M.  Klam,  lOnid  (Okla. i  Morning  NewE 
F.  F.  Bray,  Sapulpa  (Okla.)  Argus; 

J.  F.  VVIlliams,  Kl  Paso  (Tex.)  Times 
Spanish  Edition ; 


David  E.  Town, 

General  Manager  The  Shaffer  Group. 
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THE  BUSINESS  OUTLOOK 


Interview  with  a  Prominent  New  York 
Banker — Importance  of  the  Foreign 
Loan — Tariff  Should  Be  Economic,  Not 
Political — The  Railroads  and  the  Parcel 
Post — General  Prospect  Favorable. 


“The  entire  business  situation  at  the 
inoiuent  api)ears  to  hinge  largely  on  the 
outcome  of  the  negotiations  of  the  Anglo- 
French  commission.  Doubts  as  to  the 
expe<iienoy  of  the  foreign  loan  have  been 
practically  cleared  up,  and  present  inter¬ 
est  centers  in  the  completion  of  its  terms 
rather  than  in  a  discussion  of  its  ad¬ 
visability.” 

8o  said  J.  Adams  Brown,  president  of 
the  New  Netherlands  Bank  of  this  city, 
a  few  days  ago,  to  a  representative  of 
The  Euitok  and  Publisher. 

And  the  banker  went  on :  “Bankers 
and  business  men  alike  realize  in  this 
loan  an  obvious  opportunity  to  build  up 
the  iiidu.stries  of  the  United  States  (as 
has  been  so  ably  expressed  by  James  J. 
Hill)  and  to  safeguard  her  trade.  This 
opportunity  should  be  grasjted  in  the  same 
fearless  spirit  that  characterizes  all  suc¬ 
cessful  business  undertakings,  though  as 
a  matter  of  fact  a  proposition  backed  by 
the  vast  resources  of  England  and  France 
is  divested  of  all  element  of  risk,  what¬ 
ever  the  ouicome  of  the  European  war 
may  be. 

"The  contemplated  loan  should  not  be 
considered  as  an  index  of  our  sympathies. 
It  merely  shows  our  williugness  to  grant 
credit  for  our  products  to  such  nations 
as  have  the  desire  and  tlie  meads  to  trade 
with  us.  The  extending  to  European 
countries  of  a  credit  is,  however,  far  less 
a  service  to  them  than  a  measure  of  self- 
preservation  for  ourselves.  It  would  be 
a  short-sighted  policy  not  to  recognize  the 
prosperity  to  both  foreign-  and  native-born 
citizens  alike  that  a•^BUred  markets  for 
our  products  will  bring.” 

“Foreign  trade  conditions  and  our  own 
tariff  are  decidedly  ‘live’  topics  just  now. 
What  is  your  view  as  to  them?” 

‘•Well,  just  see  how  the  foreign  trade 
statement  for  August  adds  another  note 
of  emphasis  to  the  loan  proposition.  Since 
January  1,  1915,  the  excess  of  our  ex¬ 
ports  over  our  imports  is  more  than 
$l,(iOO, 000,000,  with  the  prospect  that  it 
will  be  even  larger  before  the  end  of  the 
current  year. 

“Fear  is  expressed  in  some  quarters 
that  predictions  for  industrial  expansion 
are  not  well  founded,  and  that  after  the 
war  is  over,  foreign  countries  will  be  more 
anxious  to  market  their  own  products 
than  to  import  ours.  Such  a  situation 
could  be  met  in  only  one  way — by  raising 
our  duties  sufficiently  to  protect  our 
manufactures. 

“Kegarding  the  tariff,  the  time  has 
come  when  we  must  realize  that  the  prob¬ 
lems  it  presents  are  economic  and  not 
political.  The  sooner  we  can  adopt  a 
settled  policy  as  to  the  tariff  problem,  the 
sooner  will  our  industrial  life  be  estab- 
lishe<l  on  a  sound  footing.  We  must 
give  every  encouragement  to  capital  to 
push  the  production  of  commodities  for 
both  domestic  and  foreign  consumption. 

“.4mong  the  articles  most  required  at 
home  are  the  coal-tar  products,  such  as 
aniline  dyes;  and  while  the  development 
of  the  dyestuff  industry  is  important  in 
itself,  it  is  absolutely  indispensable  to  the 
furtherance  of  plans  for  national  defense, 
should  such  a  need  occur. 

“The  high  explosives  of  modern  war¬ 
fare  are  all  coal-tar  derivatives,  and  the 
equipment  for  a  highly  developed  dyestuff 
industry,  chemical  experts  assure  us. 
could  be  turned  at  a  day’s  notice  into  a 
factory  for  explosives  for  national  de¬ 
fense.  The  necessity,  for  such  provision 
is  indicated  hy  the  fact  that  successes  in 
the  European  war  are  achieved  by  the 
nations  best  equipped  with  metal  and 
chemical  plants.” 

“How  about  industrials?” 

“Though  the  outlook  for  industrials  is 
on  the  whole  satisfactory,  railroad  inter¬ 
ests  are  still  depressed.  The  omission  to 
grant  justified  rate  advances,  coupled  with 
increased  taxes,  will  result  in  the  contin¬ 
ued  curtailment  of  expenses  and  tnainte- 


This  Country  Is  Headed  Toward 
Great  Prosperity 

In  recent  issues  THE  EDITOR  AND  PUBLISHER  has  printed  opinions 
from  newspaper  publishers,  general  advertising  agents  and  special  agents — 
all  taking  the  ground  that  the  United  States  is  getting  adjusted  very  rapidly  to 
the  exceptional  conditions  caused  by  the  European  war  and  that  a  big  volume 
of  business  is  directly  at  hand. 

In  this  connection  the  article  printed  below,  from  the  New  York  American, 
is  of  high  importance — not  merely  as  confirmation  of  the  news  printed  by 
THE  EDITOR  AND  PUBLISHER,  hut  also  as  summarizing,  effectively  and 
clearly,  the  “reasons  why.”  It  is  from  the  pen  of  B.  C.  Forbes,  an  acknowl¬ 
edged  expert: 


The  United  States  is  headed  tow¬ 
ards  business  improvement. 

Only  some  wholly  unexpected  ma¬ 
jor  disaster  could  derail  the  progress 
of  prosperity,  all  signs  testify. 

The  loan  of  1500,000,000  to  Britain 
and  France  on  5  per  cent,  five-year 
bonds  having  been  successfully  pro¬ 
vided  for  and  the  cash  ready  for  use, 
what  do  we  find  on  examining  inter¬ 
national,  agricultural,  industrial,  com¬ 
mercial,  railroad,  labor  and  financial 
conditions? 

Let's  call  the  roll  of  the  latest  de¬ 
velopments: 

1.  — (Germany  has  agreed  unequivo¬ 
cally  to  the  submarine  demands  of 
President  Wilson,  thus  easing  a  ten¬ 
sion  that  had  become  alarmingly 
acute. 

2.  — England  has  issued  orders  to  re¬ 
lease  a  vast  quantity  of  German  goods 
lying  at  neutral  ports  awaiting  ship¬ 
ment  to  the  United  States,  and  other 
indications  encourage  the  belief  that 
the  restrictions  on  the  oversea  move¬ 
ment  of  American  merchandise  will 
be  relaxed,  thus  offsetting  the  resent¬ 
ment  felt  at  the  seizure  of  $15,000,000 
worth  of  our  packers’  products  on  a 
prize  court  ruling. 

3.  — The  interminable  Mexican  im¬ 
broglio  bids  fair  to  be  taken  in  hand 
and  composed — at  least  for  the  pres¬ 
ent. 

4.  — The  cold  weather  has  not  seri¬ 
ously  interfered  with  our  crops, 
which,  taken  as  a  whole,  give  every 
promise  of  being  the  most  bountiful 
and  most  valuable  ever  raised  in  the 
history  of  any  nation. 

RECORD  WHEAT  CROP 

5.  — The  wheat  crop  has  broken  all 
records,  com  is  estimated  to  approxi¬ 
mate  three  billion  bushels,  and  the 
hay  crop — a  very  important  one — is 
unusually  abundant. 

6.  — Cotton  has  advanced  to  about 
13  rents  per  pound,  the  South  has 
ample  financial  facilities  to  handle 
the  crop,  warehouse  facilities  have 
been  provided  on  a  scientific  scale 
never  before  known,  and,  although 
the  allies  have  declared  the  staple 
contraband,  ways  and  means  of  mar¬ 
keting  a  normal  part  of  the  short  crop 
are  looked  for  with  increasing  confi¬ 
dence.  The  South,  indeed,  is  today 
remarkably  cheerful  and  far  from 
stagnant. 

7.  — Bank  clearings  —  one  valuable 
trade  yardstick — last  week  gained  60 
per  cent,  over  a  year  ago,  a  phenome- 
nrd  showing  even  when  the  temporary 
paralysis  then  prevailing  is  taken  into 
consideration. 

8. — Industry,  though  extremely  un¬ 
even,  is  today  much  more  active  than 
it  has  been  heretofore  at  any  time 
since  the  war  began.  The  steel  trade 
has  undergone  its  proverbial  transi¬ 
tion  from  the  pauper  to  the  prince 
state;  other  metals,  including  copper, 
have  revived  strongly;  the  lumber 
business,  long  severely  depressed,  is 
doing  a  little  better;  coal  is  in  some¬ 
what  broader  demand ;  the  woolen 
goods  trade  is  experiencing  something 
of  a  boomlet;  the  shoe  industry  is 
rashed  with  orders;  automobile  man¬ 
ufacturers  are  making  more  cars  than 
ever  before;  shipbuilding  in  all 
branches  is  booming  inordinately,  and 


builders  record  some  renewal  of  ac¬ 
tivity. 

9.  — Our  foreign  trade,  though  it 
was  temporarily  interfered  with  by 
the  recent  demoralization  in  ex¬ 
change,  has  regained  its  stride,  and 
our  export  balance  for  the  second  half 
of  1915  is  almost  certain  to  dwarf  all 
previous  records.  For  the  eight 
months  to  September  1  our  exports 
exceeded  our  imports  by  fully  $1,080,- 
000,000.  August  contributed  $120,000,- 
000  to  this  unprecedented  balance, 
and  it  is  to  be  noted  that  our  grain 
and  cotton  exports  are  only  begin¬ 
ning  in  earnest;  they  should  swell  our 
overflow  of  merchandise  by  six  or 
seven  hundred  million  dollars. 

RAILROAD  EARNINGS  LARGER 

10.  — August  railroad  earnings,  both 
gross  and  net,  are  running  far  ahead 
of  the  poor  figures  of  a  year  ago,  and 
the  movement  to  seaboard  of  our 
bumper  crops  and  huge  quantities  of 
war  munitions  should  greatly  swell 
the  returns  from  now  on.  It  is  just 
possible  that  the  prolonged  scrimping 
of  maintenance  and  equipment  expen¬ 
ditures  may  have  certain  unfortunate 
consequences,  including  a  shortage 
of  cars,  should  business  in  general  en¬ 
joy  marked  expansion. 

11.  — Railroad  managers  are  encour¬ 
aged  by  the  unmistakable  change  in 
sentiment  towards  them  on  the  part 
of  the  public  and,  to  some  extent,  by 
regulatory  bodies  also.  Latterly  in¬ 
vestors  have  manifested  more  disposi¬ 
tion  to  purchase  railroad  securities 
after  a  protracted  period  of  neglect, 
during  which  quotations  have  sagged 
to  unusually  attractive  levels,  meas¬ 
ured  by  the  income  yield. 

12.  — Labor  is  now  fully  employed 
in  most  parts  of  the  country.  An  offi¬ 
cial  report  issued  the  other  day  by 
the  State  Labor  Department  at  Albany 
shows  that  the  demand  for  workers 
has  steadily  increased  during  the  last 
two  or  three  months.  That  wages 
have  advanced  in  many  industries  has 
been  prominently  recorded  of  late  by 
the  newspapers. 

LOAN  FUNDS  PLENTIFUL 

13.  — The  banks  of  the  country  never 
before  carried  so  much  surplus  re¬ 
serve  nor  have  interest  rates  on  short 
date  facilities  ever  been  lower  at  this 
season  of  the  year  than  they  are  today. 
So  plethoric  are  lendable  funds  that 
numbers  of  Reserve  Banks  in  ih'? 
agricultural  sections  have  declined 
proffered  assistanace  from  the  Treas¬ 
ury’  Department — a  unique  condition. 

14.  — 'The  temptation  to  indulge  in 
speculation  and  to  engineer  new 
“deals”  is  beginning  to  tell.  Wall  Street 
is  now  indulging  in  “million-share 
days,”  new  incorporations  are  multi¬ 
plying,  one  important  steel  “deal” 
has  just  been  announced  and  others 
are  freely  discussed.  A  period  of  in¬ 
flation  is  among  the  probabilities,  al¬ 
though  responsible  banking  interests, 
if  they  live  up  to  their  protestations, 
will  do  their  utmost  to  keep  it  within 
bounds. 

15.  — The  principal  international  ex¬ 
changes  have  held  fairly  steady,  and 
the  Anglo-French  loan  having  been 
all  subscribed,  this  fundamental  phase 
of  the  situation  should  not  occasion 
fresh  trouble — at  least  not  in  the  near 
future. 


nauce,  and  will  delay  the  instalment  of 
necessary  improvements. 

“An  example  of  the  unjust  treatment 
accorded  the  railroads  is  shown  in  the 
parcel  post  system.  The  satisfaction  of 
the  public  in  the  success  of  the  service 
is  at  the  expense  of  the  railroads.  With 
several  years  to  elapse  before  the  mail 
contracts  expire,  they  have  been  forced  to 
carry  enormous  quantities  of  merchandise 
with  no  additional  remuneration.  That 
the  railroads  are  holding  their  own  at  all 
is  in  itself  an  indication  of  better  times. 

“While  various  details  of  the  business 
situation  leave  much  to  be  desired,  the 
outlook  on  the  whole  is  favorable.  Con¬ 
sidering  conditions  broadly,  the  hope  is 
that  the  settlement  of  our  foreign  nego¬ 
tiations  will  assure  a  market  for  our 
crops  and  merchandise. 


Los  Angeles  Suits  All  Withdrawn 
For  several  months  i)ast  there  has 
been  a  good  deal  of  bad  blood  stirred  up 
in  Los  Angeles,  Calif.,  over  lilad  suits 
in  which  the  Examiner,  the  Evening 
Express,  the  Morning  Tribune,  the  Eve¬ 
ning  Herald  and  Edwin  T.  Earl  have 
figured.  To  such  a  point  did  the  situa¬ 
tion  arrive  that  Mayor  Sebastian  of  Los 
Angeles,  and  a  number  of  leading  citi¬ 
zens,  felt  that  the  controversies  were 
harmful  to  the  community  and  for  a 
number  of  weeks  made  efforts  to  end 
the  strain  by  securing  the  withdrawal 
of  the  various  suits.  On  September  27, 
public  announcement  was  made  that 
this  result  had  been  attained,  and  the 
whole  region  now  breathes  easier  as  a 
result. 


Retailers  to  Hear  Brandeis 
The  Independent  Retailers  of  the  Met¬ 
ropolitan  District,  Inc.,  New  York,  held 
a  conference  at  the  Hotel  Astor  on  Sep¬ 
tember  30  at  which  it  was  determined 
that  the  work  of  the  organization  should 
for  the  present  be  confined  to  three  ob¬ 
jects:  The  passage  of  the  Stevens  bill, 
the  elimination  of  coupons  as  a  trade 
factor  and  the  prevention  of  fraudulent 
advertising.  The  association  decided  to 
invite  Louis  D.  Brandeis  and  a  number 
of  emminent  New  York  merchants  to 
address  a  general  meeting  to  be  held  at 
the  Hotel  Astor  on  October  27. 


Toledo  Times  Suffers  from  Fire 

Fire  on  the  morning  of  October  2 
damaged  the  Toledo  Times  building  and 
contents  to  the  extent  of  $30,000.  The 
fire  originated  in  the  engraving  plant  on 
the  third  floor  and  spread  to  the  lino- 
fype  and  stereotype  rooms  on  the  fourth 
floor.  The  roof  collapsed  and  ruined 
much  of  the  machinery  in  these  depart¬ 
ments.  The  business  office  on  the  main 
floor  and  the  basement  and  press  room 
were  flooded.  The  Times  will  be  printed 
in  another  newspaper  office  for  the 
present. 

Sphinx  Club  Dinner  Next  Thursday 

The  first  dinner  of  the  Sphinx  (Tub 
for  this  season  will  be  held  at  the  Wal¬ 
dorf  on  Thursday  next.  The  departure 
from  Tuesday  night  is  for  this  time 
only,  and  is  made  necessary  in  order  to 
accommoilate  “Oscar.”  The  speakers  of 
the  evening  and  their  subjects  follow: 
Ingalls  ^imball,  “The  Money  Value  of 
Good  Typography  in  Advertising”;  Job 
Hedges,  “Ethics  in  Business”;  Irving 
Hacheller,  “Side  Lights  of  Advertising.” 


Mr.  and  Mrs.  Paul  R.  Haskins  in  Town 
This  paper  has  already  announced  the 
marriage,  in  Chicago,  of  Miss  Virginia 
Woodward,  daughter  of  John  B.  Wood¬ 
ward,  to  Paul  Robert  Haskins,  son  of 
the  ])re8ident  of  the  International  Har¬ 
vester  Company.  The  young  couple 
have  been  in  New  York  this  week,  and 
were  the  guests  of  Lincoln  B.  Palmer. 

.All  in  Twenty-nine  Words 
“I  think  the  work  The  Editor  and 
Pimt.isiiER  is  doing  against  the  coupon 
and  trading  stamp  proposition  is  excel¬ 
lent,  and  in  line  with  its  helpful  efforts 
for  newspaper  advertising.”  —  M.  D. 
IIUNTON,  New  York,  OcL  6. 
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RICHARD  NOT  SO  “POOR” 


Philadelphia's  Big  Advertising  Club  Cele^ 
brates  in  Its  Enlarged  Quarters — Ar¬ 
rangements  for  World’s  Series — Ingeni¬ 
ous  Score  Boards  Upon  Which  the 
Plays  Will  Be  Reproduced. 

Philadelphia,  October  0. — Tlie  "wed¬ 
ding  dinner”  of  the  Poor  Hiehard  t'lul), 
celebrating  the  addition  of  a  better  lialf 
to  the  old  quarters  of  the  club  on  South 
Camac— The  Street  of  the  Little  Clubs — 
was  duly  observed  with  no  end  of  en¬ 
thusiasm  on  Tuesday  night.  The  func¬ 
tion  really  began  in  the  early  afternooiT. 
when  the  committee  on  the  1910  con¬ 
vention  of  the  A.  A.  C.  W.  motored  out 
to  the  University  to  have  luncheon  at 
the  Houston  Club  with  Provost  Smith, 
who  was  later  made  an  honorary  mem¬ 
ber  of  the  Poor  Richard;  and  Dr.  Tag¬ 
gart,  professor  of  chemistry.  After¬ 
wards  the  party  made  a  tour  of  the 
spacious  university  grounds  and  build¬ 
ings,  which  will  next  year  serve  as 
background  for  the  big  meeting.  The 
Houston  Club  will  be  used  for  official 
headquarters,  luncheon  will  be  served 
daily  in  the  gymnasium,  general  meet¬ 
ings  will  be  held  in  the  huge,  old  Con¬ 
vention  Hall,  where  Theodore  Roosevelt 
was  nominated  for  vice-president,  and  the 
swimming-pool  will  be  open  and  like  the 
campus  be  a  favored  spot  for  relaxation. 
The  committee  which  now  meets  every 
two  weeks,  and  will  on  October  Ist  move 
into  a  suite  of  offices  tendered  gratis, 
with  ’phones,  by  the  Bell  Telephone 
Company  in  their  central  building,  com¬ 
prises  Rowe  Stewart,  advertising  man¬ 
ager  of  the  Record,  chairman;  George 
Nowland,  advertising  manager  of  Pels 
Naptha  Soap;  M.  F.  Hanson,  general 
manager  of  the  Record;  Joseph  S.  Pots- 
damer,  Ketterlinus’  sales  manager;  E. 
J.  Berlet,  ex-president  of  the  Rotary 
Club  ami  international  vice-president 
and  head  of  the  Big  Brother  Ad-Club 
movement  in  this  city;  Wm.  W.  Matos, 
of  the  advertising  agency  of  that  name, 
and  an  expert  on  pageants;  Charles  C. , 
Green,  of  the  North  American;  Edwin 
Moore,  of  push-pin  repute;  Irvin  F.  Pa- 
schall,  advertising  manager  of  the  Farm 
Journal;  E.  K.  I^ech,  advertising  man¬ 
ager  of  the  Telegraph;  W.  Percy  Mills 
of  the  Bulletin;  Thos  R.  Elcock.  adver¬ 
tising  manager  of  the  U.  G.  I.;  Wm.  H. 
Trump,  advertising  manager  of  the 
leather  house  of  C.  C.  Alexander;^!*.  C. 
Staples,  advertising  manager  of  the  Bell 
Telephone;  Howard  C.  Story,  publish¬ 
er’s  representative;  Thos.  A.  Daily,  busi¬ 
ness  manager  of  the  Catholic  Standard; 
and  Richard  A.  Foley,  of  advertising 
agency  fame. 

R.  H.  'DUBBIN  PRESIDES 

The  dinner  began  at  six  with  ujiwards 
of  a  hundred  covers,  R.  H.  Durbin, 
president  of  the  club,  presiding.  It  was 
served  in  the  large  first  floor  dining¬ 
room  which  runs  across  the  two  build¬ 
ings,  which  with  its  white  walls,  its 
oolonial  pillars  and  small-paned  win¬ 
dows,  mirror-faced  at  the  back  (they 
say,  to  give  greater  impression  of  space) 
is  a  piquant  commingling  of  early 
American  and  up-to-dateness.  The  hit 
of  the  occasion  was  the  marriage  cere¬ 
mony  between  the  spirit  of  old  club, 
personified  by  Tom  l>aly,  and  the  spirit 
of  progress  in  the  new  house,  portrayed 
by  Herman  Bub,  of  the  North  American. 
Rowe  Stewart  was  the  reverend  geutle- 
man  who  united  the  two,  to  great  ap¬ 
plause  and  showers  of  confetti.  Three 
minute  speeches  ensued,  and  the  ham¬ 
mer  and  chisel  which  had  been  used  to 
break  down  the  partition  wall,  highly 
polished  and  enclosed  in  a  glass  box. 
were  presented  to  President  Durbin.  A 
congratulatory  letter  from  Governor 
Brumbaugh  was  read,  Thomas  Martin- 
dale,  the  first  president  reviewed  the 
early  days  of  the  club,  and  William  J. 
Eldridge,  the  third  president  also  spoke 
of  old-timers.  Addresses  were  made  by 
Mayer  M.  Schwab  of  New  York,  E.  J. 
Cattell,  George  Nowland  and  Rowe 
Stewart,  who,  of  course,  talked  conven¬ 
tion.  There  were  some  rattling  good 
songs  thrown  on  a  screen  by  way  of  nov¬ 
elty,  and  some  capital  pictures  of  the 
trip  of  the  Poor  Richards  to  Chicago  on 


their  convention-bagging  tour.  There 
was  also  one  funny  film,  I  am  told, 
showing  the  plight  of  the  man  who  did 
not  believe  in  advertisements.  The  an¬ 
nual  election  followed,  the  president 
continuing  without  any  opposition  on 
the  ticket.  The  secretary,  Theodore  E. 
Ash  and  the  treasurer,  P.  J.  Walsh, 
were  also  re-elected  without  contest. 
For  the  other  offices  there  was  a  spirited 
struggle,  seven  names  being  up  for  the 
five  vice-presidents  and  15  for  the  nine 
directors.  Those  elected  were:  Vice- 
presidents,  W.  Atlee  Burpee,  Thomas  A. 
Daly,  Harry  A.  Gatchel,  Edwin  Moore 
and  George  Nowland.  The  directors 
chosen  were:  E.  J.  Berlet,  Thomas  R. 
Klcoek,  Jr.,  William  J.  Eldridge,  G.  E. 
Gable,  Charles  C.  Green,  Ixuiis  .1.  Kolb, 
Thomas  Martindale,  P.  C.  .Staples  ainl 
Rowe  Stewart.  The  constitution  of  the 
( lub  was  amended  to  make  the  member¬ 
ship  unlimited.  It  was  formerly  held  at 
20(1.  Charles  C.  Green  was  the  chair¬ 
man  of  the  committee  which  arranged 
for  the  most  successful  dinner  ever  given 
by  the  organization. 

The  place  will  not  be  entirely  in  shape 
for  .  two  weeks  and  the  house-warming 
will  be  postponed  until  November  when 
everyone  will  be  bidden  to  come  and  ad¬ 
mire  the  attractive  home  which  the  wiser 
members  have  secured  instead  of  a  floor 
in  the  newest  office  building,  which  was 
the  preference  of  some.  The  house  is 
)>art  of  a  block  which  was  erectetl  over 
125  years  ago,  and  the  street  is  now 
practically  filled  with  literary  and  artis¬ 
tic  organizations,  which  give  a  color  and 
charm  to  the  neighborhood,  suggestive  of 
parts  of  old  London.  The  chairman  of 
the  building  committee  was  Wm.  J.  Eld¬ 
ridge. 

National  Gas  Lighting  Week  was  ob¬ 
served  here  with  due  attention  to  news¬ 
paper  advertising.  Generous  copy  was 
carried  in  11  papers,  including  two  Ger¬ 
man  and  one  Italian  journal,  which  had 
its  usual  notable  reward.  One  interest¬ 
ing  feature  was  the  full  page  of  illus¬ 
trations  published  in  the  luxurious  pic¬ 


torial  section  of  the  Sunday  Public  Led¬ 
ger  of  October  3,  which  was  strengthened 
by  the  entire  back  page  of  gas,  advertis¬ 
ing.  At  least  20,000  copies  of  this  sec¬ 
tion  (I  counted  ’em)  were  taken  over  by 
the  United  Gas  Improvement  Company 
for  distribution  to  agents  and  subsidiary 
organizations. 

All  the  sporting  editors  in  town  are 
keyed  up  for  the  opening  of  the  World’s 
.Series  which  begins  here  on  Friday. 
Elaborate  preparations  have  lieen  made 
and  the  scribes  are  thanking  their  lucky 
stars  that  after  the  two  games  in  Phila¬ 
delphia,  a  .Sunday  intervenes  before  they 
must  hie  to  Boston  for  the  third  event. 
Three  years  ago  when  the  games  alter¬ 
nated  every  day  for  a  week  between  New 
York  and  Boston,  the  men  had  to  jump  a 
train  at  midnight  every  24  hours  and 
were  a  pretty  worn  out  bunch  when  it 
was  all  over.  There  has  been  even  a 
madder  scramble  than  usual  for  tickets, 
so  many  applications  coming  in  by  mail 
that  two  days  ago  letters  were  no  longer 
opened  and  no  pasteboards  whatever  left 
for  public  sale  except  those  for  bleacher 
seats.  This  morning  a  red  ticket  had 
been  brought  to  me  which  I  hear  is  likely 
to  get  someone  in  trouble  since  a  number 
have  been  sold.  They  bear  the  imprint 
of  the  Globe  Ticket  Company  and  are 
regular  in  form  except  for  an  advertise¬ 
ment  of  the  Bingham  Hotel.  The  date 
line  is  Saturday,  October  1.3.  As  you  will 
see  by  consulting  your  calendar  “there 
ain’t  no  such  animal.” 

TICKET  ARRANGEMENTS. 

Each  newspaper  in  town  u'as  allotted 
150  sets  of  tickets,  far  too  few  for  the 
advertisers  and  others  who  look  to  the 
newspapers  to  get  them  their  magic  pass¬ 
ports  at  normal  sale  prices.  The  Record, 
which  even  in  the  dark  days  of  last  year 
staunchly  supported  the  Phillies,  asked 
for  some  .300  sets.  It  is  said  that  the 
North  American  demanded  500,  though 
this  is  denied.  I  told  last  week  of  the 
Press  galaxy  of  baseball  stars  and  special 
writers.  The  Ledger  will  have  Ty  Cobb, 


Stoney  McLinn,  and  George  M.  Young, 
of  the  staff,  well-known  for  his  brilliant 
articles  on  the  game  for  the  past  ten 
years.  The  Evening  Ledger  presents 
Luderus,  on  the  diamond;  Grant  Rice, 
and  a  corps  of  clever  men  on  the  staff. 
The  Evening  Telegraph  like  the  Inquirer 
will  rest  content  with  the  expert  knowl¬ 
edge  and  descriptive  skill  of  their  own 
popular  writers,  “Billy”  Weart  and  Joe 
Costello  serving  the  first  named,  and  E. 
F.  Wolfe,  “Jim  Nasium,”  bearing  the 
brunt  on  the  latter  paper,  which  will 
also  have  the  New  York  Herald  service, 
including  Col.  Jacob  Ruppert.  The  sport¬ 
ing  editor  of  the  Inquirer,  M.  Rawlins, 
says  they  have  not  much  faith  in  ar¬ 
ticles  written  by  baseball  stars,  which 
are  usually  prepared  by  some  newspaper 
man,  and  never  read  until  said  “author” 
sees  them  in  print.  The  North  American 
has  secured  articles  by  Whilted,  one  of 
the  Phillies’  crack  players. 

THE  ledger’s  score  BOARD. 

The  score  board  arrangements  of  the 
various  players  are  as  usual,  the  Ledger 
having  increased  its  service  to  cover 
some  400  drug  stores  and  theatres — and 
no  saloons — throughout  the  city  in  addi¬ 
tion  to  having  electric  open-air  boards  at 
six  points.  Ten  extra  girls  will  be  em- 
jiloyed  to  get  out  the  dope,  as  fast  as  it 
arrives.  The  Record,  which  last  year 
put  up  a  fine  electric  score-board,  show¬ 
ing  the  diamond,  for  a  brief  time,  had  to 
remove  it  because  of  the  narrowness  of 
Chestnut  street,  and  the  blocking  of  traf¬ 
fic  resultant  on  the  large  throngs  which 
gathered.  The  Inquirer  is  in  a  similar 
])osition,  though  the  street  is  wider,  its 
proximity  to  the  Reading  Terminal 
bringing  its  activities  under  the  ban  of 
the  railroad  officials.  Formerly  it  re¬ 
corded  details  of  the  play,  and  was  the 
first  paper  in  the  city  to  draw  a  daily 
mob  of  fans.  (Later  this  popularity  was 
shared  by  the  Record.)  A  simpler  board 
is  still  used,  but  a  fine  electric  recorder 
which  was  never  installed  is  stored  in 
the  cellar.  The  Telegraph  board,  which 
is  the  best  in  the  city,  will  be  the  centre 
of  a  crowd  which  is  likely  to  roach  10,000 
each  day.  Owing  to  its  fortunate  posi¬ 
tion,  directly  across  from  the  City  Hall 
plaza,  it  IS  secure  from  police  interfer¬ 
ence.  This  board,  fastened  on  the  outer 
wall  of  the  building  at  Broad  street  and 
South  Penn  Square  is  some  ten  feet 
s(iuare.  In  the  middle  is  the  diamond, 
the  position  of  each  player  being  marked 
by  red  and  white  lights  which  flash  out 
and  on  according  to  the  plays.  At  the 
left  are  the  names  of  the  players  on  the 
two  teams,  with  their  accompanying 
lights.  On  the  other  side  are  spaces  for 
the  three  strikes,  four  balls,  three  outs, 
fouls  and  errors,  with  attendant  flashes. 
The  thing  is  worked  from  a  platform  in¬ 
side  the  office,  by  Mortimer  Trangott. 
He  sits  at  a  slanting  arrangement  like  a 
great  typewriter,  which  is  a  miniature 
copy  of  the  larger  board  outside.  There 
are  about  100  keys,  coniunited  electrically 
with  the  outer  board.  An  asistant  takes 
the  game  as  it  proceeds  by  telephone 
from  the  sporting  department,  and  passes 
the  play  on  to  the  operator  who  strikes 
the  key  which  flashes  the  signals  to  the 
waiting  rooters.  If  a  red  light  goes  on 
at  first  base  after  a  strike,  it  signifies 
the  player  is  out,  the  white  light  at  the 
same  time  indicates  he  holds  the  position. 
It  is  a  fascinating  thing  to  watch,  lack¬ 
ing  not  even  the  cheers  and  groans  to 
make  it  very  much  like  the  real  game, 
and  of  course,  it  is  a  god-send  to  the 
fans  who  would  not  otherwise  be  able  to 
see  the  battle. 

Curtis  Wager-S-mitu. 


What  Took  Place  at  Philadelphia 
Some  of  the  outstanding  tendencies  of 
trade  journalism  came  to  the  surface  at 
the  annual  convention  of  the  Federation 
of  Trade  Press  Associations  in  Philadel¬ 
phia.  'Tliese  will  be  summarized  and  dis¬ 
cussed  further  at  the  October  22  meeting 
of  the  New  York  Trade  Press  A.ssoeiitioii 
by  Messrs.  H.  M.  Swetland,  A.  C.  Pear¬ 
son,  B.  J.  Doyle,  and  others.  John  Clyde 
Oswald  will  outline  at  the  same  meeting 
such  phases  of  the  recent  International 
Press  Congress  at  San  Francisco  as  are 
of  interest  to  trade  journalists.  The 
meeting  will  be  held  in  the  new  Advertis¬ 
ing  Club  quarters. 
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ADVERTISER.  DEALER  AND  PUBLISHER 

TO  MAKE  DISPLAY  WEEK  HUGE  SUCCESS 


Big  Increase  in  Business  in  Foreign  Field  Enthused  Newspapers  That 
Joined  in  Bureau  of  Advertising’s  Great  Movement  That 
Begins  Monday — Event  Covers  This  Country  and 
Canada — Director  Thomson  Interviewed. 


I 


Thi->  is  the  big  sign  that  will  stick 
right  out  and  shout  in  the  middle  of  the 
show  windows  of  thousands  of  stores,  next 
Monday  morning,  all  over  the  United 
States  and  Canada: 


I  n  t  e  r  n  a  t  i  o  n  a  I 
NKWSI’APER  DISPLAY  WEEK 
W'e  S<-1I  These  Standard  Pro<lucts 
Ml  Advertised  in  the 
DAll.Y  NEVYSPAPEKS 


The  sign  means  that  the  stores  dis¬ 
playing  it  sell  newspaper-advertised 
products;  and  it  also  means  that  the 
Hureau  of  Advertising,  American  Xews- 
pa|wr  Publishers  Association,  has  scored 
a  big  success  by  securing  so  wide  co¬ 
operation  among  merchants  in  carrying 
out  its  idea  of  an  International  News¬ 
paper  Window  Display  Week — to  be¬ 
gin  on  Monday  next. 

The  outstanding  fact  behind  this  event 
— started  by  the  Bureau  of  Advertising 
in  1914,  by  the  way — is  that  retailers 
are  not  only  willing,  but  anxious,  to 
push  goods  that  arc  advertised  in  the 
local  newspapers.  Inasmuch  as  the  good 
will  of  the  retailer  is  of  so  great  value 
to  the  national  advertiser,  this  demon¬ 
stration  on  l)ehalf  of  the  newspapers  will 
do  much,  it  is  h<-lieved,  to  increase  the 
already  large  amount  of  general  business 
which  has  been  flowing  into  the  columns 
of  the  newspapers  this  season. 

WHAT  MB.  TH0M80.N  KAYS 

W.  A.  Thomson,  director  of  the  Bureau 
of  Advertising,  said  to  The  Editor  and 
PuBLi.SHER,  yesterday,  that  fully  500 
newspapers  have  been  actively  engaged 
in  working  up  International  Newspaper 
Window  Display  Week,  and  that  more 
than  1(X)  prominent  national  advertisers 
have  signified  their  interest  to  the  e.xtent 
of  taking  an  active  part.  To  show  the 
widesj)read  interest  in  the  movement  Mr. 
Thomson  says  that  in  a  conversation  re¬ 
cently  with  an  officer  of  one  of  the  ad¬ 
vertising  agencies  he  was  asked:  “Alxuit 
how  many  newspapers  are  working  on 
this  plan?”  Mr.  Thomson  replied,  “We 
shall  have  500  or  more” — whereupon  the 
agency  man  said  facetiously,  but  not 
without  a  suggestion  of  truth:  “There 
must  be  more  than  that.  I  have  had 
seven  hundred  letters  on  the  subject  al¬ 
ready.” 

The  plan  of  the  Bureau  of  Advertising, 
outlined  in  the  instructions  issued  to 
publishers,  was  to  have  the  newspapers 
make  a  list  of  all  the  national  adver¬ 
tising  carried  during  the  year.  These 
accounts  were  then  classified — food  prod¬ 
ucts  and  the  like  under  the  head  of 
“groceries.”  and  so  on.  A  list  of  the 
leading  dealers  in  each  line  was  made, 
and  then  the  newspapers  sent  to  each 
dealer  a  list  of  the  products  in  his  stock, 
and  that  had  been  advertised  in  the 
newspapers.  The  dealer  was  asked  to 
show  these  products  during  Window  Dis¬ 
play  Week,  and  the  newspaper  furnished 
him  with  copies  of  the  sign  reproduced 
almve  for  use  on  his  windows. 

In  approaching  the  dealers  the  news¬ 
papers  showed  them  plainly  that  they  bad 
a  common  interest  with  them  in  the 
goods  in  question;  that  the  success  of  a 
newspaper  advertising  campaign  brought 
business  to  all  of  them,  and  that,  every 
time  a  newspaper-advertised  product 
succeeded,  it  encouraged  other  manufac¬ 
turers  to  come  into  the  city  and  adver¬ 
tise  their  products  for  the  dealer’s 
benefit. 

The  newspapers  that  participate  in  the 
“week”  will  obtain  photographs  of  typi¬ 


cal  window  displays,  and  the  Bureau  of 
Advertising  will  use  these  photographs 
in  compiling  some  interesting  and  valu¬ 
able  data  for  national  advertisers. 

Continuing,  Mr.  Thomson  said:  “The 
movement  this  year  took  hold  of  news¬ 
papers  and  advertisers  alike.  Those  who 
co-o|)erated  this  year  did  so  with  more 
enthusiasm  and  a  better  understanding 
of  the  big  idea  back  of  the  plan  than 
was  the  case  last  year. 

NATIONAL  ADVERTISERS  MUCH  INTERESTED 

“One  reason  for  this  is  the  fact  that 
the  big  increase  of  general  business  go¬ 
ing  to  newspapers  has  raised  the  interest 
of  publishers  in  the  foreign  advertiser. 

“The  dealer,  too,  exhibited  intelligent 
enthusiasm,  and  many  stores  wrote  di¬ 
rect  to  us  for  suggestions. 

“1  think  that  the  idea  underlying  In¬ 
ternational  Newspaper  Window  Display 
Week — that  of  focussing  the  attention 
of  retailers  on  newspaper  advertised 
products — f)ffera  to  newspapers  the 
sanest  and  best  opportunity  for  co-oper¬ 
ative  work.  If  we  continue  to  show 
general  advertisers  and  agencies  that  the 
newspapers  actually  have  interested  deal¬ 
ers  in  all  newspaper  advertised  goods, 
we  shall  have  fewer  requests  for  ‘special 
stunts’  in  liehalf  of  individual  products. 

“This  statement  is  borne  out  by  the 
broad  view  that  advertisers  took  of  the 
movement  this  year.  In  most  cases  that 
came  to  our  notice  the  adverti.sers  who 
wrote  to  the  newspaj)ers  endorsed  heart¬ 
ily  the  idea  of  getting  the  dealer  to  show 
all  advertised  goods,  and  merely  men¬ 
tioned  their  own  products  incidentally. 

“The  national  advertiser  is  coming  our 
way — there  can  l)e  no  doubt  about  that 
—and  I  Indieve  that  much  of  his  in¬ 
creased  interest  in  newspaper  advertising 
is  due  to  the  fact*  that  he  understands 
now  how  the  dealer  feels  about  news- 
pa  p<‘r-advertised  products.” 

NEW  PAPER  FOR  SALEM,  MASS. 

The  Evening  Mail  Out  to  Rival  News— 
Lowell  Churches  Advertise. 

Salem,  Mass.,  October  6. — The  first 
edition  of  the  Salem  Daily  Mail  made 
its  apjH'arance  on  Thursday  of  last  wwk. 
It  is  an  eight-page  sheet  of  seven 
columns,  and  has  the  International  News 
night  wire  service.  It  is  an  afternoon 
pa|)er,  like  tlie  Salem  Evening  News,  and 
prints  a  Polish  edition  every  morning. 
The  personnel  of  the  directing  force  is 
as  follows:  Heman  F.  Curtis,  formerly 
of  the  Boston  Evening  Record,  manag¬ 
ing  e<litor  and  business  manager; 
Harold  E.  Carew,  of  Waltham,  editor; 
Herln-rt  L.  Fogg,  formerly  of  the  Lynn 
(.Mass. I  Telegram,  city  editor. 

There  is  one  large  Essex  county  city, 
lyowell,  where  the  churches  believe  in 
advertising.  Flvery  Saturday  the  daily 
pajiers  there  carry  from  six  to  eight 
inches  of  advertising  from  each  of  half 
a  dozen  of  the  leading  churches. 

Horace  H.  Atherton,  Jr.,  of  Saugus, 
who  was  chosen  at  an  informal  gather¬ 
ing  of  Essex  county  newspaper  men.  at 
Naliant  recently  as  the  president  of  its 
press  club,  had  his  election  formally  rat¬ 
ified  a  week  ago  at  an  outing  of  the 
club  held  at  Suntaug  inn.  Lynnfield. 
There  were  more  than  100  newspaper 
men  present.  William  F.  Searle,  of  the 
Salem  News,  was  elected  vice-president. 

Circulation  Manager  Wickersham  Now 

George  C.  Wickersham  is  now  in 
charge  of  the  circulation  department  of 
the  Milwaukee  Free  Press,  succeeding 
Miss  Mae  Seely,  who  was  recently  mar¬ 
ried  to  Mr.  H.  H.  Solomon,  of  Cleve¬ 
land.  Mr.  Wickersham  was  formerly 
circulation  manager  of  the  Evansville 
(Ind.)  Courier,  and  later  of  the  Little 
Roci:  (Ark.)  Democrat. 


CLEVELAND’S  AGIN’  'EM 

Coupons  and  Premium  Schemes  De¬ 
cidedly  Unpopular  with  Local  Mer¬ 
chants — What  the  Heads  of  Two  Lead¬ 
ing  Stores  Say — Resolutions  by  the  Re¬ 
tail  Merchants’  Board. 


(•LEVELAND,  October  tt. — Manufactur¬ 
ers’  coupons  and  other  premium  proposi¬ 
tions  have  been  given  a  setback  in  Cleve¬ 
land  by  retail  merchants  to  such  an  ex¬ 
tent  it  is  difficult  to  find  a  representa¬ 
tive  department  or  specialty  store  where 
these  forms  of  rebate  are  carried  in  the 
merchandise  of  these  establishments. 
The  reasons  given  by  heads  of  these  or¬ 
ganizations  is  they  are  of  no  value  in 
stimulating  the  demand  for  the  goods 
in  which  the  coupons  are  packed;  they 
teiul  to  lessen  the  standing  of  the  estab¬ 
lishments  as  a  whole,  and  they  are  not 
appreciated  by  the  customers. 

The  statements  of  the  heads  of  two 
high-class  retail  stores  are  significant, 
in  that  they  may  be  considered  to  repre¬ 
sent  the  consensus  of  opinion  throughout 
Cleveland.  One  is  by  E.  L.  Geismer, 
general  manager  of  the  Steam  Company, 
and  who  also  is  chairman  of  a  committee 
of  the  Retail  Merchants’  Board  of  the 
Cleveland  Chamber  of  Commerce,  which 
was  formed  to  investigate  the  question. 

Mr.  Geismer  says:  “Our  investigation 
has  proved  that  merchants  in  this  city 
are  opposed  to  all  forms  of  premiums  in 
the  merchandise  they  sell.  So  keen  is 
this  opposition  that  most  of  the  repre¬ 
sentative  stores  here  have  eliminated  the 
coupons  from  the  goods  in  which  they 
were  packed.  So  far  there  has  been  no 
marked  complaint  from  those  back  of 
the  proposition,  and  it  seems  they  have 
agreed  to  sell  their  goods  to  these  stores, 
without  inserting  the  coupons. 

NEVER  USED  THEM;  NEVER  WILL. 

“In  our  own  store,  as  far  as  I  know, 
we  never  handled  goods  in  which  coupons 
were  packed.  Our  trade,  being  of  the 
highest  class,  neither  demanded  them 
nor  wanted  them.  We  could  not  possibly 
gain  any  business  through  that  medium. 
We  will  continue  to  sell  goods  only  that 
are  free  from  this  system.” 

C.  H.  Strong,  general  manager  of 
William  Taylor  Son  &  Co.,  one  of  the 
largest  retail  establishments  in  Ohio, 
says:  “Premiums  bear  absolutely  no 
weight  at  all  now  in  the  conduct  of  re¬ 
tail  business  in  Cleveland,  at  least  if 
the  situation  in  our  store  may  be  taken 
as  a  criterion.  I  believe  we  were  one  of 
the  first,  possibly  the  first,  to  take  a  de¬ 
cisive  stand  against  prenpuin  and  coupon 
propositions  of  all  kinds.  This  was  in¬ 
dependent  of  any  action  planned  by 
other  stores,  or  by  the  Retail  Merchants’ 
Board  as  a  whole.  I  believe  it  was  last 
February  we  held  a  buyers’  meeting,  at 
which  the  premium  question  was  brought 
up.  All  our  buyers  who  handled  lines  in 
which  coupons  were  packed  agreed  there 
was  nothing  to  gain  by  continuing  the 
practice.  There  were  comparatively  few 
lines  of  merchandise  in  which  we  found 
these  premiums. 

•  “For  a  time  the  firms' using  this  sys¬ 
tem  to  increase  the  sale  of  their  goods 
were  indignant  at  our  action,  and  in 
several  instances  we  were  refused  their 
goods.  This  was  overcome  by  our  taking 
on  similar  products  put  out  by  other 
manufacturers.  We  felt  rather  bad  about 
this,  especially  over  one  line,  which  we 
considered  the  best  of  its  kind  on  the 
market.  Another  manufacturer  took 
advantage  of  our  stand  on  premiums  and 
improved  his  product  so  well  we  found 
an  even  greater  call  for  these  goods, 
without  the  premium  offer,  than  we  had 
for  the  other  with  the  coii^ns.  Recent¬ 
ly  the  firm  that  did  oner  premiums 
asked  us  to  continue  carrying  their  line, 
which  we  are  doing  now.  But  we  still 
have  a  greater  demand  for  the  article 
we  took  on  in  its  place,  and  I  don’t 
know  but  what  it  is  an  even  better  arti¬ 
cle— and  the  manufacturers  do  not  and 
never  did  offer  coupons.  The  premium- 
packed  article  apparently  has  lost  pres¬ 
tige  here. 

NO  WEIGHT  WITH  THIS  FIRM. 

“The  only  other  contention,  that  the 
public  demands  goods  with  premiiun 


slips  in  them,  is  absolutely  wrong.  The 
stand  we  took  was  a  most  important 
one,  and  we  naturally  watched  the  re¬ 
sults  closely.  We  found  our  customers, 
with  the  smallest  number  of  exceptions, 
failed  to  give  the  matter  a  second 
thought.  The  strenuous  complaints  we 
liad  from  a  few  individuals  showed  these 
|>ersons  to  be  shoppers  for  the  advocates 
of  premium  propositions.  That  is  why 
we  can  say  premiums  bear  no  weight  in 
our  business  today.” 

The  Retail  Merchants’  Board  of  the 
Cleveland  Chanilier  of  Commerce  has 
adopted  resolutions,  showing  the  mem- 
l)ers  as  a  whole  are  opposed  to  premium 
schemes.  The  resolutions  follow: 

Whereas,  we,  the  merchants  ot  the  Retail 
Merchants*  Hoard  of  the  Cleveland  Cham¬ 
ber  ot  Commerce,  are  of  the  opinion  that 
the  placing  of  premium  certificates  in  prod¬ 
ucts  by  manufacturers  is  detrimental  to 
the  Interest  of  retail  merchants,  and  that 
schemes  of  like  character  will  spread  among 
manufacturers  and  become  a  grave  evil  un¬ 
less  vlgorousiy  opposed. 

Resolved,  therefore,  that  we  use  our  ut¬ 
most  combined  efforts  and  infiuence  to  dis¬ 
courage  such  practice. 

Resolved  further  that  the  Board  recom¬ 
mends  that  the  members  individually  take 
the  matter  up  with  manufacturers  who 
have  adopted  such  schemes,  protesting 
against  the  same  and  urging  that  they  be 
discontinued,  and  informing  such  manufac¬ 
turers  that  they  will  handle  unwillingly, 
if  at  all,  merchandise  carrying  premium 
certificates.  And  the  Board  recommends 
further  that  if  heed  be  not  given  to  the 
protests,  that  the  members  remove  said 
premium  tickets  and  refrain  from  the  use 
of  such  merchandise  whenever  possible. 

Resolved  further  that  the  secretary  be 
instructed  to  send  copies  of  these  resolu¬ 
tions  to  manufacturers  who  are  enclosing 
premium  certificates  in  merchandise  and  to 
the  various  trade  journals. 


ST.  LOUIS  STAR  “GOING  SOME’ 


Big  New  Press,  Additional  Motor  Cars 
for  Delivery  Uses,  etc.,  etc. 

The  St.  Louis  Star  appeared  on  Sgp- 
lembt'r  30  in  a  handsome  issue  of  24 
[•ages  of  eight  eolunins  each,  printed  on 
its  new  octuple  Goss  press,  which  has  a 
capacity  of  72,000  j)rinted  and  folded 
papers  per  hour.  The  Star’s  sextuple 
press  has  been  rebuilt  for  eight-column 
j)ages,  giving  an  equipment  that  will 
turn  out  complete  newspapers  at  the 
rate  of  108,000  per  hour.  Ten  new  fast 
motor  ears  have  been  added  to  the 
Star’s  city  delivery  system  within  the 
past  sixty  days.  In  addition  to  the 
new  presses,  the  new  motor  ears  and  a 
new  type-easting  machine — said  to  be 
the  only  one  in  operation  in  a  St.  Louis 
iM'wgpaper  office — contracts  have  been 
closed  for  the  immediate  delivery  of 
new  linotype  machines  and  an  intertype 
type-setting  machine. 

It  is  an  agreeable  coincidence  that 
these  mechanical  evidences  of  the  Star’s 
progress  should  come  at  the  completion 
of  the  first  year  of  service  with  the 
paper,  as  manager,  of  Leon  J.  Van  I.a,eys. 


“Galveston  Is  Here  to  Stay” 

The  Galveston  Tribune  has  issued  an 
admirable  panoramic  half-tone  of  the 
city  as  it  was  only  two  days  after  the 
late,  big  hurricane  swept  over  it.  As 
the  aceomjianyiiig  descriptive  matter  re¬ 
marks,  “a  close  inspection  shows  com¬ 
paratively  little  damage.”  And  the 
Tribune  then  well  says:  “Galveston  is 
here  to  stay— to  grow  greater;  and  Gal¬ 
veston  people  will  be  more  prosperous 
than  ever,  as  the  city  grows.  Adver¬ 
tisers  will  find  this  an  ideal  market 
within  the  next  year.” 


Ben  Franklin's  Printery  Still  Exists 
The  fact  that  the  Franklin  Printing 
(Company  of  Philadelphia  dates  its  be¬ 
ginning  to  Franklin’s  original  shop  on 
High  street.  187  years  ago,  is  not  gen¬ 
erally  known,  even  to  Philadelphians,  but 
this  is  proved  conclusively  in  a  chrono¬ 
logical  history  of  Franklin’s  printing 
business  up  to  the  present  generation. 


Ready  to  Get  After  the  Mexicans 
In  the  Saturday  Blade,  of  Chicago, 
its  owner,  W.  D.  Boyce,  lately  issued  a 
call  for  men  to  offer  their  services,  with 
his  own,  “for  enlistment  as  volunteers 
in  the  United  States  army  for  the  period 
required  to  establish  safety  for  Ameri¬ 
cans  on  our  frontier  and  peace  and  order 
in  Mexico.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


The  American 
Makes  Greatest  Gain 

During  September  just  ended  the  Boston 
American  gained  more  in  advertising,  as 
compared  with  last  year,  than  any  of  the 
Boston  papers  publishing  Sunday  editions. 

The  American  gained  145%  columns 

The  Herald -Traveler  gained  62^2  columns 
The  Globe  gained  50V4  columns 
The  Post  lost  14^4  columns 

The  American  is  gaining  in  net  paid 
circulation.  The  circulation  of  the  Sunday 
American  is  the  largest  in  New  England. 
The  circulation  of  the  Evening  American 
is  greater  than  the  combined  circulations 
of  the  other  Boston  evening  newspapers. 


The  circulation  of  the  Boston  American, 
both  Sunday  and  Evening,  goes  into  the 
homes  and  stays  in  the  homes. 


New  York  Office 
1789  Broadway 


80-82  Summer  Street,  Boston,  Mass. 


Chicago  Office 
504  Hearst  BuilcBiig 
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ALLKX  1).  ALBKHT,  OF  MIXXKAPOLIS, 
Xkw  Pkksident  of  I.ntebxationai-  Rotary  Clubs 


NEW  HONOR  FOR  ALBERT 


He  Is  Elected  President  of  the  Inter¬ 
national  Association  of  Rotary  Clubs . 

His  Career  as  a  Journalist  Began  on 

the  Washington  Post — Sociology  His 

Hobby — And  He’s  a  Speaker,  Too. 

Adjoining  columns  carry  an  excellent 
likeness  of  Allen  1).  Alla-rt,  the  newly 
elected  president  of  the  International  As¬ 
sociation  of  Rotary  Clubs. 

He  was  lK)rn  in  Williamsport.,  Pa.,  in 
1874.  In  his  youth  his  parents  went  to 
Wnshiiifrt'On,  1).  C.,  to  live,  and  he  at¬ 
tended  for  two  years  C.olumhian  C/ollege 
—now  (ieorge  Washington  Cniversity. 
From  181L5  to  1S!»8  he  was  a  reporter  on 
the  Washington  Post.  During  the  fol¬ 
lowing  two  years  he  was  the  Washington 
correspondent  for  various  pa|)«*rs,  ana 
he  also  t(K)k  a  sja-cial  course  in  diplo¬ 
macy  and  international  law.  This  fol- 
lowtsl  the  completion  of  the  law  course 
at  the  Columbian  I.aw  School. 

From  ItXKi  to  1JMI2  he  was  a  reporter 
on  the  Washington  Star,  and  in  P.XtS 
lK“eanie  managing  cslitor  of  the  Wash¬ 
ington  Times  and  editor  in  PMl.'i,  under 
Frank  A.  Munsey.  During  the  seven 
years  that  he  was  a  re|>orter  and  cor¬ 
respondent  in  Washington  he  us<'d  all 
his  sjiare  moments  to  completi"  the  list 
of  rtspiired  college  studies  in  chemistry, 
physics,  English,  jaditical  history,  phil¬ 
osophy,  Creek,  Latin,  economies  and  so- 
(•i(dogy.  In  order  to  utilize  every  ]>os- 
sible  moinent  he  secunKl  text  lM)oks  that 
he  could  carry  in  his  jss-kets.  (In  the 
tvinter  he  use<l  larger  text  Isioks  l»e- 
cause  his  overcoat  jsK'kets  were  larger.) 
.And  these  iKKiks  were  his  constant  com¬ 
panions. 

In  liaiit  he  Is'came  the  publisher  and 
e<iitor  of  the  Columbus  (O.)  Xews,  and 
from  Ibll  to  March  1,  1!)15,  he  was  cnli- 
tor  and  associate  publisher  of  the  Min- 
neapedis  Tribune. 

He  was  elected  a  menil)er  of  the  Min¬ 
neapolis  Rotary  Club  in  D«‘cem1)er,  1911, 
and  this  was  his  tirst  direct  association 
with  Rotary. 

When  the  Minnesota  Commercial  and 
Civic  Fe<leration  was  organiz-ed  in  Feb¬ 
ruary,  1915,  he  was  the  unanimous  choice 
of  the  incor|K)rators  for  the  active  head 
of  that  body,  devott*d  to  organizing  the 
^ound  public  opinion  in  the  8tat<“. 

'  In  addition  to  this  work  he  is  a  regu- 
Far  contributor  of  editorials  to  live  week¬ 
ly  ami  monthly  magazines,  and  contin¬ 
ues  his  university  extension  lecture 
work. 

Mr.  Albert’s  interest  in  sociology  and 
his  thorough  study  of  that  subject  re¬ 
sulted  in  his  writing  many  essays  on 
«*eonomics,  particularly  “How  Far  Shall 
the  Government  Fix  Prices?”  and  “The 
Forces  that  Make  Cities,”  upon  which 
Subjects  he  has  been  lecturing  for  sev¬ 
eral  years.  He  is  a  specialist  in  applied 
•H-onomics,  particularly  in  relation  to  the 
growth  of  cities. 

He  was  selected  to  deliver  the  address 
upon  the  unveiling  of  the  monument  to 
the  greatest  of  all  modern  war  corre¬ 
spondents,  .1.  A.  McGahan,  and  his  ap¬ 
preciation  of  this  honor  may  have  been 
heightened  bc-cause  he  was  himself  a 
war  correspondent  at  the  front  in  the 
war  between  the  United  States  and 
Spain,  representing  the  Washington  Star, 
the  Chicago  Daily  News,  the  New  York 
World  and  other  newspapers,  and  was 
the  chairman  of  the  corps  of  war  corre¬ 
spondents  on  duty  with  the  division  of 
(ieneral  -Guy  C.  Henry. 


II CLUBS  AND  PRESS  ASSOCIATIONS 
The  Eastern  Press  Association  conven¬ 
tion,  composed  of  the  publishers  of  daily 
patters  in  the  Maritime  Provinces  of 
Canada,  was  held  at  St.  John,  N.  B., 
on  September  21.  Directors  were  elected, 
consisting  of  Messrs.  Blackadar,  Flllis, 
MacXeill,  Keating,  MacKinnon,  Dennis, 
and  Black.  At  a  subsequent  meeting  of 
these  directors.  Mr.  Blackadar,  of  the 
Acadian  Chronicle,  was  chosen  president ; 
Mr.  MacXeill,  Sydney  Post,  vice-presi¬ 
dent  ;  apd  Mr.  Pearson,  of  Halifax,  sec¬ 
retary-treasurer. 


The  Xorwegian-Danish  Press  Associa¬ 
tion,  of  Minneaisjlis,  at  its  annual  meet¬ 
ing  rer-enfly,  listened  to  an  address  hy 
Wilhelm  Morgensterne,  former  atUudie 
of  the  Norwegian  Legation  at  Washing¬ 
ton,  and  at  present  secretary  of  an  in¬ 
ternational  asso<'iation  of  Norwegians. 
Ilis  suhje<-t  was  the  is>silion  of  the  Norse 
nations  in  the  war. 

Mends-rs  of  the  Essex  County  (Mass.) 
1‘ress  Club  journeyed  frt)m  far  and  near 
to  attend  the  annual  outing  of  the  club 
at  Santaug  Inn,  Lynnfield,  on  Saturday, 
September  25.  .After  the  less  serious 
rites  had  been  faithfully  performed,  an 
address  was  delivered  by  ex-Senator  Al¬ 
bert  J.  Bereridge.  The  following  offij-ers 
were  electe<l  for  the  ensuing  year:  Hor¬ 
ace  H.  .Atherton  of  Saugus,  president; 
William  F.  Searle.  of  Salem,  vice-presi¬ 
dent;  John  1).  W(K>dbury,  secretary; 
Fred  A.  Cummings,  of  Haverhill,  treas- 
tirer. 

The  annual  hanquet  of  the  Indiana 
memlxTs  of  the  Associated  Press,  which 
was  to  have  l)een  held  at  Indianapolis, 
has  l)een  postponed  until  the  latter  part 
of  October.  .Ambassador  Naon,  of  Ar¬ 
gentine,  who  was  to  have  l*een  the  prin¬ 
cipal  sp«‘aker,  was  comi)elle<l  to  cancel 
the  engagement,  which  accounted  in  part 
for  the  |>ostponement. 

The  Texas  Press  .Association  will  hold 
its  annual  convention  at  Dallas,  Novem- 
lier  18,  19  and  20.  One  of  the  reasons 
for  the  choice  of  Dallas  was  the  cordial 
invitations  received  from  the  Chamlx-r 
of  Commerce  and  the  Manufacturers’ 
Association. 

The  Seattle  Press  Club  recently  held  a 
successful  “I.adies’  Night”  at  which  a 
varied  programme  of  music  was  ren¬ 
dered.  A  large  part  .of  the  programme 
was  given  up  to  the  compositions  of  a 
resident  of  flattie. 

Thomas  F.  T.ogan’8  Washington  news 
letters  to  Leslie’s  Weekly  are  attracting 
attention  Wcaiise  of  their  brilliant  style 
and  the  pertinent  subjects  discussed, 
here  this  week. 

The  Minneapolis  Press  Club  heard  true 
stories  of  the  war  on  Scptemlier  23.  from 
two  newspaper  men  who  had  just  re- 
turne<I  from  the  front.  These  were  Jo¬ 
seph  McGovern  and  Joseph  McDermott, 


News  in  Brief 

Business,  the  outgrowtli  of  the  old 
Bookkeeper  Magazine,  has  been  pur¬ 
chased  by  American  Business  and  Stand¬ 
ard  Advertising,  of  Chicago,  of  which 
Seth  Brown  is  editor. 


A  complete  course  in  journalism,  said 
to  be  the  first  in  the  South,  has  been 
establi.shed  in  Charlottesville,  Va.  It 
will  be  under  the  direction  of  Ix;on  U. 
AVhipple,  of  Richmond. 


The  I.a  Crosse  (Wis.)  Tribune  Com¬ 
pany,  the  organization  which  owns  and 
operates  the  I.ji  Crosse  Tribune,  has 
bought  the  building  in  which  the  Tribune 
is  now  housed,  at  South  Fifth  and  .Jay 
streets.  The  Tribune  has  occupied  it 
for  eight  years  on  lease. 


Creditors  of  the  Morning  News  (Com¬ 
pany.  of  lyancaster.  Pa.,  have  Ixmui 
awardefl  a  dividend  of  ,31  jn^r  cent. 

Among  the  free  lectures  announced  by 
the  I^ecture  Ibireau  of  the  Board  of  Edu¬ 
cation  of  New  York  ('ity  are  four  on 
“The  Founders  and  History  of  Amer¬ 
ican  Journalism.”  hy  Grorge  Henry 
Payne. 


3  he  Dallas  .Ad  League,  at  a  meeting 
held  on  Seidember  21,  ado|)ted  a  resolu¬ 
tion  inviting  all  advertising  clubs  to  be¬ 
come  acquainted  with  the  idea  of  I>allas 
as  a  fitting  place  for  the  191(5  National 
Democratic  Convention. 

Where  They  Disagreed 

.A  newspaper  man  was  on  the  witness 
stand  and  the  attorney  was  trying  to  find 
out  something  ahout  him. 

‘•Where  did  yon  work  last?"  he  asked. 

■‘On  the  Miiwaukee  Sentinel.” 

“Why  did  you  leave?" 

“The  editor  and  I  disagreed  on  a  na¬ 
tional  political  question.” 

“Where  did  .vou  work  next?” 

“On  the  New  ttrleans  Item.” 

“Why  did  .von  leave?" 

“The  editor  and  I  disagreed  on  a  na¬ 
tional  political  (iiiestlon." 

This-  was  the  reply  in  every  Instance, 
and  the  judge  took  a  hand. 

“What  was  this  national  political  ques¬ 
tion.”  he  asked,  “upon  which  you  never 
could  agree  with  your  chiefs?" 

“Prohibition.” 


NEWSPAPER  MEN  TO  THE  FRONT 

Canadian  Editors  and  Reporters  Volun¬ 
teering  Steadily — Dominion  Notes. 

Toronto,  October  4. — Canadian  news- 
paiter  men  have  already  made  a  good 
showing  in  answer  to  the  apiteal  for 
recruits  for  overseas  military  service,  and 
they  are  still  responding  to  the  call. 
During  the  past  week  several  more  young 
scribes  have  joined  the  colors.  Here  are 
a  few’  of  the  latest  recruits: 

Gordon  Flarle  Karkwell,  reportorial 
staff,  St.  Thomas  (Out.)  Times,  with  the 
7th  .Mounted  Rifles. 

Gregory  V.  Nelson,  son  of  F'raneis 
Nelson,  simrting  editor,  Toronto  Globe, 
with  H3nl  Hattalion,  C.  E.  F.  Is  a 
lieutenant. 

Donald  M.  Goudy,  military  reporter, 
Toronto  Evening  Telegram,  with  the  37th 
Hattalion,  C.  E.  F.  Holds  lieutenant’s 
commission. 

Thomas  J.  Holden,  city  editor,  St. 
Catharines  (Out.)  Standard,  formerly 
with  the  Hamilton  Herald  and  the  Win¬ 
nipeg  Telegram,  joins  the  81st  Battalion, 
C.  E.  F. 

G.  Herbert  I.iash,  reportorial  staff, 
Toronto  Mail  and  Empire,  with  the  4th 
Canadian  University  Corps. 

.Tames  Hewitt,  sporting  editor,  Van¬ 
couver  Daily  I'rovinee,  becomes  physical 
instructor  of  the  Western  Scouts,  V’ic- 
toria,  B.  C.,  with  rank  of  corporal. 

11.  M.  Bell,  city  editor,  Brantford 
(Ont.)  Courier,  with  the  mechanical 
iransjMtrt  service. 

Herbert  Costain,  reportorial  staff, 
Brantfonl  Courier,  unattached  as  yet,  but 
now  in  training  in  Toronto. 

S.  Wallace  Dafoe,  president  of  the 
Parliamentary  Press  Gallery,  Ottawa, 
and  a  brother  of  J.  W.  Dafoe,  managing 
editor  of  the  Winnipeg  Free  Press,  was 
married  on  Saturday  to  Miss  Stella  B. 
King,  Ottawa. 

.Anotlier  recent  newspaper  wedding  was 
tliat  of  Harry  N.  Moore,  of  the  Montreal 
Star  staff  to  Miss  Nan  Reddick,  Win¬ 
chester,  Ont.,  on  September  28. 

Charles  .Tames  CJragg.  editor  of  the 
Bridgewater  (N.  S. )  Bulletin  and  one  of 
the  best  known  journalists  in  the  mari¬ 
time  provinces,  was  married  last  week  at 
Halifax  to  Miss  Mary  Isabel  Roche,  a 
society  favorite  in  the  Nova  Scotian 
capital. 

.John  R.  Robinson,  e<lllor  of  the 
Toronto  Telegram,  has  been  doing  some 
vigorous  work  on  the  platform  in  various 
parts  of  the  country  to  encourage  re¬ 
cruiting.  Dr.  J.  A.  Macdonald,  editor  of 
the  Toronto  Globe,  is  another  journalist 
who  has  been  doing  his  hit  in  the  same 
direction. 

L.  D.  Taylor,  mayor  of  Vancouver, 
R.  C..  and  former  publisher  of  the 
World  in  that  city,  announces  that  he 
will  begin  the  publication  of  an  after¬ 
noon  paper,  to  be  called  the  Globe,  in  the 
near  future.  Mr.  Taylor  also  says  that 
he  will  enter  the  political  field  as  an  in¬ 
dependent  candidate  in  one  of  the  British 
f’olumbla  constituencies. 

The  AVoodstock  (Ont.)  Sentinel-Re¬ 
view.  in  conjunction  with  several  of 
Woodstock’s  leading  merchants,  is  ar¬ 
ranging  for  a  Big  Co-operative  Fare-Re¬ 
funding  Sale  to  begin  Saturday,  October 
n  and  run  all  the  following  week.  The 
scheme  is  to  make  special  Inducement  to 
bring  people  to  shop  in  Woodstock. 

The  Stratford  Herald  and  -the  Regina 
Province  and  Standard  are  two  Canadian 
dailies  which  are  eondiicting  competitions 
among  the  school  children  of  the  two 
cities,  prizes  being  given  for  the  best 
answers  to  the  question.  “Why  should 
peonle  patronize  only  local  stores?” 

The  Vancouver  Daily  Province  is  run¬ 
ning  an  amateur  advertisement  writing 
contest.  It  has  induced  several  leading 
business  houses  in  Vancouver  to  donate 
prizes  for  the  best  advertisements 
written  for  them. 

Herbert  S.  Houston,  president  of  the 
.Associated  Advertising  Clubs  of  the 
World,  stopped  off  in  Calgary  last  week 
and  delivered  a  much  appreciated  address 
to  the  local  ad  club. 

The  contracts  for  a  new  building  for 
the  Tribune  Printing  Company,  of  Wel¬ 
land.  Ont..  have  been  awarded,  and 
work  has  been  begun  on  the  new  struc¬ 
ture. 
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What  Does  the  Big  Following  of  the  New  York 
American  Mean  to  the  Business  World? 

NE-FOURTH  of  all  of  the  money  spent  by  all  of  the  people  in  the  Metropolitan  District 

is  spent  by  the  people  who  read  the  NEW  YORK  AMERICAN,  Daily  and  Sunday. 

One-fourth  of  all  of  the  money  saved  and  invested  by  all  of  the  people  in  the  Metro¬ 
politan  District  is  saved  and  invested  by  the  people  who  read  the  NEW  YORK  AMER¬ 
ICAN,  Daily  and  Sunday. 

One-fourth  of  the  prosperity  of  all  lines  of  business  in  the  Metropolitan  District  is 
contributed  by  the  people  who  read  the  NEW  YORK  AMERICAN,  Daily  and  Sunday. 

There  can  be  no  doubt  as  to  the  accuracy  of  these  statements  because  it  is  a  fact  that 
one- fourth  of  all  of  the  people  who  buy  and  read  New  York  Newspapers  buy  and  read  the 
NEW  YORK  AMERICAN,  Daily  and  Sunday. 

There  are  6,500,000  men,  women  and  children  in  the  Metropolitan  District  whose 
needs  are  supplied  by  the  business  men  of  New  York. 

The  NEW  YORK  AMERICAN,  Daily  and  Sunday,  is  the  natural  medium  for  busi¬ 
ness  men  to  employ  to  reach  one- fourth  of  this  great  number  of  people — 1 ,625,000  of 
them. 

One-fourth  of  all  of  the  fathers  and  mothers — one-fourth  of  their  children  who  are 
able  to  read,  and  one- fourth  of  all  of  the  single  men  and  women  in  the  New  York  territory 
regard  the  NEW  YORK  AMERICAN,  Daily  and  Sunday,  as  their  favorite  newspaper. 

They  pay  $1 ,000,000  a  year  for  the  daily  American  and  $1 ,820,000  a  year  for  the 
Sunday  American — on  the  basis  of  one  cent  for  the  daily  and  five  cents  for  the  Sunday. 
You  see  even  these  small  coins  represent  a  very  large  sum  of  money  when  piled  up  during  > 
a  year. 

How  much  money  is  distributed  during  a  year  by  the  1,625,000  followers  of  the 
NEW  YORK  AMERICAN?  /  .  .  . 

Certainly  the  average  per  individual  is  as  great  as  that  of  the  average  for  the 
remaining  three-fourths  of  the  population. 

The  average  annual  sum  of  money  allotted  to  each  individual  in  the  Metropolitan 
District  is  higher  than  that  allotted  to  the  individual  in  any  other  section  of  the  country. 

The  strength  of  a  statement  is  its  conservatism. 

So  we  place  the  average  sum  allotted  to  each  individual  in  the  Metropolitan  District 
at  the  low  figures  of  $225  per  annum — $200  of  which  is  spent  and  $25  of  which  is  saved. 

On  this  basis,  the  1 ,625,000  followers  of  the  NEW  YORK  AMERICAN,  Daily  and 
Sunday,  spend  annually 

THREE  HUNDRED  AND  TWENTY-FIVE  MILLION  DOLLARS 

On  this  basis,  the  1,625,000  followers  of  the  NEW  YORK  AMERICAN,  Daily  and 
Sunday,  save  annually 

FORTY  MILLION,  SIX  HUNDRED  AND  TWENTY-FIVE  THOUSAND  DOLLARS 

These  are  stupendous  figures. 

Maybe  you  will  more  readily  appreciate  the  greatness  of  these  figures  when  we  tell 
you  that  fifty  of  the  largest  and  best  known  retail  stores  in  New  York  City,  do  a  combined 
annual  business  of  less  than  one-half  of  the  total  amount  of  money  spent  every  year  by 
readers  of  the  NEW  YORK  AMERICAN,  Daily  and  Sunday. 

The  money  spent  annually  by  NEW  YORK  AMERICAN  followers  sustains  every  line  ' 
of  business. 

Don’t  you  see  the  necessity  of  making  an  advertising  investment  where  the  returns 
are  certain? 

NEW  YORK  AMERICAN 

DAILY  and  SUNDAY 
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TO  FIRE  COMMISSIONER  ADAMSON: 

CUT  N.  Y.  FIRE  LOSSES  BY  ADVERTISING! 


“The  Editor  and  Publisher,”  While  Heartily  Favoring  “Fire  Preven¬ 
tion  Day,”  Announced  for  Today,  Urges  the  Use  of  Newspaper 
Advertising  by  Which  to  Instruct  the  People  of  This 
City  as  to  the  Fire  Peril. 

By  Abthub  Elliot  Spboul. 


This  is  Fire  Prevention  Day  in  New 
York.  Fire  Commissioner  Adamson’s 
purpose  is  to  educate  the  people  of  this 
city  to  be  careful  about  doing  anything 
that  will  cause  a  fire  to  start.  The  idea 
is  a  good  one,  and  The  Editoe  and 
PuBLisiiEK  is  so  much  interested  in  it 
that  it  wishes  to  hold  up  Mr.  Adamson’s 
hands  in  every  jmssible  way.  But  this 
paper  has  some  suggestions  and  observa¬ 
tions  to  offer  on  the  matter  that  it  be¬ 
lieves  are  of  value. 

The  people  who'don’t  mean  to  do  any 
harm  make  a  lot  of  trouble  in  this 
world.  Among  other  things,  they  set  a 
lot  of  fires,  causing  the  loss  of  millions 
of  dollars’  worth  of  property  and  a 
shocking  sacrifice  of  life.  And  this  is 
going  on  steadily,  year  after  year. 

Here  is  a  serious  condition  of  things, 
of  course;  but  it  can  be  largely  check^, 
if  not  entirely  stopped,  and  the  resulting 
saving  will  be,  of  course,  of  enormous 
consequence  to  the  public. 

The  great  majority  of  people  are  by 
nature  inclined  to  l)e  peaceable  and  well 
behaved.  They  neinl  to  be  approached 
on  that  l>asi8.  They  cause  fires  as  they 
bring  about  other  unpleasant  conditions, 
because  they  literally  do  not  know  any 
l>etter.  They  need  only  to  l>e  told. 

They  need  to  be  taught  to  look  upon 
a  match  or  any  other  lighted  object  ex¬ 
actly  as  Commissioner  Adamson  looks  at 
it,  namely,  as  a  combination  of  great 
usefulness  with  great  danger.  This 
teaching,  if  done  through  proper  chan¬ 
nels,  will  create  in  them  an  instinctive 
consciousness  of  the  need  for  the  utmost 
care  in  handling  anything  that  may 
start  a  fire.  They  can  be  made  so  sensi¬ 
tive  to  this  thought  that  they  will 
not  have  to  stop  to  reason,  but  it  quickly 
will  become  second  nature  to  them  to  act 
instinctively  and  automatically  with  the 
greatest  caution  in  respect  to  matches, 
cigarettes,  etc. 

The  question  fairly  is:  How  to  reach 
the  great  public  with  the  educative  force 
al)Ove  indicated,  at  a  reasonable  ex¬ 
pense?  The  answer  is  in  one  word; 
ADVERTISE. 

This  is  a  city  of  newspaper  readers. 
Practically  every  family  in  New  York 
sees  some  daily  paper  every  day.  The 
one  best,  cheapest,  quickest  and  most 
effective  method  of  educating  people  to 
feel  instinctively  how  dangerous  it  is  to 
“fool”  with  fire  is  to — ADVERTISE. 

Here  are  some  “sample  ads,”  offered 
by  The  Editob  and  Publisheb  as  sug¬ 
gestions  of  methods  of  effective  ap¬ 
proach  to  the  people  of  this  city  through 
newspapers  published  not  only  in  Eng¬ 
lish  but  in  all  the  foreign  languages: 

.SAMPLE  AD  No.  1 
$600,000  A  DAY 

was  the  FIRE  LOSS  in  the  United 
States  and  Canada  last  year. 

On  whom  does  this  enormous 
loss  ^allT  It  falls  upon  the 
PEOPLE— upon  YOU. 

.  lives  were  lost  in  these 

fires.  Was  there  a  relative  of 
YOURS  among  them  ?  Maybe  not. 
but  they  were  SOMEBODY’S 
loved  ones.  Your  turn  to  suffer 
I  >  may  come  TWS  ye|ir. 

I  j  Most  if  these  fires  we<h'*du$“lo 
CAREBES6NE.SS-^to  th?  thpow- 
,  ing  aside  of  a  match,  or  of  a  light¬ 
ed  cigarette,  or  of  a  cigar. 

Are  YOU  willing  longer  to  help 
to  sustain  this  great  tax — the  loss 
of  a  fortune  every  day  of  the  36.’> 
and  the  torturing  deaths  of  so 
many  innocent  people? 

Of  course,  you  are  not! 

Then — 

Resolve  NEVER  to  discard  a 
match  or  other  lighted  object  with¬ 


out  first  being  SURE  to  PUT  IT 
OUT— absolutely ! 

Resolve  that  if  you  see  another 
person  violating  this  simple  rule 
you  will  AT  ONCE  call  the  per¬ 
son’s  attention,  courteously,  to  the 
great  danger  involved  in  the  act. 

The  Time  Is  Close  at  Hand 
When  the  Man  Who  Throws 
.\8ide  a  Lighted  Match,  or  the 
Like,  Will  Be  Regarded  Pre¬ 
cisely  As  If  He  Were  Firing  a 
Revolver — and  Be  Dealt  With 
.\ccordingly.  Such  a  Man  Is 
a  Public  Danger! 

FIRE  COMMISSIONER. 

New  York. 


SAMPLE  AD  No.  2 

WE  WANT  YOUR  HELP. 

Yes,  we  mean  exactly  that— 
YOUR  help.  And  for  this  reason: 

Every  day  in  the  year — Sundays 
and  holidays  included — the  enor¬ 
mous  sum  of  SIX  HUNDRED 
THOUSAND  DOLLARS  is  I/)ST 
BY  FIRE  in  the  United  States  and 
Canada. 

We  want  YOU  to  help  US  stop 
this  great  tax  upon  the  people 
(for  that  is  what  it  results  in). 

This  is  the  way  to  help: 

Tell  your  wife  and  your  children 
and  your  friends  that  by  far  the 
larger  part  of  this  disastrous 
waste  can  be  SAVED  if  they  will 
recognize  the  fact  that  when  they 
have  in  their  possession  a  lighted 
match,  cigarette,  cigar,  pipe,  can¬ 
dle,  lantern  or  ANY  lighted  object, 
they  are  handling  something 
DANGEROUS, 

and  tliat  it  is  their  DUTY  to  see 
that  EVERY  such  lighted  match 
or  other  lighted  object  is  CARE¬ 
FULLY  EXTINGUISHED,  even  to 
the  last  spark,  BEFORE  they 
throw  it  away. 

The  preservation  of  HUMAN 
LIFE,  as  well  as  of  property,  may 
depend  upon  their  doing  this. 

We  urge  YOU,  as  a  good  citizen, 
to  HELP  in  this  great  work. 

Will  you  not  help  us? 

ITRE  COMMISSIONER. 

New  York. 


SAMPLE  AD  No.  3 
IS  A  MATCH  A  SMALL  THING? 

Is  it?  In  one  sense  it  is,  just 
as  a  bullet  is  a  small  thing;  but 
while  the  bullet  will  take  but  one 
life,  at  most,  the  match  may  take 
scores  upon  scores. 

No!  A  match  is  not  a  small 
thing.  A  match — or  any  similar 
lighted  object — is  about  as  power¬ 
ful  an  instrument  for  harm  as  we 
know  anything  about. 

Every  day  in  the  year— Sundays 
and  holidays  included — the  enor¬ 
mous  sum  of  SIX  HUNDRED 
THOUSAND  DOLLARS  is  LOST 
BY  FIRE  in  the  United  States 
and  Canada.  And  this  vast  waste 
of  the,  public’s  money-rand  that 
■*4e»w  YOUR  money— %  diused, 
,0  fa  a  very  important  extent,  by  the 
careless  handling  of  matches  or 
fhe  like. 

Remember  that  whenever  YOU 
light  a  match,  for  ANY  purpose, 
or  have  in  your  possession  a  light¬ 
ed  cigarette,  cigar,  pipe,  candle, 
lantern  or  ANT  lighted  object, 
you’re  handling  something 
DANGEROUS. 

It  is  your  DUTY  to  see  that 
EVERY  '  such  lighted  match  or 


other  object  is  CAREFULLY  'EX¬ 
TINGUISHED,  even  to  the  last 
spark,  BEFORE  you  throw  it 
away. 

Not  only  the  preservation  of 
property  but  of  HUMAN  LIFE 
may  depend  upon  your  care  in 
doing  this. 

The  Time  Is  Close  at  Hand 
When  the  Man  Who  Throws 
Aside  a  Lighted  Match,  or  the 
Like,  Will  Be  Regarded  Pre¬ 
cisely  As  If  He  Were  Firing  a 
Revolver — and  Be  Dealt  With 
Accordingly.  Such  a  Man  Is 
a  Public  Danger! 

FIRE  COMMISSIONER. 

New  York. 

^  SAMPLE  AD  No.  4 
BE  CAREFUL  WITH  THAT 

MATCH! 

Fire  Commissioner  Adamson,  of 
New  York,  states  that  last  year 
MORE  THAN  ONE-QUARTER  of 
ALL  the  fires  in  this  great  city 
are  KNOWN  to  have  been  DI- 
RECTl’LY  due  to  the  careless  han¬ 
dling  of  matches,  cigarettes,  or 
cigars.  How  many  more  fires  in 
the  metropolis  MAY  have  been 
due  to  the  same  cause  (but  not 
susceptible  of  proof)  cannot  be 
computed.  As  for  fires  elsewhere, 
of  similar  origin,  the  total  is  sim¬ 
ply  startling. 

Remember  that  whenever  YOU 
light  a  match,  for  ANY  purpose, 
or  have  in  your  possession  a  light- 
(“d  cigarette,  cigar,  pipe,  candle, 
lantern  or  ANY  lighted  object, 
you’re  handling  something 
DANGEROUS. 

It  is  your  DUTY  to  see  that 
EVERY  such  lighted  match  or 
other  object  is  CAREFm.LY  EX¬ 
TINGUISHED,  even  to  the  last 
spark,  BEP'ORE  you  throw  it' 
away. 

Not  only  the  preservation  of 
property  but  of  HUMAN  LIFE 
may  depend  upon  your  care  in 
doing  this. 

The  Time  Is  Close  at  Hand 
When  the  Man  Who  Throws 
.Vside  a  Lighted  Match,  or  the 
Like,  Will  Be  Regarded  Pre 
cisely  As  If  He  Were  Firing  a 
Revolver— and  Be  Dealt  With 
.\ccordingly.  Such  a  Man  Is 
a  Public  Danger ! 

FIRE  COMMISSIONER. 

New  York. 

SAMPLE  AD  No.  .S 
TO  FATHERS. 

TELL  YOUR  CHILDREN  about 
(he  ENORMOUS  LOSS  of  LIFE, 
as  well  as  of  property,  by  the  fires 
that  took  place  in  this  country 
and  Canada  last  year.  The 
FINANCIAL  IjOSS  ALONE  was 
about  $600,000  a  day — including 
Sundays  and  holidays — and  this 
the  PEOPLE  have  to  stand!  It  is 
impossible  to  dodge  it  EXCEPT 
bv  removing  the  CAUSE. 

TELL  YOUR  CHILDREN  that 
a  great  proportion  of  these  tre¬ 
mendous  losses  is  KNOWN  to  be 
due  to  the  careless  handling  of 
M.ATCHES  or  the  like. 

TELL  YOUR  CHILDREN  that 
whenever  they  have  in  their  pos¬ 
session  a  lighted  match,  candle, 
lantern,  or  ANY  lighted  object, 
they  are  handling  something 

DANGEROUS. 

and  that  it  is  their  DUTY  to  see 
that  Every  such  lighted  match 
or  bthir  lighted  object  is  CARE- 
hTTLLY  EXTINGUISHED,  even  to 
the  last  spark,  BEFORE  they 
throw  it  away. 

The  preservation  of  HUMAN 
LIFE,  as  well  as  of  property,  may 
depend  upon  their  doing  this. 

We  urge  YOt',  as  a  good  citizen, 
to  HELP  in  this  gre^t  work. 

Will  you  not  do  so? 

HRE  COMMISSIONER. 

New  York. 


NEW  ORLEANS  “ON  THE  JOB  ” 


Its  Merchants  Got  Right  After  Business 
the  Minute  the  Storm  Stopped. 

New  Orleans  had  one  of  the  most 
severe  storms  in  its  history,  last  week, 
and  it  survived  with  a  little  loss  of  life 
and  but  one  day’s  interruption  to  busi¬ 
ness.  The  Item  of  September  30,  under 
the  heading,  “  ‘Storm  Proof’  the  Record 
Shows  New  Orleans,”  said: 

With  records  broken  for  low  barometric 
readioB  and  for  wind  velocity.  New  Orleans 
comes  through  the  severest  storm  of  her 
history  without  having  suffered  serious 
damage,  and  with  almost  inconsequential 
loss  of  life. 

Discomfort  and  temporary  inconvenience 
summarize  the  chief  results  of  the  hurri- 
I'ane  to  human  beings ;  the  cost  of  repairing 
windows,  patching  roofs,  rebuilding  a  few 
steeples,  re-erectlng  telegraph,  power  and 
telephone  poles,  putting  up  fences  and 
veranda  roofs,  rebuilding  some  frame 
structures,  heavy  In  the  aggregate  but  mod¬ 
erate  In  its  burden  on  individuals,  covers 
the  property  loss. 

No  ship  in  the  river  was  wrecked. 

The  railroad  terminals  and  elevators  are 
not  damaged. 

The  drainage  system  of  the  municipality 
stood  the  test  of  excessive  precipitation. 

The  sewerage  and  water  service  was  un¬ 
interrupted. 

Yet  the  barometric  reading  was  28.11,  at 
a  :.50  p.  m.,  Wednesday  afternoon,  which 
was  1  and  12/1000th8  lower  than  the  pre¬ 
vious  lowest  In  New  Orleans,  13/lOOOths 
lower  than  in  the  Texas  storm  of  early 
September,  and  37/lOOOths  lower  than  the 
reading  in  Oalveston  during  the  great  storm 
of  19(a),  when  8,000  lives  were  lost  In  that 
city. 

And  the  wind  velocity  here,  80  miles  per 
hour  for  ten  minutes,  120  miles  an  hour 
for  twenty  seconds,  and  between  60  and  80 
miles  an  hour,  with  gusts  at  higher  rates, 
for  several  hours,  likewise  broke  all  pre¬ 
vious  records. 

New  Orleans,  the  city  and  the  port.  In 
all  essentials,  emerges  from  the  tempest, 
proven,  to  all  practical  ends,  to  be  “storm 
proof.” 

A  striking  feature  of  the  Septeinlx:r 
.‘iO  Item  was  the  number  of  advertise¬ 
ments  that  were  strictly  “up  to  the 
minute.”  B’or  example:  Several  insur¬ 
ance  agents  hoisted  “Tornado  Insurance.” 
in  big  type,  at  the  top  of  their  ads;  a 
hardware  house  prefaced  its  large  ad 
with  this  “editorial”; 

A  I’urr  OF  W'ind  and  a  I’iiddlk  of  Wateu. 

If  the  spirit  Is  right,  the  worst  of  storms 
is  no  more  than  a  puff  of  wind  and  a  pud¬ 
dle  of  water. 

If  the  spirit  Is  right,  the  misfortune  of 
a  day  only  stimulates  the  splendid  achieve 
ments  of  tomorrow. 

What's  a  handful  of  sudden  wreckage  to 
a  man  full  of  never-stop-flgbting  spirit? 

“It's  the  spirit  of  a  hull  dog  that  de 
velops  bis  jaws.” 

It's  the  spirit  and  the  strong  hand  of 
service  that  count  In  the  midst  of  con¬ 
fusion. 

The  homes  that  need  a  thousand  and 
one  things  today  cun  count  on  this  organ 
Ization  to  supply  them  promptly,  faithnilly 
nnd  efficiently. 

A  glass  dealer  announced:  “All  sizes; 
all  grades;  ready  for  immediate  de¬ 
livery.”  An  electrical  supply  man  said: 
“My  big,  capable  organization  is  read.v 
to  a  man  to  aid  in  quickly  and  ef¬ 
fectually  restoring  your  electrical  serv- 
ic-e.  Get  in  touch  with  us  right  away — 
first  come,  first  served — but  ever.ybody 
assured  of  our  utmost  endeavor.” 

A  hatter  asked:  “Did  the  storm  put 
your  hat  on  the  blink?”  The  New  Or¬ 
leans  Street  Railway  &  Light  Co.  asked 
the  public  to  be  patient,  and  gave  as¬ 
surance  that  “every  possible  effort  is  l)e- 
ing  employed  toward  bringing  about 
normal  service  conditions.”  The  tele¬ 
phone  company  did  likewise.  A  savings 
hank  seized  the  opportunity  to  remind 
the  citizens  that  “stormy  days  come  in 
life  just  as  they  come  in  weather,”  and 
that  the  one  panacea  is  a  savings  ac¬ 
count.  A  shoe  dealer  said:  “Get  a  pair 
of  dry  ones,  likewise  a  pair  of  high 
ones.”  A  carpet  cleaning  company  gave 
assurance  that  “all  carpets  in  storage 
are  safe.”  A  sign  painter  came  out 
strong.  The  roofers  and  the  men  who 
^  «'lean  up  wrei'jfed  buildings,  and  who 
.sell  tarpaulins  and  lents.  likewise  were 
“on  the  job.”  », 

«:• - *--Tr--' 

McKinney  &  Son's  Detroit  Office  || 

J.  P.  McKinney  &  Son,  newspaper  rep 
I  esentatives.  New  York  and  Chicago, 
have  established  a  branch  office  in  the 
Free  Press  Building,  Detroit,  which  will 
be  under  the  management  of  C.  F.  Rem¬ 
ington,  at  one  time  advertising  manager 
of  the  Detroit  Evening  Journal  and  a 
life-long  resident  of  that  city. 
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BARGAINS  IN 

RffiUiiT  NEWsPAPBt  Presses 

We  Have  the  Following  Stock  of  Used 
Perfecting  Newspaper  Presses  for  Sale 

ROTARY.  STEREOTYPE  PRESSES 

(ioss  Standard  64-Page  Octuple  Press,  Four  Plates  Wide,  with  One  Color  Attachment. 

Hoe  Sextuple  48-Page  Press,  Four  Plates  Wide, 

Hoe  Right  Angle  32-Page  Quadruple  Press,  Four  Plates  Wide. 

Goss  Four-Decker  32-Page  Straightline  Press,  Two  Plates  Wide,  Black  Printing. 

Goss  Four-Decker  32-Page  Straightline,  Two  Plates  Wide,  with  Three  Color  Combination  Top  Deck. 
Hoe  Three-Roll  24-Page  Press  with  Observer  Style  Folder. 

Hoe  Three-Deck  24-Page  Straightline  Press,  Two  Plates  Wide,  with  One  Extra  Color. 

Hoe  Double  Supplement  24-Page  Press. 

Potter  Three  Deck  24-Page  Press,  Two  Plates  Wide. 

Scott  Three-Decker  24-Page  Press. 

Goss  Two-Deck  20-Page  Press,  Lower  Deck  Three  Plates  Wide. 

Goss  Three-Deck  28-Page  Press,  Lower  Deck  Three  Plates  Wide. 

Goss  Three-Decker  24-Page  Straightline  Press,  Two  Plates  Wide,  with  Three  Color  Combination  Top 
Deck. 

Goss  Supplement  Clipper  Press,  4  to  16  Pages. 

Campbell  New  Model  Press,  4  to  8  Pages.  ' 

FLAT  BED  PRESSES 

Goss  Semi-Rotary  Press,  4  to  14  Page.s. 

Twelve-Page  Duplex  Angle-Bar  Press. 

Cox  Duplex  QQ  Press,  4,  6,  8-Pages. 

Cox  Duplex  Double  Drive  Angle-Bar  Press,  4-6-8-Pages. 

SHEET  FEED  FLAT  BED  PRESSES 

Babcock  Optimus  Two-Revolution  Press  No.  9,  4-Pages. 

Cottrell  Seven-Column  Quarto  Two-Revolution  Press,  4-Pages. 

THESE  MACHINES  ARE  OFFERED  THOROUGHLY  OVER¬ 
HAULED,  REBUILT  AND.  TESTED  IN  OUR  FACTORY. 


Kindly  let  us  know  your  requirements  as  to  sixe  of  printed  page,  number  of  pages  and  capacity, 
and  we  will  cheerfully  furnish  prices  and  terms. 

*  •  .  ^  .1  . .  .  •  . 

THE  GOSS  PRINTING  PRESS  GO., 


Main  Office  and  Works 
'f'O  ‘  !  Chicago^  Ill 


New  York  Office  •  ■ 
No.  1  Madison  Ave. ' 


THE  GOSS  PRINTING  PRESS  CO.  OF  ENGLAND,  LTD.,  HAYfiS,  MIDDLESEX 
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$32,000,000 

Is  tbs 

FATROIX  nr  FITTSBtTRGH.  FA., 

Per  Month. 

Gazette  Times 

Morniiif  snd  Sunday 

“Pittsburgh's  One  Big  Newspaper.” 

Chronicle  Telegraph 

Errninit  Except  Sunday 
“nie  PaiM'r  Tliat  Goes  Horae.” 

Are  the  too  Merest  and  best  buys  in  Pittsburgh  be- 
rauae  they  reach  the  people  who  read  adrertisementa. 
They  can  be  bought  at  a 

FLAT  COMBINATION  RATE 
Of  2‘2%c.  Per  Agate  IJne. 

And  gire  you  the  largest  net  etrculathm. 

For  further  information  and  coH)prration,  write 

ITRBAN  E.  DICE 
Foreign  Aiivertising  Manager 
•  Pittsliiirgh.  Penoe.vlTaoia. 

J.  f.  Wiiberding.  .325  FlfUi  Arenue.  New  York  Ctty. 

Tile  Jolin  M.  Kranliain  t'onipany  ' 
Mailers'  Bldg.,  Chicago.  Cbenilcal  Bldg.,  St.  boulB. 


The  New  York  Evening  Post 
invites  four  other  metropolitan 
newspapers  to  join  its  special 
representation  in  the  Eastern 
and  Western  field.  Only  news¬ 
papers  of  highest  standing  in 
the  community  will  be  consid¬ 
ered.  For  information  address, 
Publisher,  The  Evening  Post, 
New  York  City. 


t  Printed  More 
aind  Gained  More 

The  New  York  Times,  in  the  month 
of’  September,  printed  more  adver¬ 
tising  (Help  and  Situation  Wanted 
Advertisements  alone  excepted)  than 
any  other  New  York  newspaper. 

The  New  York  Times,  in  the  month 
of  September,  compared  with  the  cor¬ 
responding  month  last  year,  gained 
mdre  advertising  than  any.  other  New 
York  morning  newspaper. 


YOU  MUST  USE  THE 

LOS  ANGELES 

EXAMINER 

«•  cmwar  tb«  GREAT  SOUTHWEST 

asteSsir^  150,000 

Good  News  Service 

Is  tkat  which  readies  you  flRST 
lsW[llWRinEN,lsACaiRAn 

TIis  is  the  Spedalty  of 

International  News  Service 

238  WilUam  St  New  York  City 


HOLLISTER’S  CONTESTS 
PRODUCE  RESULTS 

Below  it  shown  our  records  on  six 
campaigns  in  difiFerent  parts  of  the 
United  States.  Beccipts 

bus  Angeles  TIsms,  Los  Ai«elet.  Cal. .  .$67,970.00 

Oourto-Joomal.  LmdsTUle.  1^ .  60,000.00 

The  Express.  Bin  Antmlo.  Pint  Contest.  .60,000.00 
The  Kxpreti,  8sn  Antonio.  Second  Contest  78,000.00 

Ileseret  News.  Ssit  LtJu  Ctty.  Utah _  33.000.00 

CaplUl-News.  Boise.  Idaho .  22.000.00 

.News-Conrler,  Charleston,  8.  C . .  25,000.00 

50,000  new  subscribers  were  secured  for 
the  above  papers.  If  you  want  more  cir¬ 
culation  call  upon  our  old  established 
depcfidable  organization. 

THE  HtlTH  EASTERN  CIRCULATION  CO. 

C.  B.  B0LLI8TEK,  Oen.  Mgr. 

DA'FENFORT,  IOWA. 


"NEWSPAPERS  ARE  NOW,  AND  HAVE  BEEN, 
CARRYING  ‘UNCLE  SAM’  AS  A  DEAD  BEAT  ” 


So  Says  a  Newspaper  Publisher,  and  Points  -Out  What  the  National 
Department  of  Labor  Is  Doing  in  Securing  Free  Publica¬ 
tion  of  Unmistakable  “Classified’’  by  Papers 
in  All  Parts  of  the  Country. 


A  few  days  ago  Tjik  Kditok  and 
I'lUtLl.sjiKK  received  a  letter  from  a  well- 
known  Southern  publisher,  as  follows: 

In  quite  recent  times  Ihe  IFnited  Slates 
(tovernmeDt  has  organized  a  new  feature  in 
the  Ibqmrtment  of  laibor.  Its  purpose  Is 
to  carry  on  through  this  bureau  an  employ¬ 
ment  agency.  This  is  a  worthy  undertaking 
on  tlic  part  of  the  Government,  and  we  en- 
.dorse  the  idea  of  getting  people  and  jobs 
connected.  But  should  the  newspapers  of 
the  country  l>e  expected  to  carry  this  In¬ 
formation  in  their  eolunms  free  of  charge? 

I  would  like  to  know  what  the  attitude 
of  other  publishers  of  the  country  is  with 
reference  to  this.  This  office  loses  no  time 
in  committing  such  matter  to  the  waste  bas¬ 
ket.  We  feel  that  the  Government  should 
make  arrangements  to  pay  for  this  service. 
The  scheme  works  against  the  interests  of 
the  press,  as  we  see  it.  Why  should  a  well- 
to-.do  dairy  enterprise  in  New  York  State 
be  permitted  to  advertise  for  help  in  South 
*  arolina  at  no  expense  to  it?  Boiled 
down,  this  Is  what  it  means. 

The  newspapers  are  now,  and  have  been 
slnec  the  birth  of  the  nation,  carrying  Un¬ 
cle  Sam  as  a  dead  licat.  lie  should  be  made 
to  pay  for  services  rendered. 

We  take  it  that  a  considerable  number 
of  papers  arc  carrying  this  sort  of  matter 
for  tlie  tjovemment  free  of  charge,  or  else 
there  would  not  be  sent  out  this  printed 
matter  dealing  with  the  subject.  If  the 
newspapers  are  nut  publishing  it,  then  it  is 
high  time  fur  somelmdy  to  make  it  his  busi¬ 
ness  to  see  tliat  this  needless  expense  in 
tlic  printing  shop  at  Washington  be  cut  off, 
and  the  mails  be  rellev(“d  of  at  least  a  few 
of  the  many  millions  of  unnei'cssary  pounds 
that  are  franked  each  year. 

I  should  like  to  know  where  other  pub¬ 
lishers  stand  on  this  subject. 

Along  with  this  letter  the  publisher 
sent  a  bunch  of  nine  typewritten  pages 
lalx'led  “bulletin  of  Available  Oppor¬ 
tunities.”  Here  are  a  few  samples: 

FARM  LAROK  applications. 

Illinois.  S70/.’»477.  Ford  County.  One 
sitigle  man  for  general  farm  work  on  stock 
and  grain  farm.  German.  ES  necessary. 
3  cows.  Some  exp.  Other  ES.  Tr.  adv.. 
and  deducted.  $15  I’M  winter,  $25  I’M 
summer.  BI.AW. 

COMMON  LABOR. 

Pennsylvania.  601/39.  Clearfield  Coun¬ 
ty.  S«‘venty-flve  coal  miners  wanted  at 
the  following  wages  :  pick  mining,  72c.  per 
ton  ;  machine  loading,  42c.  per  tun  ;  cutting 
and  loading.  53.9  per  ton,  yardage  extra. 
Orift  mine,  no  gas,  o{K-n  lights  used.  Mar¬ 
ried  or  single.  Any  nationality.  No  Tr. 
8  hours  I’D. 

DOMESTICS. 

.  California.  867/1263.  .Alameda  County. 
One  single  woman  for  cooking — some  little 
housework.  German,  French,  Swedish,  Fin¬ 
nish  or  Danish.  $40  PM  and  found. 

TRADES. 

Michigan.  714/6.  Chippewa  County. 
Wanted  one  miller  for  3  Break.  5  Reduction 
sifter  flour  mill.  Any  E8.  Married  or  sin¬ 
gle.  Tr.  adv.  10  hours  PD.  $18  PW. 

SETTLERS. 

California.  881/213.  Madera  County. 
For  sale — 50  acres,  $1,000  ;  60  acres,  $1,000, 
and  80  acres,  no  price.  3  one-man  farms, 
50,  60  and  ,80  acres  each.  Almut  30  acres 
cultivated;  .50  acres,  orchard;  12  aert's  half 
cleared  up;  6-room  house;  will  rent  on 
shares,  all  under  dlteh  water.  .Apples,  veg¬ 
etables,  root  crops,  grain,  hay.  Dane,  Dutch, 
German,  Belgian  or  French. 

In  connection  with  the  foregoing  the 
“U.  S.  Department  of  I.4ibor,  Immigra¬ 
tion  Service,  Division  of  Information,” 
sent  to  the  newspajicr  the  following 
form  letter- of  course  exactly  like 
thousands  of  others  spread  broadcast 
among  good-natured  publishers: 

The  Inclosed  bulletin  Is  forwarded  to  you 
for  publication  In  case  you  desire  to  publish 
same  free  oj  chartfe.  If  you  cannot  print 
the  bulletin  in  full,  owing  to  the  amount  of 
space  r<>qulred,  pUaee  select  for  publication 
such  opportunities  as  will  be  of  interest  to 
your  readers  by  reason  of  the  location  In 
which  employment  Is  offered,  or  on  account 
of  stated  preference  for  applicants  speaking 
specified  languages. 

I  will  thank  yon  to  give  publicity  to  the 
fact  that  no  fees  are  <-xacte<l  or  accepti>fl 
from  either  employer  or  employee  for  any 
service  rendered. 

Two  copies  of  the  Issue  In  which  this 
matter  appears  will  be  appreciated  for  tlie 
files  of  this  office,  postpaid  wrapper  here¬ 
with. 

The  italics  in  the  almve  follow  the  un¬ 
derscoring  of  the  publisher  whose  letter 
came  to  this  oflfiee  as  printed  at  the  out¬ 
set  of  this  article. 


'I'liF  Kditok  a.nd  I’I'iii.isiikk  lost  no 
time  in  “inquiring  to  know”  ulNiiit  all 
this,  putting  its  (piestions  through  its 
\N’iishington  corresjamdeiit  to  the  ollieials 
of  the  Ih’partment  of  l.a»lM>r.  Here  is 
the  reply  of  Assistant  Secretary  Louis 
F.  I’ost,  addressed  to  the  Washington 
representative  of  this  paper: 

Y'our  corresondent  [that's  The  Editor 
AND  I’i'iii.isiiEK  I  has  probably  been  mislisl 
!)}•  the  form  of  letters  used  liy  our  distribu¬ 
tion  Officers  in  transmitting  our  employment 
bulletins  to  newspapers.  We  have  not  in¬ 
tended  to  ask  for  advertising  spaie,  al¬ 
though  we  can  see  how  such  an  Inference 
might  be  drawn  from  the  form  of  our  let¬ 
ters  of  transmittal.  There  are  no  funds  at 
present  which  could  be  devoted  to  adver¬ 
tising  purposes,  even  if  advertising  were 
desirable  at  the  present  stage  in  the  build¬ 
ing  up  of  this  work.  Your  correspondent’s 
suggestion  that  the  amount  of  money  spent 
by  us  In  sending  out  these  circular  letters 
might  “be  transferred  to  regular  newspaper 
advertising”  does  not  fit  the  case,  for  Ihe 
matter  we  arf  now  sending  to  newspapers 
in  addition  to  the  very  Inexpensive  letter  of 
transmittal  consists  only  of  mimeographs 
of  official  bulletins  prepared  for  and  sent 
to  our  officers  at  their  various  stations  for 
their  official  information.  Even  these  are 
sent  only  to  newspapers  that  have  signified 
their  desire  to  have  them,  unless  In  Individ¬ 
ual  instances  our  field  officers  may  have 
sent  them  to  some  newspapers  on  tlielr  own 
initiative. 

To  avoid  future  misunderstandings  such 
as  that  of  your  correspondent  we  have  re¬ 
vised  the  form  of  letter  to  newspapers  In 
connection  with  bulletins.  It  now  reads  as 
follows  ; 

"The  inclosed  official  bulletin  Is  released 
for  publication  in  case  you  desire  to  publish 
same  as  a  matter  of  news  having  an  inter¬ 
est  for  your  readers.  If  you  do  not  wish 
to  print  the  bulletin  in  full,  which  is  quite 
probable  in  view  of  its  length  and  the  w'ide 
field  it  covers,  you  are  at  liberty  to  select 
for  publication  such  parts  of  It  as  in  your 
Judgment  may  interest  your  renders  on  ac¬ 
count  of  the  location  in  which  employment 
is  offered,  or  on  account  of  stated  prefer¬ 
ences  for  applicants  speaking  specified  lan¬ 
guages.  or  for  other  reasons.  To  assist  you 
in  selecting  I  have  noted  on  the  bulletin, 
with  blue  pencil  checks,  the  opportunities 
that  would  proliably  serve  your  purpose  In 
any  of  these  respects.  I  will  thank  you, 
however  (if  you  publish  any  part  of  the  bul¬ 
letin  (,  to  give  pulilicity  to  the  fact  that  no 
fws  are  exacted  or  accepted  from  either 
employer  or  employee  for  any  services  ren¬ 
dered.  Two  copies  of  the  Issue  of  your  pa¬ 
per  in  which  any  of  this  matter  or  reference 
to  It  appears  will  be  appreciated  as  a  con¬ 
tribution  to  the  files  of  this  office.  I’ost 
paid  wrapper  Is  herewith  Inclosed.” 

Our  sole  purpose  in  this  matter  is  to  fur¬ 
nish  to  such  newspapers  »s  desire  it  all 
such  material  as  we  feel  free  to  release  for 
publication  and  as  they  may  wish  to  puiilish 
as  news  of  interest  to  their  readers. 

Well,  there  you  have  it. 

Our  eorrespondent  calls  Uncle  Sam  a 
“dead  beat.” 

Mr.  I’ost  says  he  has  “no  funds  at 
present”  for  “advertising  purposes,”  so 
he  sends  out  stuff  that  reads  exactly 
like  the  classified  “help  wanted”  in  daily 
]»apers  all  over  the  country,  which  is 
“released”  in  case  the  publisher  receiv¬ 
ing  it  considers  it  “a  matter  of  news.” 

Readers  of  The  Editor  and  Pub¬ 
lisher  will  be  well  able  to  decide  for 
themselves  how  Uncle  Sam  differs  in  this 
(if  at  all)  from  the  press  agent  grafters 
whom  the  efficient  Swretary  Palmer,  of 
the  A.  N.  P.  A.,  is  all  the  time  “show¬ 
ing  lip.” 

Small  Coes  to  Wisronsin  State  Journal 

William  A.  Small,  who  was  formerly 
connected  with  the  advertising  depart¬ 
ment  of  the  Chicago  Herald  and  who  has 
been  in  the  advertising  business  a  little 
more  than  three  and  one-half  years,  is  to 
Itecome  assistant  advertising  manager  of 
the  YVisconsin  State  .Tournal,  assisting 
Mr.  Allman. 


A  Booklet  of  Marked  Interest 

The  Centralia  (Ill.)  Evening  Sentinel 
has  just  issiicfl  a  booklet  giving  a  com¬ 
plete  “snrvej-”  of  that  city  and  its  sur¬ 
roundings  and  containing  very  full  and 
accurate  particulars  as  to  “the  metro¬ 
politan  daily  of  Southern  Illinois.” 


LUKENS  WITH  WARD  AGENCY 


Becomes  Assistant  to  Ward  Jewett,  the 
New  York  Manager. 

'Alfred  B.  Lukens,  who  for  the  past 
seventeen  years  has  Iteen  identified  with 
the  special  agency  business,  has  joined  the 


Ai.fred  B.  Lukens. 

Eastern  staff  of  the  Roln’rt  E.  Ward 
sjieoial  agency,  2‘2.5  Fifth  avenue,  to  as¬ 
sist  Ward  .fewett,  the  New  York  manager. 

Mr.  Lukens,  prior  to  his  present  con¬ 
nection,  was  associatetl  with  I’erry  Lukens 
in  sitecial  agency  work,  and  also  repre¬ 
sented  a  list  of  his  own.  He  is  well 
known  by  advertisers  and  advertising 
agents  throughout  the  Eastern  field. 


NOT  THE  SAME  KELLY  POOL 

President  of  Missouri  Press  Association 
Not  Related  to  a  Certain  Came. 

The  new  president  of  the  Missouri 
Press  Association  is  .T.  Kelly  Pool,  pub¬ 
lisher  of  the  Centralia  Courier,  one  of 
the  best  known  and  most  popular  news¬ 
paper  men  in  the  state.  At  the  close  of 
the  convention  at  which  he  was  elected 
the  mpml)ers  of  the  association  journeyed 
to  Kansas  City  where  they  were  guests 
of  the  (\immercinl  Club  at  dinner.  One 
feature  of  the  occasion  was  the  appear¬ 
ance  of  copies  of  the  Missouri  Press  As¬ 
sociation  Review,  issued  by  their  hosts. 

Among  the  notices  which  appeared  was 
this  one  in  bold-face  tyiie ; 

IN  JUSTICE  TO  J.  KELLY  POOL. 

As  we  go  to  press  we  learn  that  there 
Is-  a  general  Impression  that  the  lately 
suppressed  game  of  chance,  called  “Kelly 
I’ool,”  was  invented  by  and  named  for 
J.  Kelly  Pool,  editor  of  the  Centralia 
Courier  and  president  of  the  Missouri 
Press  Association. 

The  report  Is  false  and  Is  believed  to 
have  emanated  from  some  of  Mr.  Pool’s 
political  rivals.  We  take  pleasure  In 
saying  that  Mr.  Pool  didn’t  Invent  Kelly 
pool,  and  would  not  know  a  game  of 
Kelly  pool  if  he  saw  one. 

At  the  dinner  Mr.  Pool  received  this 
telegram  ; 

“If  you  are  the  Kelly  Pool  with  whom 
my  husband  spends  his  evenings  at  the 
club,  I  hope  that  your  new  duties  as 
president  of  the  Missouri  Press  Associa¬ 
tion  will  keep  you  so  busy  that  my  hus¬ 
band  will  have  time  to  stay  at  home  of 
evenings.  .A  LONELY  WIFE.” 


Pulitzer  School  Graduate  Does  Well 
David  S.  Levy,  22  years  old,  son  of 
Hyman  Levy,  of  Pittsburgh,  who  gradu¬ 
ated  from  the  Pulitzer  School  of  Journal¬ 
ism,  Columbia  University,  on  June  2,  ob¬ 
tained  a  situation  with  William  H.  Bell, 
publisher  of  the  Atlantic  City  Review,  as 
an  etlitorial  writer.  He  did  so  well  that 
two  months  later  he  was  made  managing 
editor. 


At  the  regular  monthly  meeting  of 
Baltimore  Typographical  Union,  No.  12, 
held  Siindaj',  Scptemla-r  20,  resolutions 
were  passed  looking  to  the  erection  of  a 
suitable  memorial  to  Ottomar  Mergen- 
thaler,  inventor  of  the  linotype  machine. 
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SUCCESSFUL  SALESMEN 


Joseph  P.  Day  Tells  of  the  Qualifications 
Necessary  to  Sell  Advertising  or  Any 
Other  Commodity — Places  Loyalty  and 
Personality  Among  the  First — Import¬ 
ance  of  Good  Health. 


By  Frank  LkKoy  Blanchard 

Down  ill  the  lower  end  of  Nassau  street 
where  tiie  tall  office  buildings  crowd 
shoulders  with  each  other  in  their  effort 
to  secure  for  their  tenants  their  quota  of 
light  and  air  is  located  the  office  of  a  man 
who,  as  broker  and  auctioneer,  has  sold 
during  the  past  ten  years  more  urban  and 
suburban  real  estate  than  any  other  man 
who  ever  lived.  Five  hundred  million 
dollars,  the  exact  amount  of  the  loan  to 
the  Allies  just  negotiated  in  this  country, 
is  the  amount  of  money  represented  by  his 
sales. 

This  wizard  of  the  real  estate,  utMjn 
whom  I  called  on  Wednesday  by  appoint¬ 
ment,  is  .Joseph  P.  Day.  Ilis  private 
office,  opening  off  the  main  office,  has 
walls  of  glass  through  which  he  can  look 
out  upon  his  large  staff  of  stenographers, 
clerks  and  assistants  busy  at  their  several 
desks. 

As  I  sat  with  several  other  visitors 
awaiting  my  turn  to  talk  with  him  1  had 
a  chance  to  study  Mr.  Day’s  physiognomy. 
He  looks  what  he  is — a  man  of  aggres¬ 
sive  and  forceful  personality,  lie  has  an 
insistent  eye — the  eye  that  holds.  When, 
a  few  minutes  later,  I  heard  him  talk  I 
could  understand  why  he  was  such  a  gooil 
salesman. 

“Mr.  Day,”  I  said  when  I  was  seated 
lieside  his  4esk.  “Won’t  you  tell  me  the 
characteristics  of  a  successful  salesman? 
You  are  credited  by  your  rivals  as  well 
as  friends  among  the  real  estate  men 
with  being  the  master  salesman  of  them 
all.  Tlie  readers  of  The  Editor  and 
I’UBLiSHER  who  are  solicitors  of  advertis¬ 
ing  would  like  to  know  how  you  made 
good.” 

For  a  minute  or  two  he  was  silent,  and 
then  with  one  of  those  J.  P.  smiles  that 
make  men  glad  to  have  the  privilege  of 
paying  him  money,  he  said,  speaking  im- 
jtersonally : 

“The  man  who  has  the  reputation  of 
putting  through  sales  of  real  estate,  news¬ 
paper  advertising  or  any  other  commodity 
possesses  not  only  a  thorough  knowledge 
of  the  qualities  of  the  goods  he  is  selling 
but  also  has  a  keen  insight  into  human 
nature. 

“If  you  want  to  know  what  kind  of  a 
young  man  succeeds  best  in  the  ♦eal  es¬ 
tate  business  I  would  say  that  when  I 
select  my  assistants  I  look  for  these  quali¬ 
ties  :  Personality,  loyalty,  stability,  per¬ 
sistent  perseverance  and  ability  to  talk 
convincingly.  I  have  not  mentioned 
honesty  and  the  other  moral  principles 
which  all  well  brought  up  persons  are  ex¬ 
pected  to  possess,  because  it  is  taken  for 
granted  that  they  have  them.  Good 
health  is  also  a  requisite.  A  man  whose 
liver  has  gone  back  on  him  or  whose  body 
is  racked  with  rheumatism  is  not  in  a 
condition  to  convincingly  present  a  prop¬ 
osition  to  a  prospective  buyer. 

“When  a  solicitor  implicitly  believes  in 
the  newspaper  he  represents  he  can  go 
out  and  get  business  in  the  face  of  all 
sorts  of  obstacles.  Ills  own  confidence 
begets  confidence  in  others.  In  every 
community  there  are  people  who  stand 
out  as  successes — they  rise  above  the  level 
of  the  commonplace. 

“A  favorite  epigram  of  mine  is  this : 
‘The  law  of  contracts  is  the  law  of  human 
nature.’  Before  we  get  the  signature  on 
the  contract  minds  must  meet  in  agree¬ 
ment  and  the  man  who  can  solve  the 
problem  of  getting  them  together  quickly 
is  the  one  who  is  most  resourceful  in 
knowing  and  handling  human  nature. 

“It  has  been  charged  that  in  selling 
advertising  space  the  salesman  is  market¬ 
ing  ‘blue  sky.’  I  presume  there  was  once 
a  time  when  buying  advertising  was  about 
as  speinilatlve  a  proposition  as  buying 
wildcat  gold  mining  shares,  or  taking 
chances  in  a  lottery.  The  man  who  sells 
advertising  today  sells  something  of  real, 
demonstratable  value.  If  he  knows  his 
business — and  he  can’t  get  very  far  if  he 
doesn’t — he  can  show  his  prospect  just 


what  bis  chances  for  success  are.  He  can 
marshal  convincing  facts  that  will  re¬ 
assure  the  timid  merchant  and  put  heart 
and  hope  into  him. 

“A  few  years  ago  a  man  went  to  the 
watch  department  of  a  big  New  York 
retail  store  and  asked  to  be  shown  some 
time  pieces.  The  salesman  exhibited  one. 
the  price  of  which  was  $ir>0. 

“'fhe  customer  shook  his  head.  ‘1  don’t 
want  an  expensive  watch  like  that.’  he 
explained.  ‘1  want  one  I  can  throw  away 
if  I  get  tired  of  it  or  won’t  mind  if  1  lose 
it.’ 

“The  salesnian  was  about  to  permit  the 
customer  to  buy  a  cheap  time  piece  when 
the  manager  of  the  department,  who  had 
overheard  the  conversation,  came  forward 
and  addressing  the  latter -said; 

“‘You  want  a  cheap  watch?  Y'ou  look 
to  me  like  a  married  man  who  has  chil¬ 
dren — probably  a  son.  You  probably  have 
20  or  2.’»  years  more  of  life  ahead  of  you. 
Now,  if  you  buy  that  ll.'iO  watch  it  will 
become  a  part  of  your  personality  and 
you  will  value  it  after  you  have  carried 
it  that  long,  and  you  will  leave  it  to  your 
.son,  who  will  carry  it  as  his  ‘father’s 
watch.’  If  you  live  2.’»  years,  that  watch 
at  .$150  will  fs)st  you  only  ,50  cents  a 
month.  Is  that  too  much  to  spend  for 
something  to  leave  as  an  heirloom  to 
your  children?’  The  customer  promptly 
came  back  with  the  reply  ‘Wrap  it  up.’ 

“Now,  that  showed  that  the  manager 
had  not  only  ability  to  sell  a  good  article 
hut  also  a  knowledge  of  human  nature — 
the  desire  to  leave  an  heirloom  to  his 
children.  So,  instance  after  instance  can 
he  taken  up  and  analyzed.  In  the  law  of 
the  survival  of  the  fittest,  it  is  result.s 
that  count.  Although  you  may  rend  hooks 
and  books  u|)on  salesmanship,  it  is  the 
man  who  has  gone  out  and  met  failure 
and  has  capitalized  it  so  that  it  means 
success,  and  then  capitalized  success  until 
it  spells  ‘S-u-c-c-e-s-s’  who  gets  results, 
and  results  count.” 


Chicago  Tribune’s  Great  Record 

Ill  publishing  its  statement  of  own¬ 
ership,  nianageineiit  and  circulation,  as 
reiiuired  by  law,  the  Chicago  Tribune 
d(H‘s  not  confine  itself  to  the  customary 
small  schedule,  but  fills  a  'full  page. 
Its  average  circulation  is  given  as 
520  a  day,  e.xcliisive  of  Sunday,  and  the 
average  .‘Sunday  circulation  is  placed  at 
5.58.,30fi.  From  the  prefatory  matter  the 
two  following  significant  paragraphs  are 
quoted : 

.At  the  lower  corner  of  this  page  we  print 
our  current  statement  of  net  paid  circula¬ 
tion.  as  required  by  the  United  States  Gov¬ 
ernment.  With  what  we  think  is  pardon¬ 
able  pride,  we  point  out  that  each  of  these 
statements,  since  the  enactment  of  the  Fed¬ 
eral  law  requiring  them,  shows  an  increase 
over  its  predecessor. 

From  .Tanuarv  1  to  September  30  we  have 
printed  .33,44.3  columns  of  advertising, 
which  is  an  Increase  of  704  columns  over 
the  same  period  of  last  year  and  the  great¬ 
est  volumne  of  advcrthslng  we  have  ever 
printed  in  the  same  period  In  any  year.  It 
Is  also  more  advertising  than  is  printed  by 
any  other  metropolitan  newspaper  In  the 
world  for  a  like  period. 

AS  TO  “COMMERCIAL  HONESTY” 

A  New  York  Department  Store  Makes 
Some  Clear-Cut  Remarks 

Bloomingdales,  a  New  York  depart¬ 
ment  store,  has  as  its  daily-printed 
slogan  “the  store  of  truth.”  In  an  ad¬ 
vertisement,  the  other  day,  headed 
“Commercial  Honesty,”  these  interest¬ 
ing  statesments  were  made: 

“Commercial  Honesty”  is  not  permitted 
at  Bloomingdales’  at  any  time  or  under  any 
circumstances. 

“Commercial  Honesty”  permits  calling  a 
piece  of  furniture  “mahogany”  if  It  is  cov¬ 
ered  with  a  mahogany  veneer. 

“Commercial  Honesty”  forgives  or  per¬ 
mits  the  name  of  “porcelain”  being  used  on 
American  pottery  in  many  stores. 

American  pottery  is  sold  as  .American 
potter.v  at  Bloomingdales’. 

No  comparative  prices  are  used  In  Bloom- 
Ingdale  advertising,  as  the  advertising  is 
Intended  to  reflect  the  spirit  which  dom¬ 
inates  every  part  of  the  business. 

Goods  are  “worth”  what  you  are  asked 
to  pay  for  them,  and  no  other  “values”  are 
quoted. 

II.  R.  Drummond,  formerly  of  the  stuff 
of  The  Editor  and  Pitblisher,  is  now 
in  charge  of  the  Bloomingdale  adver¬ 
tising. 


TheThird  Largest 
Market  for  Men's 
Furnishings  in  the 
United  States 

The  average  man  in  Philadelphia  spends  at  least 
$6.00  a  year  for  shirts,  collars  and  neckwear.  This 
does  not  include  underwear,  hosiery,  gloves  and  other 
things  which  makes  the  average  yearly  expenditure 
for  men's  furnishings  much  higher, 

Male  readers  of  The  Philadelphia  Bulletin,  number¬ 
ing  526,879,  purchase  on  an  average  of  at  least  four 
shirts,  six  collars  and  three  neckties  each  year.* 

This  means  a  total  of  more  than  2,000,000  shirts, 
or  an  expenditure  of  over  Two  Million  Dollars  on  the 
basis  of  the  average  price  being  $1.00 — more  than 
3,000,000  collars,  or  an  expenditure  of  nearly  Four 
Hundred  Thousand  Dollars  at  an  average  price  of 
12)/2  cents — more  than  1,500,000  neckties,  or  an  ex¬ 
penditure  of  more  than  Five  Hundred  Thousand  Dol¬ 
lars,  figuring  35  cents  at  the  average  price. 

Here  are  half  a  million  buyers  spending  on  an  aver¬ 
age  of  $7000  a  day  for  shirts — $1200  a  day  for  collars 
and  $1700  a  day  for  neckties.  Think  of  the  results  in 
increased  sales  to  be  obtained  by  telling  these  526,879 
male  members  of  Bulletin  homes  about  the  merits  of 
your  make  of  shirts,  collars  or  neckwear. 

You  are  invited  to  make  immediate  use  of  the 
business  building  service  which  The  Philadelphia 
Bulletin  renders  by  giving  intelligent  advice  on  how  to 
get  distribution,  create  a  demand  and  increase  sales 
in  Philadelphia. 

THE  PHILADELPHIA  BULLETIN 

*357,584  people  buy  The  Bulletin  each  evening  and  the 
members  of  their  families  (about  half  of  whom  are  males) 
make  the  total  readers  1,072,752.  This  allows  only  3  persons 
to  each  family,  whereas  U.  S.  Government  Census  Statistics 
give  4.7  persons  to  each  family  in  the  United  States. 

Philiidelphia,  October  4th,  1915  All  rights  reserved 


OPINION 

The  Book  contains  the  Secrets  for 
Beautifying  Woman,  or  Keeping  Her 
Beautiful,  from  Her  Toes  to  the  Hair  of 
Her  Head. — New  York  Sun. 


OPINION 

It  is  a  Moral  Obligation  of  Men  as 
well  as  Women  to  follow  within  sane 
limits  some  of  the  rules  laid  down  by 
Wm.  A.  Woodbury  in  “Beauty  Culture.” 
— Boston  Herald. 


SUGGESTION 

A  NEWSPAPER  that  uses  Premiums  at  all  can  hit  on  nothing 
better  than  Wm.  A.  Woodbury’s  Book. — M.  M.  GILLAM. 
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OBSERVATIONS 

The  better  looking  women  and  men  give 
much  thought  to  their  appearance.  They  habit¬ 
ually  seek  improvement,  adornment  and  amuse¬ 
ment. 

Handsome  women  and  men  sometimes  over¬ 
dress,  but  carelessly  or  slovenly — never.  The 
imrticular  people  are  the  sjienders,  and  they  buy 
the  good  goods. 

One  reader  is  as  good  as  another  to  the  cir¬ 
culation  man — only  the  spenders  are  of  value 
to  the  advertising  man — a  rich  mixture  is  best 
for  the  publisher. 

This  Woodbury  bodk  gets  the  eye  of  every 
reader.  They  will  all  loish  for  it.  The  subject 
is  of  universal  interest  to  people  intelligent 
enough  to  read  a  daily  paper.  The  particular 
people  will  step  up  and  buy — the  others  will 
just  roish.  t.j 

DEDUCTION 

Do  it  now.  Offer  it.  Find  out  if  you  have 
buyers  or  only  readers.  If  you  find  lots  of 
buyers,  brag  about  it.  If  not,  you  can  still  brag 
about  circulation. 


17  T  T  OD  west  34th  Strreet, 

11<L/Iv>r  X  L/ V-/ rV  ,  New  York  City. 
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The  Editor  &  Publisher 

and  The  Journalist 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

pBlrmrl  m  tecond  date  mail  matter  in  the 
New  York  Pott  Office 

Ittued  erery  Saturday,  forms  closing  one  o'clock  on  Friday 
preceding  date  of  publication,  by  The  Editor  and  Publisher 
Co.,  Suite  1117  World  lluilding,  63  Park  Row,  New  York 
City.  Private  Branch  Telephone  Exchange,  Beekman  4330 
and  4331. 


The  Journalist,  Established  1884;  The  Editor  and  Publisher, 
1901;  The  Editor  and  Publisher  and  Journalist,  1907. 

James  Wright  Brown,  Publisher;  E.  I).  IleWitt,  (lenera' 
Manager;  Frank  Leroy  Blanchard,  Editor; 

George  P.  Leffier,  Business  Manager. 


New  York,  Saturday,  October  9,  1915 


ADVERTISE,  MR.  ADAMSON 

Elsewhere  in  this  issue  of  The  Editor  and  Pub- 
M8HEB  some  space  is  devoted  to  the  highly  important 
subject  of  fire  prevention  in  the  city  of  New  York. 

We  applaud  the  efforts  that  Fire  Commissioner 
Adamson  is  making,  but  he  should  be  given  an  ad¬ 
vertising  appropriation  to  work  with  steadily  through¬ 
out  the  year.  Newspapers  in  English  and  in  foreign 
languages  should  be  employed  for  this  purpose. 

All  the  people  need  is  to  be  told — to  be  taught. 
Impress  the  ideas  of  fire  loss,  and  fire  peril,  and  fire 
prevention  upon  them  precisely  as  the  suggestion  that 
they  buy  any  number  of  articles  of  merchandise  is 
impressed  upon  them.  That  is,  by  advertising  in  the 
newspapers. 

Women  are  particularly  susceptible  to  an  advertis¬ 
ing  api>eal  of  this  sort.  Once  show  them  how  their 
children  are  in  danger  from  careless  mishandling  of 
lighted  matches  and  cigarette  ends,  and  from  the  ac¬ 
cumulation  of  inflammable  rubbish,  and  a  long  step 
forward  will  have  been  taken. 

Advertise,  Mr.  Commissioner — advertise!  “Sell” 
safety  to  the  people  of  New  York  just  as  you  would 
“sell”  them  merchandise.  They’ll  “buy”  all  right, 
when  they  have  a  chance. 

And  what  is  true  of  New  York  is  equally  true  of 
every  other  city. 

Keep  our  enormous  national  fire  losses  down  mil¬ 
lions  of  dollars  by  NEWSPAPER  ADVERTISING ! 


“WORKING”  THE  NEWSPAPERS 

U.  W.  Alexander,  director  of  publicity  of  the  So¬ 
ciety  for  Electrical  Development,  Inc.,  claims  that  an 
injustice  had  been  done  the  association  when  we 
asserted  in  a  recent  editorial  paragraph  that  its  cam¬ 
paign  to  promote  an  Electrical  Prosperity  Week  was 
“an  endeavor  to  foist  upon  the  newspapers  and  the 
public  another  of  those  free  publicity  schemes  that 
have  become  so  popular  with  big  manufacturing,  in¬ 
dustrial  and  agricultural  interests.”  In  proof  of  bis 
i-ontention  be  gave  the  names  of  a  number  of  elec¬ 
trical  concerns  that  are  using  considerable  space  in 
the  newspapers  to  arouse  public  interest  in  the  Week. 

Whatever  else  may  be  the  object  of  these  “Weeks” 
or  “Days,”  so  industriously  promoted  by  various  firms 
or  business  organizations,  'the  main  purpose  is  to 
secure  publicity  of  a  profitable  character  for  the 
industry  or  product  in  which  it  is  specially  interested. 
In  most  instances  the  newspapers  are  relied  upon  to 
get  their  promotion  matter  before  the  public,  but  no 
money  is  appropriated  for  the  purpose.  The  idea  has 
been  to  prepare  articles  telling  about  the  proposeil 
“Day”  or  “Week”  celebration  and  get  the  editorial 
department  to  run  them  free  as  news  matter. 

When  the  scheme  was  first  started  the  newspapers 


printed  much  of  the  matter  and  became  boosters  of 
the  celebrations,  without  money  and  without  price. 
One  day  a  sleeping  business  manager  woke  up  and 
read  the  riot  act  to  the  editorial  department.  He 
called  attention  to  the  fact  that  their  salaries  were 
paid  out  of  advertising  receipts  and  not  from  contri¬ 
butions  of  free  publicity  grabbers.  The  hint  was  suf¬ 
ficient,  and  from  that  time  on  press  agent  copy  was 
dropped  into  the  yawning  maw  of  the  waste  basket. 
The  business  managers  of  other  newspapers  soon  fol¬ 
lowed  his  example.  The  American  Newspaper  Pub¬ 
lishers’  Association  took  up  the  fight  against  the  free 
publicity  evil,  with  the  result  that  publishers  do  not 
"fall  for”  promotion  copy  quite  so  easily. 

The  proper  thing  for  these  associations  to  do  is  to 
present  their  propositions  to  the  business  office.  Busi¬ 
ness  managers  are  ever  on  the  alert  for  ideas  that  will 
help  them  increase  the  volume  of  advertising,  and 
hence  will  give  the  matter  careful  consideration.  If 
it  appeals  to  them  as  a  legitimate  scheme,  and  if  they 
can  s<h:  in  it  an  opportunity  for  securing  a  sufficient 
amount  of  advertising  from  those  whose  \nterests  are 
being  promoted  to  pay  for  the  space  that  the  promo¬ 
tion  of  the  “Day”  or  “Week”  would  require,  they  will 
be  found  willing  to  co-operate  in  making  the  affair  a 
success. 


PRINT  FISHING  AND  HUNTING  NEWS 

Larry  St.  Johi\,  a  Chicago  advertising  manager, 
who  is  a  faithful  disciple  of  Isaac  Walton,  wrote 
to  the  Tribune  of  that  city  a  while  ago  complaining 
that  although  the  newspapers  regularly  print  news 
about  many  kinds  of  sport  they  have  little  or  noth¬ 
ing  to  say  about  fishing  and  hunting.  He  called 
attention  to  the  fact  that  there  are  200  lakes  within 
100  miles  of  Chicago  in  which  fish  may  be  found,  and 
that  several  railroads  run  fishermen  specials  to  even 
more  distant  places.  For  the  benefit  of  those  who 
are  fond  of  the  sport  Mr.  St.  John  recommended  that 
the  Tribune  establish  a  department  in  which  news 
of  this  kind  might  be  presented.  The  Tribune  replied 
that  the  idea  was  a  good  one  and  invited  Mr.  St. 
John  to  take  charge  of  it,  which  he  did.  He  is  now 
contributing  a  sixth  to  a  quarter  double  column  of 
news  of  interest  to  fishermen  and' hunters  every 
Friday. 

In  a  question-and-answers  corner  he  gives  definite 
information  to  those  who  ask  for  it.  This  feature 
of  the  Tribune  has  gained  much  favor  among  its 
readers. 

There  are  only  a  few  newspapers  in  this  country 
that  could  not,  with  profit,  follow  the  example  of 
the  Tribune.  Fishing,  as  a  sport,  is  one  of  the  oldest 
known  to  mankind.  More  people  are  interested  today 
in  the  subject  than  formerly  because  of  the  ease, 
with  which  good  fishing  waters  can  be  reached.  The 
man  who  does  not  delight  in  whipping  a  trout  stream, 
or  in  catching  the  game  fish  of  the  sea,  is  missing 
one  of  the  real  pleasures  of  life.  Therefore  those 
newspapers  that  regularly  give  space  to  information 
concerning  this  sport,  or  hunting,  will  not  only  confer 
ii  real  service  upon  many  of  their  readers  but  they 
will  t)e  able  at  the  same  time  to  secure  considerable 
advertising  from  manufacturers  of  and  dealers  in  guns, 
sporting  powder  and  fishing  tackle,  as  well  as  from 
makers  of  tents  and  of  a  dozen  other  articles  used  by 
tbe  sportsmen. 

PROSPERITY  IN  THE  SOUTH 

KeiMjrts  from  the  South  indicate  that  a  genuine 
revival  of  trade  has  already  set  in  in  that  section 
of  the  United  States.  Cotton  has  reached  a  price 
that  surprises  everybody.  The  exports  thus  far  this 
season  amount  to  700,482  bales,  against  182,156  bales 
last  year.  The  cotton  mills  and  factories  are  hum¬ 
ming  with  business,  the  furnaces  and  steel  mills 
are  working  overtime,  and  commerce  is  running  at 
high  tide.  These  conditions  indicate  that  the  peo¬ 
ple  of  the  South  are  on  Prosperity  Street. 

The  Raleigh  Observer,  one  of  the  leading  papers 
of  that  section,  states  that  the  South’s  purchasing 
l>ower  is  now  greater  than  it  has  been  for  years.  One 
concern  during  September  shipped  more  than  three- 
quarters  of  a  million  dollars’  worth  of  shoes  into  its 
several  States. 

These  facts  ought  to  interest  national  advertisers 


exceedingly.  There  is  little  use  in  trying  to  sell 
many  lines  of  merchandise  to  people  who  have  no 
money  to  spend  except  for  the  bare  necessities  of 
life.  When,  however,  these  same  people  have  been 
blessed  by  a  succession  of  good  crops,  and  the  mills 
and  workshops  are  working  to  full  capacity,  they 
are  in  a  position  to  buy  luxuries  and  other  articles 
that  contribute  to  their  comfort. 

The  South  has  recovered  from  the  depression  of  a 
few  years  back  and  is  now  in  excellent  financial  con¬ 
dition.  Hence  money  spent  there  in  advertising  is 
almost  certain  to  meet  with  a  ready  response.  No 
national  advertiser  will  make  a  mistake  in  includ¬ 
ing  in  his  list  of  mediums  the  representative  news¬ 
papers  identified  with  this  territory. 


STRAIGHT  TALK 

Once  upon  a  time,  newspapers  were  infallible — so 
they  said. 

Once  upon  a  time,  newspapers  “never  corrected 
anything” — no  matter  what  the  circumstances. 

Never  upon  any  time,  however,  did  this  dogma  of 
omniscience  impress  the  great  public.  Critics  who 
did  not  personally  suffer  from  it  viewed  it  as  a 
harmless  bit  of  eccentricity.  Critics  who  did  suffer 
from  it — and  occasionally  there  was  serious  wrong 
done — denounced  it  roundly  and  properly,  as  being 
essentially  and  grossly  unjust  because  essentially  im¬ 
possible  of  achievement  by  human  beings. 

It  is  one  of  the  marks  of  the  saner  journalistic 
standards  that  have  arisen  in  later  years  that  this 
fetish  no  longer  has  its  worshippers.  It  is  recognized 
that,  despite  every  precaution,  errors  will  be  made; 
and,  when  such  are  pointed  out,  the  newspaper  man, 
like  any  other  man  of  honor,  loses  no  time  in  making 
frank  and  prominent  acknowledgment.  ' 

Furthermore,  the  lead  in  this  high  stand  has  not 
been  taken  by  timid  publishers,  or  by  those  of  in¬ 
secure  financial  standing.  On  the  contrary,  we  find 
some  of  the  ablest,  the  most  courageous  and  the  rich¬ 
est  newspapers  in  the  forefront  of  the  movement.  A 
prominent  exemplar  is  the  New  York  World — and  it 
is  not  alone,  either  in  this  city  or  in  other  cities. 

One  day  last  week  two  Boston  newspapers  were 
fined  for  contempt  of  court,  because  of  the  nature  of 
the  reports  printed  by  them  of  a  case  then  on  trial. 
On  the  following  morning  (September  30)  the  Boston 
Post  published  the  following  editorial  under  the  cap¬ 
tion,  “A  Little  Medicine  for  the  Post”: 

“We  wish  to  commend  Judge  Jenney  of  the  Superior 
Court  for  fining  the  Boston  Post  and  the  Boston  Herald 
at  Plymouth,  yesterday,  on  account  of  a  report  of  a  case 
on  trial  before  him  last  week. 

“It  was  not  alleoed  that  the  Post  misquoted  the  evi¬ 
dence,  but  that  its  report  commented  on  tbe  proceedings 
in  an  Improper  way.  This  is  not  good  journalism. 
Court  reporters  should  stick  closely  to  the  facts,  and  re¬ 
frain  from  drawing  inferences  from  the  testimony,  lest 
the  administration  of  justice  be  Impeded. 

‘‘The  Post  takes  Its  medicine  cheerfully,  and  trusts  It 
may  prove  beneficial.” 

Not  so  many  years  ago  a  newspaper  finding  itself 
under  the  ban  of  a  court’s  displeasure  would  have 
maintained  a  sulky  silence,  and  would  have  securetl 
from  its  fellow  publications  a  like  reticence.  Not  a 
word  would  have  been  printed  of  the  circumstance 
anywhere.  How  much  more  manly,  and  truly  dig¬ 
nified,  the  present  policy  of  straightforward  frank¬ 
ness! 

The  Boston  Post  does  much  more  than  to  “take  its 
medicine  cheerfully.”  It  shows  its  essential  high 
quality. 


THE  PAPER  FROM  HIS  OLD  HOME  TOWN 

By  an  unknowm  author  in  The  Scoop. 

When  the  evenin’  shade  Is  failin’  at  the  endin’  o’  the  day. 

An’  a  feller  rests  from  labor  smokin’  at  bis  pipe  o’  clay. 

There’s  nothin’  does  him  so  much  good,  be  fortune  up  or 
down. 

As  the  little  country  paper  from  bis  ol’  home  town. 

It  ain’t  a  thing  o’  beauty  an’  its  print  ain’t  always  clean. 

But  it  straightens  out  his  temper  when  a  feller's  feelln' 
mean ; 

It  takes  the  wrinkles  off  his  face  an’  brushes  off  the 
frown,  1 

That  little  country  paper  from  his  op-honte  town. 

Tt  tells  of'all  the  parties  an’  tbe'balls  of  Pumpkin  Row, 

’Bout  who  spent  Sunday  with  bis  girl  an’  how  the  crops 
’ll  grow,  ‘  ''i<' 

How  it  keeps  a  feller  posted  ’bout  who’s  up  and  who  is  - 
down. 

That  little  country  paper  from  his  ol’  home  town. 

Now,  I  like  to  read  the  dailies  an’  the  story  papers,  too. 

An’  at  times  tbe  yaller  novels  an’  some  other  trash — 
don’t  you?  ii  i 

But  when  I  want  some  readin’  that  will  brush  away  a 
frown 

I  want  that  little  paper  from  my  ol’  home  town.  ‘ 
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PERSONALS 

Aaron  B.  Rosenthal,  of  the  staff  of 
the  Milwaukee  Journal,  has  been  admit¬ 
ted  to  practise  law  in  the  state  and 
federal  courts  of  Wisconsin. 

Linn  A.  £.  Gale  has  retired  from  the 
editorial  staff  of  the  Albany  (N.  Y.) 
Times-Union  to  become  managing  editor 
of  the  Amsterdam  (N.  Y.)  Morning  Sen¬ 
tinel. 

Robert  L.  Brindley,  for  the  past  four 
years  city  editor  of  the  Brandon  (Mani¬ 
toba)  Sun,  and  correspondent  of  the 
Western  Press  Association,  has  resigned 
his  position  and  joined  Lord  Strathcona’s 
Horse  for  Oversea  Service. 

G.  Herbert  I.a8h,  for  the  past  three 
years  on  the  staff  of  the  Toronto  Mail 
and  Empire,  will  soon  depart  on  active 
service  with  the  4th  University  Corps 
of  that  city.  His  associates  on  the  paper 
presented  him  with  a  purse  of  money  as 
a  parting  gift. 

E.  E.  McCannon,  city  editor  of  the 
Kingston  (Ont.)  Standard,  has  been 
given  a  commission  in  the  4th  Hussars 
as  provisional  lieutenant. 

James  Thomas  Hewitt,  sporting  editor 
of  the  Vancouver  (B.  C.)  Daily  Province, 
has  enlisted  in  the  ranks  of  the  67th 
Western  Scots. 

H.  E.  C.  Bryant,  formerly  of  the  Wash- 
ton  bureau  of  the  New  York  World,  is 
now  the  Washington  correspondent  of 
the  Raleigh  (N.  C.)  News  and  Observer, 
which  is  the  property  of  Secretary  Jo¬ 
sephus  Daniels. 

Marvin  Ferree,  of  New  York  and  Phil¬ 
adelphia,  formerly  city  editor  of  the 
Harrisburg  (Pa.)  Patriot,  has  been  made 
telegraph  editor  of  the  Raleigh  (N,  C.) 
News  and  Observer. 

Joseph  Parker  Bass,  the  veteran  pro¬ 
prietor  of  the  Bangor  (Me.)  Daily  Com¬ 
mercial,  was  recently  presented  with  a 
handsome  silver  tray  by  his  employees 
on  the  occasion  of  his  eightieth  birthday. 
The  presentation  was  made  by  M.  Rob¬ 
ert  Harrigan,  business  manager  of  the 
Commercial  and  part  owner,  who  has 
been  associated  with  Mr.  Bpss  in  the 
Commercial  for  over  35  years.  Mr.  Bass 
is  hale  and  hearty  and  retains  a  vigor- 
our  interest  in  the  affairs  of  his  daily 
paper. 

Emin  Bey,  a  graduate  of  the  Pulitzer 
School  of  Journalism,  is  representing  a 
( 'onstantinople  paper  in  Berlin. 

Arthur  Guitermann,  the  writer  and 
journalist,  has  written  a  book  of  lyrics 
entitled  “The  Laughing  Muse.”  It  is 
published  by  Harper  &  Bros. 

Paul  C.  Guild,  real  estate  reporter  on 
the  Fort  Wayne  (Ind.)  Journal-Gazette, 
has  been  elected  to  associate  membership 
on  the  Fort  Wayne  Real  Estate  Ex¬ 
change. 

Emanuel  Julius,  Sunday  editor  on  the 
New  York  Call,  has  joined  the  staff  of 
ihe  Appeal  to  Reason. 

Ralph  A.  DeRidder,  of  the  Glen  FaRs 
(N.  Y.)  Post-Star,  while  on  his  way  to 
cover  a  fire,  was  seriously  injured  on 
September  28  by  the  skiding  of  one  of 
the  fire  engines. 

William  A.  De  Ford,  assistant  district 
attorney  of  New  York  City,  has  resigned 
to  become  counsel  for  the  Hearst  pub¬ 
lications  in  New  York. 

Major  F.  C.  Ix‘aming,  foreman  of  the 
composing  room  of  the  I^exington  (Ky.) 
Herald,  i^dressed  the  Press  Association 
of  State  University,  on  September  27, 
on  “The  Mechanical  Side  of  the  News¬ 
paper.” 

Russell  Hatheway,  Jr.,  for  twelve 
years  in  the  Boston  office  of  the  Asso¬ 
ciated  Press,  has  been  transfered  to  Al¬ 
bany,  where  he  will  take  charge  of  the 
Associated  Press  interests. 

Stanley  Frost,  telegraph  editor  of  the 
New  York  Tribune  for  the  past  six 
months,  has  gone  to  Washington,  D.  C., 
where  he  will  have  charge  of  the  Trib¬ 
une’s  bureau. 

Edgar  Watson  Howe,  of  the  Atchison 
(Kan.)  Globe,  has  been  covering  the  Ex¬ 
position  at  San  Francisco  for  his  paper. 


William  F.  Keohan,  formerly  connect¬ 
ed  with  the  Washington  (D.  C.)  bureau 
of  the  New  York  Tribune,  has  gone  to 
Albany  to  write  political  stories. 

CoL  Alfred  B.  Williams,  for  five  years 
editor-in-chief  of  the  Roanoke  (Va.) 
Times,  has  severed  his  connection  with 
that  paper.  It  is  said  that  his  resigna¬ 
tion  was  brought  about  by  a  difference 
of  opinion  between  himself  and  his  as¬ 
sociates  on  political  matters.  Col.  Wil¬ 
liams,  it  is  believed,  will  now  give  all 
his  time  to  the  Richmond  (Va.)  Evening 
Journal,  of  which  he  has  been  editor-in- 
chief  since  last  February. 

Harry  H.  Kroh,  of  Brielle,  N.  J.,  with 
his  wife  and  daughter,  sailed  on  the  S.S. 
Lenape,  this  week,  for  Jacksonville,  Fla., 
on  a  special  assignment  to  cover  the 
National  Ride  Matches  for  a  press  as¬ 
sociation  and  for  a  number  of  daily 
papers. 


IN  NEW  YORK  TOWN 

Miss  E.  II.  De  Zouche,  suffrage  editor 
for  the  World,  has  returned  to  her  desk, 
after  an  absence  of  four  months. 

Fred  H.  Warren,  who  has  passed  the 
summer  on  the  farm  of  Sherman  Morse, 
formerly  a  World  man,  has  taken  up  his 
work  again. 

Tom  W.  Jackson,  who  contributes  a 
weekly  humorous  column  to  The  Editor 
AND  Publisher,  has  resigned  from  the 
Brooklyn  Citizen,  with  which  he  has  been 
connected  for  two  years,  to  take  a  posi¬ 
tion  on  the  copy  desk  of  the  Standard- 
Union, 

Don  Marquis,  the  clever  “colyumist” 
of  the  Evening  Sun,  has  written  a  book 
of  lyrics  and  other  poems  in  the  major 
key  of  cheerfulness  and  hope.  It  is  en¬ 
titled  “Dreams  and  Dust,”  and  is  pub¬ 
lished  by  Harpers. 

John  J.  Gordon,  Police  Headquarters 
reporter  for  the  New  York  Times,  is 
running  for  alderman  on  the  American 
Party  ticket  in  the  Fifty-seventh  Alder- 
manic  District,  Brooklyn.  Mr.  Gordon 
lost  the  Democratic  designation  by  64 
votes  after  a  spirited  contest.  For  years 
Mr.  Gordon  has  been  actively  identified 
with  all  the  public  improvement  move¬ 
ments  in  Bath  B^ach. 

Harry  Carlisle,  late  of  the  Evening 
World,  has  joined  the  reportorial  staff 
of  the  Evening  Journal. 

George  Fry,  rewrite  man  on  the  Even¬ 
ing  Journal,  who  was  threatened  with 
appendicitis,  has  returned  to  his  desk. 

Louis  Palmer,  assistant  city  editor  of 
the  Sun,  is  convalescing,  after  an  opera¬ 
tion  for  appendicitis. 

Thomas  A.  Kenny,  City  Hall  reporter 
for  the  Evening  Telegram,  is  recovering 
from  a  serious  illness  at  his  new  home, 
348  South  Tenth  avenue.  Mount  Vernon. 
George  Morris  is  covering  the  City  Hall 
in  his  stead. 

T.  0.  Piper,  formerly  City  Hall  re¬ 
porter  for  the  Evening  World,  is  press 
representative  for  Frank  Bowers,  Re¬ 
publican  candidate  for  sheriff. 

E.  M.  McGonigle,  for  many  years  Wall 
Street  reporter  for  the  Sun,  is  covering 
the  financial  district  for  the  Morning 
World. 

Frank  Pierson,  for  many  years  city 
editor  of  the  Herald,  who  severed  his 
connection  with  that  paper  two  months 
ago,  is  back  as  a  general  work  reporter. 


BOSTON  PERSONALS 

William  Tighe,  labor  editor  on  the  Bos¬ 
ton  Globe,  is  planning  to  be  one  of  the 
royal  rooters.  Mr.  Tighe  was  one  last 
year  and  he  is  planning  to  be  with  the 
bunch  again  this  year. 

Fred  Peters,  of  the  Boston  .Tournal, 
labor  man,  has  entered  a  class  in  ad¬ 
vanced  English  at  a  local  educational 
institution.  Mr.  Peters  is  one  of  the 
best-known  newspaper  men  in  Boston. 

George  I.^nen,  labor  man  of  the  Post, 
is  doing  good  work  “on  the  side,”  rep¬ 
resenting  the  Union  Central  Life  Insur¬ 
ance  Company. 

Edward  Martin,  of  the  Globe,  who  is 
at  police  headquarters  when  not  writing 


baseball,  took  the  boat  for  Norfolk,  Va., 
with  some  friends.  He  and  his  compan¬ 
ions  are  taking  in  some  of  the  cities  of 
the  South,  but  will  return  in  time  for 
the  world’s  series. 

J.  A.  Philpott,  art  critic  of  the  Globe, 
has  written  a  book  on  newspaper  ex¬ 
periences  which  will  be  out  in  about  two 
months.  Mr.  Philpott  has  not  always 
been  an  art  critic,  as  his  book  will  show. 
He  has  been  in  the  wilds  of  Mexico  and 
high  in  air  in  an  aeroplane.  He  has 
even  invaded  the  jungles  of  Ward  Eight 
during  moments  of  excitement. 

Jack  Kenney,  who  did  the  newspaper 
publicity  for  Gubernatorial  Candidate 
Samuel  W.  McCall,  is  being  praised  on 
all  sides  for  his  good  work.  Mr.  Kenney 
got  a  lot  of  excellent  stuff  into  the  news¬ 
papers  of  Massachusetts,  but  the  proof 
of  the  pudding  was  the  fact  that  his 
candidate  won. 

Carl  Chandler,  who  is  reiueml>ered  as 
an  old-time  Federal  Building  reporter 
on  the  Herald,  but  who  is  now  a  United 
States  Treasury  agent,  is  having  a  two- 
month  leave  of  absence  while  getting  a 
new  business  in  which  he  is  interested 
in  under  way.  Mr.  Chandler  has  a  bet 
with  Attorney-at-Law  John  Feeney  that 
McCall  will  Ik!  elected  Governor. 

George  Gmlbeer,  of  the  Fit<!hburg 
Sentinel,  was  largely  responsible  for  the 
success  of  the  big  “Moran  day,”  when 
hundreds  of  loyal  Fitchburgers  flocked 
to  Boston  to  do  honor  to  their  baseball 
hero. 

Fred  H.  Thompson,  of  the  Post,  who 
did  the  publicity  for  the  Brockton  Fair, 
took  some  of  his  newspaper  friends  to 
the  show  the  opening  day  in  his  new 
Studebaker  automobile. 

The  Hotel  Lenox  has  been  named  as 
official  headquarters  for  the  visiting 
newspaper  men  at  the  world’s  series 
games  in  this  city.  Manager  L.  C.  Prior 
has  placed  at  their  disposal  a  large 
room,  which  will  be  equipped  with  type¬ 
writers  and  plenty  of  telegraph  blanks. 


WASHINGTON  PERSONALS 

LeRoy  Vernon,  chief  of  the  Chicago 
Daily  News  bureau,  is  enjoying  a  two- 
week  vacation  at  Harpers  Ferry,  VV.  Va. 

Walter  Gard,  of  the  Houston  Post,  is 
in  Texas  on  vacation.  He  will  also 
visit  his  mother  in  Indiana  after  leav¬ 
ing  Texas. 

La  Bert  St.  Clair,  of  the  Albany  office 
of  the  Associated  Press,  will  join  the 
local  staff  on  October  15. 

Nixon  S.  Plummer,  formerly  city  edi¬ 
tor  of  the  Greensboro  (N.  C.)  News, 
is  now  the  Washington  correspondent 
of  the  Asheville  Cititen  and  Winston- 
Salem  Sentinel. 

Major  Raymond  W.  Pullman,  Chief  of 
Police,  appeared  in  uniform  for  the  first 
time  last  week  when  he  headed  the 
G.  A.  R.  parade  on  a  white  charger. 
Major  Pullman  was  a  prominent  corre¬ 
spondent  before  he  received  his  appoint¬ 
ment  as  chief  of  police. 

John  J.  Marrinan,  has  just  arrived  in 
Washington  to  assume  the  duties  as 
correspondent  for  the  Boston  Herald. 

Robert  M.  Gates,  of  the  Memphis 
Commercial-Appeal,  has  been  called  home 
by  the  death  of  his  father. 

Lowell  Mellett,  formerly  of  the  New 
York  office  of  the  United  Press,  is  now- 
in  charge  of  the  local  bureau  of  the 
U.  P. 

Grant  L.  Brightman,  formerly  of  Madi¬ 
son,  Wis.,  and  Robert  J.  Bender,  for¬ 
merly  of  Springfield,  HI.,  are  recent  addi¬ 
tions  to  the  United  Press  Staff  here. 

Francis  John  Dyer,  former  Washing¬ 
ton  correspondent,  who  is  now  in  the 
consular  service,  has  just  been  assigned 
to  Honduras. 


Bill  board  advertising  has  a  great  at¬ 
traction  for  goats,  but  the  wise  man  at¬ 
tracts  money^spenders  by  good  ads  in 
the  daily  press. 


CHICAGO  PERSONALS 

VV’.  K.  McKay,  managing  editor  of 
the  Evening  Post,  has  returned  from 
the  ranch  of  Publisher  John  C.  Shaffer, 
near  Denver,  where  he  spent  two  weeks 
as  Mr.  Shaffer’s  guest.  Mr.  Shaffer 
will  remain  in  the  West  until  the  latter 
part  of  October. 

Donald  Lowder,  formerly  rewrite  man 
on  the  American,  has  returned  from 
Montana  after  a  year’s  absence. 

Sidney  Willis  has  resigned  as  asso¬ 
ciate  editor  of  the  Photoplay  Magazine 
and  joined  the  Tribune  staff.  Another 
new  face  in  the  Tribune  local  room  is 
that  of  Lucius  Withers,  who  has  been 
freelancing  in  the  short  story  and  Sun¬ 
day  field  since  he  left  the  old  Inter 
Ocean. 

Hermann  B.  Deutsch  has  left  the  Jour¬ 
nal  staff  for  the  Civil  Service  News. 
R.  W.  Burkhardt  was  shifted  from  the 
copy  desk  to  fill  the  breach.  Harry 
Hewes  came  over  from  the  Herald  anil 
plugged  up  the  hole  on  the  Journal’s 
desk. 

The  Journal  points  with  pride  to  the 
fact  that  Miss  Elizabeth  Salkeld,  its 
suffrage  editor,  scooped  the  town  on  the 
important  fact  that  President  Wilson  is 
to  come  out  for  suffrage  in  New  Jersey. 
Acting  on  private  tips  from  friends  in 
the  East  she  wrote  a  long  story  about 
it  two  weeks  ago.  Other  Chicago  pa¬ 
pers  carried  telegraph  stories  on  it 
Sunday. 

D.  J.  Lavin,  head  of  the  Tribune  art 
department,  was  host  to  the  following 
Tribune  men  at  his  home  last  week: 
J.  G.  Davis,  sporting  editor;  Edward  S. 
Sheridan,  E.  B.  Fullerton,  H.  M.  Brice- 
land  and  James  A.  Durkin. 

Robert  M.  Lee,  of  the  Tribune  rewrite 
battery,  is  back  at  work  after  a  layup 
with  the  grippe. 

Frank  M.  Huston,  financial  editor  of 
the  Evening  Post,  attended  the  conven¬ 
tion  of  investment  bankers  in  Denver. 

E.  F.  Payne,  day  manager  of  the  cen¬ 
tral  division  of  the  Associated  Press, 
is  back  from  his  vacation  in  Wisconsin. 

Charles  N.  Wheeler,  one  of  the  Tri¬ 
bune’s  political  men,  accompanied  John 
1).  Rockefeller,  Jr.,  to  Colorado. 

Elliott  Flower,  the  short  story  writer, 
has  joined  the  Herald  staff. 

Emil  Friend  (Boersianer),  the  Exam¬ 
iner’s  financial  expert,  is  in  Atlantic  City 
with  his  family.  Glen  Griswold  has  the 
Examiner’s  financial  columns  in  charge. 

Miss  Dorothy  Williston,  club  editor  of 
the  Herald,  has  returned  from  a  long 
sojourn  in  New  Mexico. 

Floyd  Dell,  formerly  associate  editor 
of  the  literary  supplement  of  the  Eve¬ 
ning  Post,  has  become  managing  editor 
of  the  Masses,  New  York. 

E.  0.  Phillips,  of  the  Tribune,  and 
William  Hallowell,  of  the  Examiner, 
were  at  the  State  Fair  at  Springfield  last 
week. 

Martin  J.  Hutchens,  managing  editor 
of  the  Journal,  has  returned  from  the 
North  on  his  vacation.  City  Editor  Rich¬ 
ard  Finnegan  acted  in  his  stead  during 
Mr.  Hutchens’  absence. 

Percy  Hammond,  dramatic  critic  of 
the  Tribune,  is  resting  in  Indiana. 
Shepard  Butler  is  taking  care  of  the 
stage  news  meanwhile. 

The  Tribune  has  engaged  Eric  De 
Lamarter  as  its  music  critic.  Mr.  De 
Lamarter  is  a  musician  of  note  and 
recognized  as  an  authority.  He  had 
charge  of  the  music  department  on  the 
Inter  Ocean. 

Col.  Perley  H.  Boone,  assistant  city 
editor  of  the  Tribune,  is  away  on  his 
vacation.  His  address  is  Jackson  Park 
golf  links. 

Everit  B.  Terhune,  general  manager 
of  the  Boot  and  Shoe  Recorder,  is  here 
from  Boston. 

Miss  Hettie  Cattell  and  Charles  Glass 
had  charge  of  the  Examiner  booth  at  the 
South  Shore  Country  Club  fair. 

Roy  Atkinson,  night  editor  of  the 
Herald,  and  Johnathan  C.  Royle,  night 
manager  of  the  Associated  ^ess,  are 
en  route  to  the  Atlantic  seaboard  in 
Royle’s  automobile. 

Burton  Rascoe,  of  the  Sunday  Tribune, 
with  Mrs.  Rascoe  and  Young  Burton  K, 
have  returned  from  Shawnee,  Okla., 
where  they  visited  Mr.  Rascoe’s  parents. 

(Other  personals  on  page  444.) 


444 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously.  ' 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

East  15th  St.&  Locuit  Ave.,  B'kIyn.N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


DETROIT 

SATURDAY  NIGHT 

refuses  to  accept  advertising  that  does 
not  hold  out  honest  value  to  the  reader. 
We  include  in  this  generalization,  beer, 
whiskey,  cigarette  and  patent  medicine. 
Also  DISHONEST  MERCHANDISE, 
no  matter  by  whom  it  is  oflered  for  sale. 

Foreign  Advertising  Representatives 

G.  LOGAN  PAYNE  CO. 

74S  .Mar'piette  nuihllng,  ('lileago 
IW  Fifth  Art..  New  York  City 
Pulilicity  Builillng,  lioston 


The 

Detroit  Free  Press 

"Mlcklgaa’s  Graatest  Newspaper** 

Th«  Largeat 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or.  from 

VERREE  &  CONKLIN,  INC., 

Brunswick  Bldg.  Steger  Bldg. 

New  York  Chicago 


m  m  ORLEANS  ITEM 

Accepts  advertising  on  the  ab¬ 
solute  guarantee  of  the  largest 
net  paid  daily  circulation  of  any 
New  Orleans  newspaper  or  no 
pay. 

THE  JOHN  BUDD  COMPANY 
Advertising  Repreaentatives 
New  York  Chicago  St.  Louis 


According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Washington,  D.  C. 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

"The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why." 

Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 


CLEVELAxND  PERSONALS 

Elbert  II.  Baker,  president  of  the  Plain 
Dealer,  has  been  appointed  chairman  of 
the  ARricuItural  Development  Committee 
of  the  Olevelaud  Chamber  of  Commerce. 
The  coiuinittee  is  promoting  a  movement 
uniong  fanners  of  ('iiyaiioga  county  to 
l»erfe«-t  a  farm  bureau  organization, 
whereby  they  can  obtain  the  services  of 
a  county  agricultural  agent. 

.1.  B.  fJalvo,  formerly  on  the  desk  and 
s|H‘eial  assignments  of  the  Pittshurgli 
Press,  has  joined  the  general  staff  of  the 
I  *ress. 

William  P.  I.*ech,  general  manager  of 
the  I/oader,  and  W.  P.  .McDaniel,  base¬ 
ball  expert  of  that  iiajs^r,  will  go  to  the 
world  series  at  Boston  and  Philadelphia  ; 
Henry  I*.  Edwards  and  E.  L.  .McClure,  of 
the  i’lain  Dealer,  will  eover  for  that 
iiewspajier;  Ed  Bangs  will  represent  the 
News. 

Henry  Maust,  until  recently  ttartoouist 
on  the  Birmingham  (Ala.)  Ledger,  has 
joined  the  art  department  of  the  Plain 
Dealer.  He  will  do  magazine  work  and 
local  assignments.  Mr.  Maust,  who  was 
connected  with  the  I’lain  Dealer  some 
time  hack,  has  been  doing  art  work 
also  in  Chicago,  Cincinnati  and  South 
Bend,  Ind. 

H.  C.  Sibley,  who  has  lieen  doing 
magazine  and  news  work  for  the  Plain 
iHuiler  art  department,  is  now  working 
in  (Chicago. 

Fred  Beinhart,  a  Cleveland  artist,  and 
Uolierl  Ehrig,  formerly  of  Detroit,  are 
recent  additions  to  the  I’lain  Dealer  art 
staff. 

C.  C.  Deitesfeld,  who  has  been  doing 
color  plate  work  on  the  Plain  Dealer, 
has  resigned  to  join  the  art  staff  of  the 
Newspaiier  Entei'iirise  Association.  * 

Earl  McClure,  formerly  with  local  en¬ 
graving  houses,  takes  Mr.  Deitcsfeld's 
plac«  on  the  Plain  Dealer. 

Grover  Uee.se,  formerly  automobile 
editor  of  the  Leader  and  News,  1ms  re¬ 
signed  to  Ix'come  secretary  of  the  Akron 
(O.)  .Vutoniohile  Club.  His  headijunr- 
ters  will  he  at  the  Portage  Hotel,  .\kron. 
The  club,  which  n“cently  reorganizi'd,  will 
devote  special  attention  toward  the  im¬ 
provement  of  roads  and  strecets  in  the 
vicinity  of  Akron. 

Alyosius  Hackelt,  who  has  he<‘n  on  the 
rewrite  desk  of  the  Leader,  will  suc<-eed 
Grover  Ueest*  as  nutomohile  e<litor  for 
the  Ls'ader  and  News. 

C.  A.  Wellmnu  has  joineil  the  general 
staff  of  the  News.  He  formcriy  was 
connecteil  with  the  Herald-Dispatch  of 
Huntington,  M'.  Va. 

Jolin  W.  Hill  has  lunm  ap|)ointed  as 
makeup  editor  of  the  Leader,  (suning  to 
Cleveland  from  the  Akron  (t).)  Tiine.s. 

Boliert  Hohhs,  formerly  news  editor  of 
the  Plain  Ihmlcr,  and  in  charge  of  the 
Idea  desk  of  the  Press,  is  now  a.ssociated 
with  B.  H.  (’anfield  in  the  business  office 
of  the  Newspaper  Enterprise  Asswia- 
tion. 

Brown  Holmes,  formerly  with  the  Cin¬ 
cinnati  Post,  is  now  sporting  editor  of 
the  Newsjiais'r  Enterprise  Association. 

Mrs.  Ida  McGlone  Gibson,  noted  for 
her  “Confessions  of  a  M'ife,”  1ms  joined 
the  staff  of  the  NewspajK-r  Enterprise 
Assoi'iution. 

George  De  Witt,  formerly  on  the 
Chicago  Examiner,  has  joined  the  edi¬ 
torial  staff  of  the  Newspaper  Enterprise 
Association. 

Mrs.  Winona  Wilcox  Payne,  known 
as  “Mrs.  Maxwell,”  of  the  Press,  will 
iM-coiiie  a  meinlHT  of  the  special  writers 
stair  of  tlie  Newspa|M*r  Enterprise  .Xsso- 
ciatioii  on  OctolH-r  13. 

L.  A.  Lux,  formerl.v  of  the  eilitorial 
sttiff  of  the  News,  is  now  general  mana¬ 
ger  of  the  L.  A.  Lux  Company,  Cleve¬ 
land,  which  is  producing  a  compound  to 
prevent  scaling  and  corrosion  in  automo- 
liile  radiators. 

Max  Cotik,  formerly  of  the  Cleveland 
News,  and  now  simrting  editor  of  a’Ix>s 
Angeles  pai>er,  is  the  father  of  a  baby 
girl.  Mrs.  Cook  was  Miss  May  Baker,  of 
(’leveland. 

Ben  Field,  assistant  make-up  editor  of 
the  News,  has  Wen  ill  four  months  with 
a  comidication  of  ills,  but  is  recovering. 

Miss  .\li«‘  Kraft,  of  the  islilorial  de¬ 
partment  of  the  National  Petroleum 


News,  has  returned  to  Ann  Arbor,  Mich., 
where  she  will  resume  her  course  at  the 
T'uiversity  of  Michigan. 


SAN  FRANCISCO  PERSONALS 

Ed.  W.  Howe,  of  the  Atchison  (Kuii.) 
Globe,  one  of  the  famous  editors  of  the 
<-ouutry,  is  iti  the  city  doing  the  Exposi¬ 
tion.  He  has  traveled  extensively  abroad 
during  recsuit  years  and  is  the  author  of 
“The  Story  of  a  Ouintry  Town,”  a  Isiok 
that  has  run  tlirough  .sevent«>eii  iHlitious. 
He  was  entertaiiieil  on  Thursday  at  Old 
F'aithful  Inn  by  J.  U.  Kathrens,  nmn- 
ager  of  the  Union  Pacific  exhibit,  who 
startiMl  as  a  printer’s  devil  in  the  Glolie 
oHice  thirty  years  ago.  With  the  author 
is  his  daughter,  .Miss  Mateel  Howe,  anil 
his  son,  .James  H.  Howe.  The  famous 
humorist,  who  made  his  little  newspaper 
known  through  its  Witl.v  pa ragrn]ilis,  is 
now  retired  from  active  service  and  will 
write  iiji  tile  Exiiosition  and  tlie  Pacific 
Coast  for  the  “folks  hack  home.’’ 

S.  Blake  M’illsden,  iireiiiiuiii  and  ad¬ 
vertising  specialist,  a  man  who  1ms 
achieved  considerable  reputation  as  a  cir¬ 
culation  builder,  has  been  siiending  a  few 
days  in  the  cil.v  as  a  guest  of  K.  T. 
Boardnmn,  who  was  at  one  time  circula¬ 
tion  man  for  the  Call.  M’illsden  was  very 
favorably  iinpressisl  with  the  grandeur 
and  educational  value  of  the  Panaiim- 
Pncific  Exposition,  of  which  he  made  a 
careful  study. 

E.  I*.  Harnahy,  of  New  York  Cit.v,  iiian- 
nging  eilitor  of  the  S|>e<-tator,  an  insur¬ 
ance  journal,  is  in  tlie  city,  taking  in  in¬ 
surance  events  in  coniiiK-tion  with  the 
Exposition  congresses,  etc. 

.Mfrisl  Holman  and  Francis  Loomis, 
puhlisliers  of  the  Oakland  Tribune,  'ad¬ 
dressed  the  Press  Clnh  of  the  University 
of  Califoiniii  at  Berkeley,  on  Wednesday, 
on  topics  of  interest  to  the  embryo 
journalists. 

.1.  Bussell  Miller,  president  of  the  Read- 
Miller  Comimny,  advertising  agents  of  lios 
Angeles  and  San  Diego,  is  in  Snn  F>nn- 
cisco  arranging  to  oiien  offices  here.  The 
Bead-.Miller  Company  conducts  one  of  the 
most  extensive  advertising  agencies  in  the 
West,  and  the  estnhiishnient  of  offices  in 
San  Francisco  is  in  line  with  Mr.  Miller’s 
policy  of  being  represented  in  every  large 
cit.v  of  the  Pacific  coast. 

Among  the  editorial  representatives 
who  signed  the  register  at  the  Press 
Building  at  the  Panaina-Paeific  Exposi¬ 
tion  during  the  past  week  were  the 
following : 

D.  L.  F’raser,  Bridgewater  (Nova' 
Scotia)  Bulletin;  T.  D.  FYeeman,  Chilli- 
eotlie  (O. )  Tribune;  C.  A.  F'erguson, 
Visalia  (Cal.)  Times;  Bose  Taylor.  Chi- 
eago  (III.)  Masonic  Chrpnicle;  E.  Hofer, 
Salem  (Ore.)  Manufacturer;  J.  T.  Drury, 
East  St.  Ixmis  (Ill.)  F]vening  Sun;  Mrs. 
Clins.  I).  M’right.  St.  Louis  (Mo.) 
'Watchman ;  B.  Campalnns,  Barcelona 
(Spain)  F)1  Pohle  Catalia  ;  Ilj.  Bostroni, 
Geple  (Sweden)  Sweden:  -T.  E.  Mobley, 
Santa  Bosa  (Cnl.)  Bepuhlican. 


“BEST  SELLER  BOOK  BUNK” 

New  York  Tribune  Exposes  an  Unworthy 
Cirrulation  Boosting  Srheme. 

In  last  Sunday's  New  York  Tribune 
an  entire  page  was  useil  by  Samuel  Hop¬ 
kins  Adams  in  which  lo  “call  down”  the 
Hartford  Courant  and  the  Chicago  Her¬ 
ald.  for  permitting  the  Syndicate  Pub¬ 
lishing  (Company  to  exploit,  through 
their  columns,  ns  a  means  of  increasing 
circulation  for  them,  what  the  Tribune 
called  “fast  selling  bait  for  bunk  in 
hooks.” 

A  good  idea  of  the  central  purpose  of 
the  article  is  to  l>e  found  in  this  qiiotn- 
tlon  from  the  headlines;  “Big  names  in 
big  tyiie,  and  qiinlif.ving  phrases  incon¬ 
spicuous  ;  renders  got  ns.sortment  of  left¬ 
overs.”  Names  of  well-known  authors 
and  of  very  popular  books  are  advertised 
so  cunningly  as  to  lend  the  render  to 
think  that  he  is  to  get  a  choice  from 
among  them  of  “$1.2.3.  $1.3.3  and  $1.-30 
hooks  of  ])opii1nr  fiction  at  2.3  cents.” 
As  a  matter  of  fact,  the  “choice”  is  re¬ 
stricted  to  “dead  ones.’’  The  Tribune 
figures  that  the  hiHiks  actually  offered 
for  sale  can  be  turneil  out  by  the  Syndi¬ 
cate  Publishing  C^onipany  at  from  1.3  to 


15  cents.  Hence  the  sale  price  of  23 
cents  shows  a  very  fair  profit  In  con¬ 
clusion,  the  Tribune  says : 

Should  the  expanding  plans  of  the  Syn¬ 
dicate  I'uhllshing  Company  be  carrleil 
through,  sooner  or  later  Its  meretricious 
lK>ok  scheme  will  pretty  well  cover  the 
lounlry.  Already  .Minneapolis,  Minn.; 
Scranton.  IVnn.,  and  Springfield,  HI.,  are 
listed  for  near  piiblieatiun.  When  the  plan 
arrives  In  year  loeallty,  reader  of  current 
rtclloii,  buy  If  you  will,  but  bear  In  mind 
these  points  when  buying,  as  exemplified  in 
the  sales  as  thus  fur  curried  on: 

t.  The  hooks  offered  arc  not  new  or  iip- 
to  date.  Current  novels  are  not  sold  for 
eheni>  repuMtcatlon. 

They  are  not  "host  sellers”  and  never 
wen-,  in  any  general  sense.  Best  sellers  of 
J)usl  days  can  he  disposed  of  to  the  leglf- 
imiile  repiihlishers  at  about  live  times  the 
royalty  pahl  by  the  Syndicate  Publishing 
t  ompany.  (»n  the  contrary,  they  are  hooks 
that  have  alreutty  failed  to  win  any  consid¬ 
erable  measure  of  popular  favor. 

:t.  They  are  not  $l.g.">  or  fl.S.’i  or 
editions,  as  represented,  hut  cheap  reprints. 

4.  They  are  not  even,  In  the  strict  sense, 
reproductions,  hut  rather  imitatious,  the 
lovirs  being  chca|i  and  the  paper  of  Inferior 
i.uallty. 

They  are  not  “selected”  by  any  test 
oth<-r  than  the  ability  of  the  Syndicate  I’ub- 
lishing  Company  to  buy  them  up  at  the 
most  advantageous  price. 

•i.  The  whole  scheme  of  marketing  them 
Is  lias<‘d  iq»on  misrepresentation  to  the  pub¬ 
lic,  unfair  (because  deceptive)  competition 
with  the  r*‘gulnr  book  stores  and  imposition 
upon  the  publishing  trade  by  the  use  of  its 
eiirrent  and  popular  titles  to  sell  old  and 
dead  slot  k. 


DUPLEX  RAZOR  ADVERTISING 


Double  Page  Spread  to  Appear  in  Eleven 
Newspaper  Magazine  Sections  Nov.  28. 

The  Durham  Duplex  Razor  Uo.  will 
use  a  double  page  spread  on  November 
28  in  the  magazine  section  of  the  fol¬ 
lowing  eleven  newspapers:  Philadeljrhia 
North  American,  Pittsburgh  Dispatch, 
Washington  (1).  C.)  Post,  Buffalo  F]x- 
l)re8s,  (jievelaiid  Plain  Dealer,  Chicago 
Tribune,  Los  Angeles  Times,  St.  Louis 
Globe -Democrat,  St.  Paul  Pioneer  Press 
Dispatch  and  the  Boston  Globe.  The  ad¬ 
vertisement  will  give  a  list  of  tlie  retail 
dealers  who  handle  Duplex  razors  in  the 
localities  in  which  the  several  news- 
pajiers  circulate.  Thirty  special  men 
will  follow  the  advertising  in  the  field, 
putting  in  special  demonstrations  and 
introducing  the  razor. 

T.  C.  Slieehan,  the  vice-president  of 
the  Durham  Duplex  Razor  Co.,  in  sjieak- 
ing  with  an  Editok  and  PuBLi8iiF;it  rep¬ 
resentative  alMUit  his  company’s  adver¬ 
tising,  which  he  has  directed  fol"  several 
years,  said  that  he  had  concluded,  after 
trying  all  the  various  advertising 
mediums,  that  if  he  ever  undertook  to 
introduce  a  new  article  to  the  American 
public,  lie  would  use  newspaper  adver¬ 
tising  exclusively.  “You  can  concen¬ 
trate  your  fire,”  be  explained,  “and  get 
closer  to  tlie  peojile  whose  patronage 
yon  seek.  You  can  cut  out  waste  circu¬ 
lation,  and  get  business  at  a  lower  cost 
than  in  other  mediums.” 


Special  Linotype  Exhibit 

During  the  convention  of  the  Typoth- 
etae  and  Ben  Franklin  Clubs,  held  in 
Los  Angeles  during  the  week  of  Septem¬ 
ber  27,  the  San  F'rancisco  agency  of  the 
Mergenthaler  Linotype  Company  had  a 
special  exhibit  at  the  Alexandria  Hotel. 
This  consisted  of  a  Model  K  two- 
magazine  linotype  and  a  Model  14  lino¬ 
type  with  its  three  standard  and  one 
auxiliary  magazines.  The  latter  ma¬ 
chine  was  also  equipped  with  the  new 
Ciitler-Ilnmmer  electric  linotype  pot,  so 
that  it  represented  quite  the  latest  word 
in  multiide  magazine  outfits.  3'he  many 
visitors  were  given  a  hearty  reeejition 
not  only  by  Mr.  Van  Schaiok,  the  .Mer- 
genthaler  Company’s  San  F’rancisco 
branch  manager,  but  also  by  Mr.  Bott, 
manager  of  the  New  Orleans  agency,  and 
Mr.  Bleloch  of  Chicago.  Mr.  Stevenson, 
of  the  Chicago  Lino-Tabler  Company, 
was  also  present,  so  that  he  could  add  his 
very  special  knowledge  of  the  tabulating 
system  which  he  devised  to  the  “sign  on 
tlie  dottiKl  line”  arguments. 


Now  the  hasebnil  writer  assumes  a 
modest  air,  wliile  the  jiolitical  man  conies 
into  the  limelight  uikI  is  the  star  of  the 
show — next  to  tlie  prize  fight  expert. 
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“’RAH,  ’RAH!  HARVARD!” 


Great  University’s  Undergraduate  Daily, 
the  Crimson,  Does  Its  Best  lo  Give  Men 
Training  in  Newspaper  Work  —  “Pil¬ 
grims”  Have  Good  Time  at  Rorking- 
ham  Fair  -Newburyport  Herald  Stops. 

Bo.ston,  October  0. — Exclusives,  fea¬ 
ture  stories,  regular  assiguineuts  and  all- 
around  newspaper  work  are  the  order  of 
the  day,  now,  at  Harvard.  On  Monday 
the  annual  Crimson  competition  began  at 
the  University  across  the  river — a  com¬ 
petition  that  will  extend  over  a  period  of 
l.‘{  weeks.  While  Harvard  does  not  pro¬ 
vide  a  course  in  journalism  as  some  of 
the  other  universities  of  the  country  do, 
the  Harvard  Crimson,  publishe<l  daily  by 
the  undergraduates,  has  for  years  given 
men  an  insight  into  all  branches  of  news¬ 
paper  work,  and  students  with  a  bent  for 
journalism  become  candidates,  annually, 
for  i)Ositions  on  the  editorial  staff. 

The  candidates  will  also  have  a  chance 
at  proofreading,  hea<l-line  writing  and 
other  branches  of  newspai)er  work.  At 
the  end  of  the  competition  those  who  have 
made  goo<l  as  reporters— three  or  four  in 
number — will  be  taken  on  the  Crimson 
staff.  Meantime  the  men  who  are  in  com¬ 
petition  will  take  assignments  just  like 
ordinary  reporters  on  the  Metropolitan 
journals. 

“Pilgrim”  day  at  the  big  Rockingham 
Fair  proved  a  tremendous  success,  mem- 
hers  of  the  P.  P.  A.  and  their  ladies  being 
present  in  forc-e.  About  50  of  the  mem¬ 
bers  went  to  the  fair  by  automobile  and 
HO  went  by  special  train.  The  latter 
were  met  by  the  earlier  arrivals,  and  with 
Carroll  Swan  as  marshal  the  party 
inarched  to  the  club  house  where  space 
had  been  reserved  for  them. 

First  the  Pilgrims  did  the  fair,  paying 
especial  attention  to  the  “Zone”  or 
“Looney  Lane.”  Meantime  others  planned 
a  suriirise  for  their  host,  Chester  I. 
Campbell,  manager  of  the  fair.  The  cul¬ 
mination  came  when  Herbert  Porter  bor¬ 
rowed  a  policeman’s  suit  and  arrested 
Host  Campbell.  Then  a  “court  of  jus¬ 
tice”  was  convened,  with  George  A. 
Gallup,  president  of  the  Pilgrims,  as 
presiding  justice.  Alfred  A.  De  Noyes 
was  clerk  of  court,  Tilton  Bell  prosecuting 
attorney  and  Carroll  Swan  counsel  for 
the  defendant,  who  was  charged  with  en¬ 
thusiasm. 

GOI.D  CUFF  LINKS  PRK.SF.NTED 
The  trial  was  enlivened  with  many  wit¬ 
ticisms,  and,  at  its  conclusion.  Manager 
Campbell  was  found  “guilty”  and  sen¬ 
tenced  to  run  the  Rockingham  Fair  for 
another  year.  Then  President  Gallup 
presented  Mr.  Campbell  with  a  set  of 
gold  cuff  links  as  an  evidence  that  his 
arrest  and  the  resulting  trial  were  part 
of  the  fun  of  the  Pilgrims’  “Little  Jour¬ 
ney”  No.  10  and  to  show  their  apprecia¬ 
tion  of  him. 

Following  the  trial  the  Pilgrims  had 
dinner  at  the  club,  at  which  President 
Gallup  was  toastmaster.  Miss  Pauline 
Mason,  of  Boston,  an  eight-year-old  tot, 
gave  an  exhibition  of  dancing.  There  was 
chorus  singing,  an  “Eight  Bells”  meeting, 
and  then  dancing  until  9  o’clock.  A 
special  train  carried  the  party  back  to 
Boston.  The  committee  in  charge  was 
Alfred  De  Noyes,  chairman ;  James  A. 
Parsons,  secretary;  Herbert  Porter, 
Charles  Parr,  Stanley  Gilson  and  Henry 
Davis. 

After  an  uninterrupted  career  of  14’2 
.years  the  Newburyport  Herald,  one  of 
the  oldest  newspapers  in  the  country,  has 
suspended  publication.  The  last  issue 
wa^  printed  Saturday.  It  was  started  in 
177.1  and  has  never  missed  an  edition,  it 
is  said.  .\t  one  time  William  Lloyd  Gar¬ 
rison,  the  famous  abolitionist,  was  an 
employee  of  the  paper,  serving  his  ap¬ 
prenticeship  as  a  printer.  The  Newbury- 
IMirt  New's  is  the  surviving  daily  in  that 
city. 

The  newspapers  of  this  city  all  carried 
I’olumns  of  stuff  on  the  appearance  of 
Geraldine  Farrar  in  the  role  of  “Carmen” 
in  a  moving  picture  production  at  Sym¬ 
phony  Hall.  Not  only  were  the  musical 
and  dramatic  critics  of  many  papers 
present  from  New  York  but  star  reiiorters 


from  the  local  press  covered  the  event  in 
their  best  news  style  as  well.  It  was 
said  that  telegrapli  instruments  were  in¬ 
stalled  in  the  lobby  of  the  hall  for  the 
better  transmission  of  the  stories  of  the 
affair.  It  is  also  said  that  some,  at  least, 
of  these  instruments  had  a  “wireless”  con¬ 
nection  with  the  outside  world. 

A  coming  event  of  importance  to  news- 
paiier  and  ailvertising  men  in  Boston  is 
the  1’.  1*.  A.  luncheon  at  the  American 
House  on  Monday,  October  11,  at  which 
diaries  E.  Tsiuriat,  Jr.,  a  well-known 
Boston  book  man,  will  talk  on  ‘•The 
Greatest  I’ublicity  (’ampaign  on  Record.” 
Mr.  I>auriat  will  give  first-hand  impres¬ 
sions  of  the  use  of  posters  in  England  for 
the  recruiting  of  an  army  of  .’{.(KHi.OfHl 
men..  He  will  have  100  different  posters 
on  hand,  the  product  of  the  Ix'st  adver¬ 
tising  men  and  artists  in  England. 

tlOHTON  A.  P,  MAN  (iOES  TO  AI.tlANY 

The  going  of  Russell  Hathaway,  Jr.,  to 
Albany,  N.  Y.,  to  take  charge  of  the  As¬ 
sociated  Press  bureau  at  that  place,  re¬ 
moves  an  interesting  figure  from  Boston 
journalism.  Mr.  Hathaway  has  been  con¬ 
nected  for  1‘2  years  with  the  Boston 
office  of  the  Associated  Press.  He  is  a 
graduafe  of  Brown  University  and  before 
joining  tbe  staff  of  the  “A.  P.”  was  with 
the  Record  and  Advertiser.  During  tlie 
session  of  the  New  York  liPgislature  the 
.VssiK'iated  Press  office  at  Albany  is  of 
tremendous  importance  to  the  great  news 
organization,  whose  corresiiondents  are 
selected  because  of  their  known  executive 
ability. 

The  experiment  of  the  managers  of  the 
Record  and  Advertiser  in  moving  their 
business  office  fo  an  upper  floor  will  be 
watcheil  with  great  interest  by  the  news- 
imper  puhlishers  of  this  city.  It  is  in 
line  with  a  modern  hotel  idea  of  renting 
the  ground  floor  location  for  stores,  etc. 
The  only  (piestion  that  remains  to  be 
solved  is  whether  or  not  people  wishing  to 
insert  advertising  and  transact  other  busi¬ 
ness  with  the  Record  or  Advertiser  will 
be  willing  to  take  a  short  ride  on  the 
elevator. 

The  Boston  American  issued  a  special 
Rockingham  Fair  edition  that  attracted 
much  attention.  It  had  a  large  circula¬ 
tion  at  the  fair,  where  it  was  sold  from  an 
automobile  driven  by  a  representative  of 
the  local  newsdealer  handling  the  Ameri¬ 
can.  The  most  of  the  front  page  was 
given  over  to  the  story  of  the  fair,  illus¬ 
trated  with  pictures  of  the  event.  As 
publicity  man  for  the  fair  management 
.Tohn  F.  Mahoney,  formerly  of  the  Post, 
covered  himself  with  glory.  The  official 
photographer  was  William  Summers,  who 
has  had  many  years’  experience  making 
news  pictures. 

The  Christian  Science  Monitor  is  at¬ 
tending  all  the  fairs.  A  large  tent  is  used 
for  the  comfort  of  callers.  In  this  man¬ 
ner  many  subscriptions  to  the  paper  are 
secured.  .\  committee  of  local  Christian 
Scientists  in  the  town  where  the  fair  is 
given  is  always  present  to  assist  in  every 
way  possible. 

The  educational  committee  of  the  P.  P. 
A.  for  the  course  of  24  practical  lectures 
and  demonstrations  at  the  Boston  Young 
>fen’a  Christian  Union  consists  of  Harold 
Whitehead,  chairman,  of  the  American 
School  of  Business;  Frank  E.  Stacy. 
Mayor  of  Springfield  ;  Chester  I.  Camp¬ 
bell,  Mayor  of  Quincy :  George  A.  Feil. 
secretary.  New  England  Hardware  Deal¬ 
ers’  Association  ;  .1.  F.  Conelly,  president. 
Boston  Press  Club :  E.  H.  Pierce,  Editor 
Revere  .Tournal ;  George  W.  Coleman, 
president  Boston  City  Council.  This 
committee  makes  the  statement  that  posi¬ 
tions  will  lie  found  for  the  more  promis¬ 
ing  men  who  complete  the  course. 

“a.  m.”  mean.s  “advektisino  man.” 

Governor  David  I.  Walsh  got  an  “ad¬ 
vertising  degree”  from  the  hands  of  the 
Pilgrim  Publicity  Association  on  Mon¬ 
day  at  the  first  weekly  luncheon  of  the 
association  at  the  .\merican  House. 
Former  President  of  the  Pilgrims,  Georgi* 
W.  Coleman,  who  is  also  a  member  of  the 
city  council  and  was  once  head  of  the 
.\ssoclated  .\dvertising  Clubs  of  America, 
gave  the  bachelor  governor  the  “title.” 

“‘A.  M..’  or  ‘advertising  man.’”  said 
Mr.  Coleman.  Governor  Walsh  bowed  his 


thanks,  and  later  admitted  that  he  is  a 
sure  ’noiigh  believer  in  publicity. 

President  George  W.  Gallup  was  in  the 
chair.  Others  at  the  head  table  inoludeil 
.Major  Patrick  J.  O’Keefe,  Carroll  Swan, 
Irving  Hunu>hrey  and  Charles  Wooil. 
The  attendance  is  usually  good  at  tliese 
luncheons,  but  Monday’s  crowd  was  al¬ 
most  a  record  breaker.  One  of  the  pleas¬ 
ing  features  of  the  occasion  was  the 
striking  of  “Eight  Bells.”  the  affair  being 
in  reality  one  of  these  famous  meetings. 

The  luncheon  was  covered  by  all  the 
morning  and  afternoon  papers,  the  Pil¬ 
grims  thoughtfully  providing  a  large  press 
table  for  the  convenience  of  the  news- 
Iiaper  men.  Charles  E.  Bellatt.v,  who 
iiMiks  after  the  reporters  at  the  Pilgrim 
luncheons,  measures  up  to  tlic  standard 
of  a  real  “man  on  the  job.” 

Many  new  life  members  have  been  taken 
into  the  Press  Club  during  the  past  two 
months.  The  life  membership  fee  has 
been  advam-ed  from  !i!llK)  to  .$2<M),  an  in¬ 
crease  that  has  made  the  club  very  pros- 
lierous  financially.  In  years  gone  by  the 
associate  or  life  members  of  the  club  have 
not  called  at  the  club  rooms  very  often. 
Nowadays,  however,  there  is  a  large  at¬ 
tendance  of  men  whose  names  stand  high 
in  the  hnsiness  and  social  world.  'I’liis  is 
gratifying  to  the  club  officials  and  es¬ 
pecially  to  President  .lack  S.  Connolly, 
who  has  worked  with  might  and  main  to 
make  the  Press  Club  the  best  club  in 
town.  Improvements  are  also  the  order 
of  the  day.  The  entire  <‘luh  is  to  be  re- 
liainted,  and  when  tliat  is  finished  new 
furniture  will  be  installed.  During  the 
coming  M’’inter  many  entertainments  are 
planned. 

Men  who  stand  high  in  the  advertising 
field  here  are  slated  to  address  the 
sttidents  of  the  Monday  evening  courses 
in  advertising  at  the  Boston  Young  Men’s 
Christian  Union.  On  Monday  night  .Tohn 
K.  Allen,  advertising  manager  of  the 
Christian  Science  Monitor,  talked  on  the 
subject :  “The  Place  of  Advertising  in 
the  Business  World.”  Mr.  Allen  was  able 
to  point  with  pride  lo  the  country-wide 
circulation  of  the  Monitor,  and  to  the 


substantial  support  given  its  advertising 
columns  by  people  of  all  faiths. 

“Some  problems  of  the  Advertiser,” 
will  be  the  subject  for  discussion  next 
Monday  evening  by  Henry  George  Glatz, 
advertising  representative  of  the  Chicago 
Tribune.  “I’lanning  an  Advertising  ('ain- 
liaigu,”  will  be  the  subject  of  the  talk  by 
R.  E.  Huntington,  advertising  manager 
of  the  Alden  Stieare’s  Sons  Company. 
Other  interesting  lectures  will  follow. 


TEXAS  CIRCULATION  MEN 


Programme  for  the  Coming  Big  Gather¬ 
ing  in  Dallas  This  Month. 

President  White,  of  the  Texas  Circu¬ 
lation  Managers’  Association,  announces 
the  following  programme  of  addresses  at 
the  third  annual  meeting  in  Dallas  on 
October  20  and  21,  in  addition  to  those 
luiblished  in  last  week’s  issue  of  The 
Editok  and  Puui.ishek: 

Sidney  D.  I/ong — Wichita  (Kan.)  Eagle: 
“Suggestions  fur  the  Itettermcnt  of  the 
T.  ('.  .M.  A.” 

.1.  A.  Mathews — Dally  Oklahoman  (Okla¬ 
homa  IHty,  Okla. )  :  “Why  Itoi's  Net  the 
1.  ('.  .M.  A.  Hold  the  Annual  Meetings 
Nearer  the  Center  of  the  Universe'/  What 
Can  Ke  Done  to  Cause  the  Meetings  of  the 
.National  .Association  to  He  Held  at  a  Cen¬ 
tral  I’olnt,  Which  Will  He  Accessible  to  a 
Greater  I’ercentage  of  the  Meinhers?” 

Harold  Hough- -Star-Telegram  ;  “Some  of 
the  Methods  1  Use  to  Keep  Up  and  In¬ 
crease  Circulation  Without  Premiums,  So¬ 
licitors  or  Traveling  Men.” 

A.  U  Forbes — Houston  Post:  “Value  of 
the  Woman’s  Department  and  Special  Fea¬ 
tures  to  the  Circulation  of  a  High-Class, 
Hlgh-ITlce  Morning  Newspaper.” 

A.  K.  Clarkson — Houston  Post :  “The 
Trouble  W'lth  tbe  Average  Circulation  Man¬ 
ager  as  Seen  from  tbe  Business  Manager's 
Viewpoint.” 

John  Wood — El  Paso  Times  :  “Handling 
Army  Circulation.  The  Diflicultles  and  How 
to  Overcome  Them — Is  Army  Circulation 
Worth  the  Cost  In  Time  and  Trouble?” 

E.  C.  White — Houston  Chronicle :  “Can 
the  Circulation  IVpartment  Handle  Classi¬ 
fied  Advertising  Successfully,  and  How?” 

In  honor  of  the  ladies  being  present 
at  this  year’s  convention,  they  will  be 
given  an  opportunity  to  make  the 
speeches  at  the  bamiuet,  it  is  officially 
announced. 


THE  HAND  THAT  KEEPS  THE 
WORLD  INFORMED 

Tn  New  York  City  7  newspapers  alone 
have  in  use  336  Linotypes,  an  average 
for  each  of  48  machines. 


MERGENTHALER  LINOTYPE  CO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
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S.  F.  EXAMINER  CHANGES 

Marked  Editorial  ReadjuttUaenU — Strik¬ 
ing  Result  of  the  Newspaper  Campaign 
Against  Lotteries— Action  by  the  Ad¬ 
vertising  Association  —  Fair  Notes— A 
Sting  from  the  Wasp. 


San  Fkancisoo,  October  1.— Several 
important  changes  have  taken  place 
(luring  the  past  week  among  the  editorial 
heads  of  the  San  Francisco  Examiner, 
of  which  .Tustin  McGrath  is  now  man¬ 
aging  editor  in  place  of  Mr.  Stanton, 
who  recently  became  managing  editor  of 
the  Chicago  Examiner. 

E.  D.  Coblent*,  who  was  at  one  time 
city  editor  of  the  Examiner  and  had  been 
managing  editor  of  the  Call  and  Post 
for  some  time  past,  has  returned  to  the 
Examiner,  as  se<x>nd  in  command,  with 
the  duties  of  night  editor. 

Robert  Hiestand,  the  former  assistant 
managing  editor  of  the  ('hroniele,  has 
Itecome  managing  editor  of  the  Call  and 
Post,  while  A.  C.  Anderson  has  taken 
iliestand's  pla<?e  on  the  Chronicle. 

The  sensation  of  the  hour  in  this  city 
is  the  great  campaign  against  the  lot¬ 
teries,  which  had  its  inception  in  ex- 
l>osure8  made  by  the  Examiner  two  weeks 
ago,  following  the  arrest  of  a  prominent 
insurance  man  of  this  city,  who  made 
a  confession  of  embezzlements  from  bis 
employers,  who  had  trusted  him  im¬ 
plicitly,  and  attributed  his  downfall  to 
playing  the  lottery  heavily.  By  means 
of  very  edever  work,  the  Examiner  se¬ 
cured  and  published  inside  information 
as  to  the  inside  workings  of  the  princi¬ 
pal  lottery  concern  in  this  city.  It  was 
alleged  that  many  of  the  big  prizes  were 
never  paid  to  the  persons  whose  names 
appeared  in  the  lottery  advertisements 
as  winners  of  portions  of  capital  prizes. 
The  addresses  of  a  number  of  the  win¬ 
ners  were  looked  up  and  Examiner  men 
reported  that  such  persons  were  given 
room  and  board  fur  a  short  time  in  re¬ 
turn  for  the  use  of  their  names. 

Then  the  Examiner  published  the 
stories  of  persons  who  had  lost  heavily 
or  got  into  trouble  through  playing  the 
lottery.  Interviews  with  prominent  men, 
clergymen  and  officials  were  published 
in  which  the  lottery  evil  was  condemned. 
Then  pressure  was  brought  to  bear  upon 
the  police  department  heads  through 
articles  demanding  that  the  anti-lottery 
laws  be  enforced.  At  that  time  the 
city  was  infested  with  hordes  of  male 
and  female  lottery  ticket  agents,  whose 
boldness  was  almost  unparallelled.  It 
was  shown  that  there  were  small  lottery 
concerns  working  in  <y>nnection  with 
larger  ones  and  that  ten-rvnt  tickets 
were  sold  to  the  poor. 

JUMPING  HAED  ON  THE  LOTTERIK8 

This  week  the  police  department  took 
decided  steps,  and  notice  was  served  on 
the  lottery  officials  that  they  must  im¬ 
mediately  retire  from  business  in  San 
Franci8(;o.  They  suspended  their  draw¬ 
ings,  and  yesterday,  for  the  first  time 
in  hfteen  years,  it  was  impossible  to 
pairbane  a  lottery  ticket  in  this  city. 
Members  of  the  police  commission, 
police  judges,  and  the  district  attorney 
will  confer  soon,  to  arrange  a  tentative 
plan  for  a  campaign  to  prevent  the  lot¬ 
tery  companies  from  resuming  business. 
.\n  organization  of  prominent  business 
men,  clergymen  and  others  is  also  to  be 
formed  for  the  purpose  of  securing  evi¬ 
dence,  in  case  lottery  tickets  are  offered 
for  sale  in  future  and  assisting  in  every 
possible  way  in  downing  an  evil  that  has 
taken  millions  of  dollars  out  of  the 
pockets  of  the  people  during  recent 
years. 

.i  At  their  weekly  Innrheon  at  the 
Techau  Tavern,  yesterday,  the  members 
of  the  .Advertising  Association  of  San 
Francisco  launched  a  campaign  for  the 
suppression  of  the  lottery  evil.  The 
committee  on  resolutions  was  instructed 
to  formulate  a  platform  in  conformity 
with  a  letter  received  from  the  head¬ 
quarters  of  the  National  Ad  Men’s 
Association  in  Indianapolis,  in  which  the 
lotteries  were  branded  as  vicious.  The 
local  organization  was  asked  to  begin 
legal  action  looking  towards  the  suppres¬ 


sion  of  the  lotteries  operating  here.  The 
vigilance  committee  of  the  local  asso¬ 
ciation  will  carry  on  the  fight  under  the 
guidance  of  the  National  Vigilance  Com¬ 
mittee.  Elliott  M.  Epstein,  chairman  of 
the  vigilance  committee,  said;  “As  soon 
as  the  resolutions  committee  formulates 
a  platform  with  which  to  work,  we  in¬ 
tend  to  begin  action  against  the  lotteries. 
We  have  the  moral  and  financial  sup¬ 
port  of  the  national  organization.”  A 
fund  has  l>een  made  available  for  the 
attorneys  of  the  national  body,  both  to 
begin  action  under  Federal  statutes  and 
to  ansist  the  l<M-al  vigilance  committee. 

Another  big  week  at  the  Panama-Pa¬ 
cific  Exposition  is  assured.  The  total 
attendance  to  date  is  close  to  the  14,- 
000,000  mark,  and  “Cubs’  Day,”  tomor¬ 
row,  is  expected  to  bring  out  an  attend¬ 
ance  of  nearly  200,000,  as  this  organiza¬ 
tion,  compost  largely  of  showmen  on 
the  Joy  ^ne,  is  offering  extraordinary 
attractions  to  visitors.  “The  Burning  of 
Babylon,”  a  great  siiectacular  show,  has 
been  arranged  for  on  a  magnificent  scale 
as  a  night  attraction.  There  will  he  a 
barbe<‘ue  on  the  Zone,  providing  for 
."ithOOtt  guests. 

A  KTI.NG  KKOM  THE  WASP 

This  is  State  of  Washington  Week  at 
the  Exposition,  and  thousands  of  visitors 
from  the  Northwest  are  here,  including 
(iovernor  Ernest  Lister  and  the  Gov¬ 
ernor  of  Idaho.  Great  quantities  of 
apples  and  other  W’ashington  products 
are  being  distributed  to  Flxposition  vis¬ 
itors.  Many  special  events  are  taking 
place  to  advertise  the  principal  cities 
and  districts  of  the  State. 

The  Wasp  says  in  a  ns-ent  weekly 
issue :  “In  its  issue  of  last  week,  the 
Wasp  remarked  the  menace  and  nuisance 
maintained  by  the  San  Francisco  Chron¬ 
icle,  in  the  form  of  a  well-nigh  all-day 
crowd  in  front  of  its  premises  watching 
the  progress  of  baseball  games  sched¬ 
uled  by  it.  A  companion  nuisance  is 
constituted  of  the  Tough  neck’  huskies 
who  infest  prominent  street  intersections 
and  the  entran(;es  to  many  downtown 
office  buildings,  and  with  air-smashing, 
nerve-destroying  voices,  bawl  out  the 
names  and  news  of  the  afternoon  pajs-rs 
they  are  vending.  W’here  people  are 
most  congested,  these  newsboys  and 
news-men  are  the  most  numerous,  bel¬ 
lowing  like  bulls,  pushing,  jostling, 
thrusting  the  latest  ‘uxtra’  insistently  in 
the  face  of  folks  who8(>  progress  they 
impede  and  whose  temi(ers  they  ruffle. 
They,  at  least,  must  be  imbued  with  the 
philosophy  of  the  late  Elbert  Hubbard 
and  ‘love  their  work,’  for  they  become 
exuberant  in  their  tasks,  manifesting 
their  joy  in  diverse  ways,  including 
rivalry  in  long-distance  shouting,  horse¬ 
play  and  pavement  ‘wit,’  all  to  the  dis¬ 
traction,  disgust  and  distress  of  the 
passerby.  Without  interfering  with  the 
legitimate  business  of  the  paper  mer¬ 
chants.  it  would  seem  that  something 
could  l»e  done  to  curb  their  propensity 
to  be  obnoxious.  They  ought  not  to  be 
allowed  to  mistake  liberty  for  license.” 


NOTABLE  TRIBUTE  TO  GUARD 


New  York  Italians  Give  a  Banquet  to  the 
Evening  Sun's  War  Correspondent. 

William  J.  Guard,  war  correspondent 
of  the  New  York  Evening  Sun,  just  home 
from  Rome,  was  the  guest,  on  Monday 
evening,  at  a  dinner  given  in  his  honor 
by  the  Italians  of  this  city. 

“Mr.  Guard  has  interpreted  the  soul 
of  the  new  Italy  to  America,”  said  Dr. 
Luigi  Roversi,  i»ditor-in-chief  of  T.ji 
Follia  di  New  York,  and  for  twelve  years 
secretary  of  the  Metropolitan  Museum  of 
-Vrt,  in  his  speech  to  the  100  diners. 
Other  speakers  were ;  Coramendatore 
Luigi  Solari,  president  of  the  Italian  Club 
and  of  the  Italian  Chamber  of  Commerce 
and  agent  of  the  Italian  steamship  lines; 
Chevalier  Arthur  Benington,  vitv-presi- 
dent  of  the  Dante  Allighieri  Society;  G. 
Molinari,  <Nible  editor  of  the  Progresso 
I talo- Americano ;  F.  L.  Frugone,  editor 
and  publisher  of  the  Bollettino  della 
Sera ;  B.  Ciambelli,  editor  and  publisher 
of  La  Voce  del  Popolo,  and  E.  Valentini. 
editor  of  the  International  Music  and 
Drama  Magazine.  George  M.  Smith, 


managing  editor  of  The  Evening  Sun 
responded  in  behalf  of  bis  newspaper,  and 
Mr.  Guard  wound  up  the  speeches  with 
his  thanks. 

At  the  guests’  table  were,  beside  the 
speakers,  Marziale  Sisca,  owner  and  pub¬ 
lisher  of  La  Follia ;  Judge  John  J. 
Freschi  of  the  Court  of  Special  Sessions, 
Joseph  N.  Francolini,  president  of  the 
Italian  Savings  Bank ;  Pasquale  Amato, 
Antonio  Scotti,  Luca  Botta  and  Chorus 
.Master  Giulo  Setti,  all  of  the  Metro¬ 
politan  Opera  House ;  Assistant  District 
Attorney  William  Dean  Embree,  Signor 
Teodoro  D’Afflisio,  auditor  of  the  New 
York  branch  of  the  Banco  di  Napoli ; 
William  Hartfield  of  the  Italian  lines  and 
Chevalier  Lionelo  Perera,  president  of 
the  Italian  Red  Cross  of  New  York. 
Others  present  were :  .Tohn  Vicario, 
editor  of  I’Araldo ;  E.  J.  Cuozzo,  secretary 
of  the  Bridge  Department ;  Carlo  di 
Fomaro,  writer  and  cartoonist ;  Dr.  G. 
Balderschi  of  the  Italian  Hospital,  Dr. 
A.  Benasebi  of  the  Parole  Board,  Prof. 
Aribo  Costa,  professor  of  Spanish  at  the 
College  of  the  City  of  New  York ;  E.  M. 
Scognamillo,  the  noted  ’cellist,  and 
Francesco  Toed,  local  agent  of  the 
Spanish  Transatalntic  Steamship  line. 

Enrico  Caruso,  the  tenor,  whose  car¬ 
toons  are  a  weekly  feature  of  Ija  Follia, 
cabled  his  regrets.  The  toastmaster  was 
Genserico  Granata. 


ON  NEWSPAPER  MAKING 


CAREFUL  study  of  conditions  in 
many  newspaper  offices  clearly  in¬ 
dicates  that  lack  of  success  often 
is  chargeable  to  mistaken  ideas  regard¬ 
ing  what  constitutes  extravagance  and 
a  failure  to  intelligently  discern  the  fine 
drawn  line  where  economy  becomes  dan¬ 
gerous  and  damaging  in  its  results. 

I  know  one  man  who  lost  the  oppor¬ 
tunity  of  his  life  through  trying  to  cash  in 
on  a  property  by  vigorously  applying  the 
knife  to  every  item  of  ex[)ense.  His 
greatest  economy  was  in  attacking  de¬ 
livery  expense  by  chopping  off  routes 
which  he  figured  were  not  profitable.  He 
pruned  the  expenses  like  a  hero,  but  in 
six  months’  time  he  found  that  he  had 
lost  $1.25  of  earnings  for  every  $1  he  had 
cut  off. 

At  the  end  of  a  year  his  foolish  attempt 
at  maximum  economy  had  resulted  in  a 
loss  of  30  per  cent,  in  net  paid  circula¬ 
tion.  He  then  sought  to  secure  adver¬ 
tising  by  pretending  that  his  circulation 
was  as  big  as  formerly.  It  did  not  take 
long  for  the  advertisers  to  catch  on  to  the 
changed  conditions  and  to  cut  down  their 
use  of  the  newspaper. 

He  had  not  only  injured  the  property 
to  the  extent  of  many  thousand  dollars  in 
value  as  a  commodity,  but  had  produced 
an  atmosphere  of  uncertainty  and  worse 
regarding  any  statements  coming  from  the 
office  which  it  took  years  to  overcome  by 
his  successors. 

Truth  being  stranger  than  fiction,  this 
man  found  little  difficulty  in  securing  an¬ 
other  important  position  with  another 
newspaper  iu  another  city,  where  by  the 
same  process  of  false  economy  he  seriously 
maimed  it  before  his  associates  caught  on 
to  his  fatal  weaknesses  and  bought  him 
out. 

This  same  man  is  now  running  his  own 
little  newspaper  in  a  smaller  town,  and, 
strange  to  say.  quite  successfully,  for 
what  proved  false  economy  in  a  city  of 
about  150,000  population  was.  It  seems, 
a  necessity  to  suceess  in  a  town  of  50,000 
people.  'This  would  seem  to  prove  that 
what  Is  good  for  one  town  may  be  fatal 
in  another. 

I  know  another  man  who,  for  upwards 
of  twenty  years  has  unsuccessfully  tried 
to  establish  a  daily  newspaper,  who  had 
he  at  any  stage  of  the  game  understood 
the  true  point  where  economy  becomes  a 
menace,  might  have  got  across  the  line. 
As  a  mean  penny  pincher  this  newspaper 
owner  belongs  in  tiie  first  division  in 
any  league. 

Not  many  years  ago,  through  a  series 
of  remarkably  lucky  accidents,  his  paper 
was  manned  by  a  crew  of  men  at  small 
salaries — who  later  on  all  won  vastly 
higher  reward  elsewhere,  and  who  really 
had  the  property  coming  nicely  before 
favorable  breezes. 


Things  looked  too  good  to  this  miser. 
The  advertising  manager,  hired  on  salary 
and  commission,  was  making  too  much 
money  to  suit  him.  He  plainly  stated  bis 
disapproval  by  notifying  the  cashier  not 
to  pay  him  over  $ —  per  week,  regardless 
of  the  understanding,  and  in  a  few  weeks 
the  force  was  so  disorganized  that  it  sepa 
rated  and  went  various  ways. 

The  force  was  interested  in  the  success 
of  the  advertising  manager,  for  it  was  a 
flattering  tribute  to  the  efficiency  of  their 
joint  work  in  producing  such  a  newspaper 
as  merited  the  increased  business.  They 
recognized  the  fairness  of  letting  him  earn 
all  he  could  on  a  commission  basis. 
When  the  owner  broke  faith,  all  hands 
decided  that  there  was  no  good  in  him  and 
they  were  right. 

This  particular  man  has  been  dumping 
every  dollar  he  could  rake,  scrape  or  bor¬ 
row  into  a  bottomless  pit  for  years,  and 
will  continue  to  do  so  for  years  to  come 
if  his  roll  bolds  out,  because  his  very 
nearness  and  meanness  prevents  him  from 
doing  things  he  must  do  in  order  to  ac¬ 
complish  any  results  in  his  highly  com¬ 
petitive  field. 

There  are  ways  of  economizing  to  live 
out  a  storm  without  injuring  a  property. 
There  is  no  substitute  for  the  real  goods 
in  a  newspaper.  Every  issue  is  obvious 
proof  of  its  success  or  lack  of  success. 
The  newspaper  must  be  made  as  complete 
and  as  good  as  possible,  and  it  must  be 
properly  placed  on  sale.  True  economy 
lies  only  in  the  elimination  of  waste. 

Noethcote. 


“MONEY  TALKS”. ONCE  AGAIN 

Significant  Results  of  a  Canvass  Recently 
Made  by  the  Boston  American. 

The  Boston  American  has  made  an 
analysis  of  newspaper  values  in  the  Bos¬ 
ton  field  from  a  new  angle. 

Twenty-five  streets,  representative  of 
metropolitan  Boston,  were  chosen  for  a 
canvass.  Apart  from  their  being  repre¬ 
sentative  streets  they  were  chosen  by 
chance,  inasmuch  as  circulation  condi¬ 
tions  on  them  were  not  accurately  known. 

The  families  living  on  these  streets 
were  canvassed  by  capable,  efficient  men, 
who,  however,  did  not  know  the  object 
of  the  canvass,  nor  did  the  people  who 
were  interviewed  know  why  they  were 
being  interviewed. 

The  people  living  on  these  streets  en¬ 
joy  annual  incomes  ranging  from  $1,620 
to  upwards  of  $5,400. 

Four  hundred  and  twenty-four  families 
in  all  were  interviewed.  Of  these  fami¬ 
lies  275  regularly  took  and  read  the  Bos¬ 
ton  Evening  American,  and  237  regularly 
took  and  read  the  Boston  Sunday  Ameri¬ 
can. 

The  weighted  average  annual  income 
of  these  readers  of  the  Boston  Sunday 
and  Evening  American  is  $2,540. 

The  Boston  American  prints  these 
facta  in  a  handsome  booklet,  showing 
attractive  pictures  of  the  streets  can¬ 
vassed,  lined  with  specimens  of  the  pretty 
residences  for  which  Boston’s  suburbs 
are  famous. 

It  is  worthy  of  note  that  more  than 
one-ninth  of  the  savings  of  the  people 
of  the  United  States  is  represented  in 
the  metropolitan  Boston  savings  banks, 
co-oi>erative  hanks  and  credit  unions. 


Some  Fun  Over  Corn  in  Washington 
The  Corn  Contest  of  the  Washington 
Star  staff,  which  lately  closed,  created 
much  interest  and  merriment  among 
those  who  were  fortunate  enough  to 
know  of  its  existence. 

.Tohn  I.  Martin  contributed  three  ears 
of  corn  which  were  raised  on  his  prop¬ 
erty,  which  he  rents  from  the  govern¬ 
ment.  Frank  Heaton  brought  in  thre»? 
red  ears  from  his  country  place.  S.  S. 
Cline  contributed  three  yellow  ears.  All 
of  the  corn  contributed  by  these  contest¬ 
ants  would  have  taken  prizes  ■  at  any 
country  fair.  / 

In  a  spirit  of  humor,  W.  W.  Price, 
the  White  House  representative  of  the 
Star,  brought  in  some  nubbins  from  his 
country  estate,  as  did  A.  T.  Cowell,  head 
of  the  copy  desk.  J.  C.  McCarthy  con¬ 
tributed  a  very  handsome  specimen  of 
corn  but  as  he  had  no  country  place  be 
was  declared  a  “ringer.” 
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NEW  YORK  STATE  MAKES  GOOD  TO  ADVERTISERS 

How  Manufacturers  Using  New  York  State  Newspapers  Secure  Co-operation  and  Best  Sales 

Service  at  Smallest  Percentage  of  Cost. 

By  GEORGE  F.  BARIGHT,  New  York  Advertising  Agent 


Paid  2,500  10,003 
Circ.  Lines  Lines 


In  the  old  days,  wlien  the  Glad  News  went  around  that  the  Adver-  The  Newspapers  listed  on  this  page  oflFer  3,890,406 

tising  Manager  of  the  Big  Western  Manufacturer  had  landed  in  Town  .  .  .  i  l*  j  i.  e  ee  ac 

with  a  Kit  full  of  Cash,  the  Boys  all  declared  a  T^egal  Holiday  and  Hit  average  Circulation  at  a  total  combined  cost  of  65.95 

the  Trail  to  his  Hotel  at  1  hird  Speed  until  you  couldn’t  see  them  for  line,  or  an  average  of  one  and  one*half  tenths  of 

the  Dust. 

And  by  the  time  the  A.  M.  had  put  away  all  the  Stingers  and  *  cent  per  line  per  thousand.  This  is  less  than  thirty 

Golden  Fizzers,  Urged  upon  him  by  the  Imager  Gathering,  and  had  ^^ts  per  thousand  Circulation  for  an  advertise- 

rarticipated  m  Knocking  the  Heads  off  of  a  few  Cold  Bottles  donated 

by  the  Lucky  Ones  with  an  Expense  Voucher,  he  was  usually  ready  ment  occupying  a  magazine  page  of  224  lines, 
to  take  the  12:15  back  Home,  with  a  long  Calling  List  of  friends  made 

at  Kelly  Pool,  but  a  mighty  dim  Recollection  of  what  he’d  done  with  Make  your  own  deduction  as  to  whether  that  is  not 

his  Money. 

“The  Cold  Gray  Dawn  of  the  morning  after’’  came  when  the  Boss  Low  Cost  advertising,  bearing  in  mind  that  the  terri- 

began  to  Check  up  and  it  was  probably  one  of  those  Trying  Episodes  covered  most  intensively,  and  that  it  covers 

of  matching  up  a  Wild  Orgy  of  Advertising  with  a  Decreasing  Sales 

account,  that  was  responsible  for  that  Classic  Phrase,  “I  Come  From  fourteen  of  the  principal  Cities  of  New  York  State, 

u  TVT  c  ..  I,  .Lt-  t  .t  u-  ^  -  a  and  covers  them  well,  with  Newspapers  of  High  Stand- 

Which  Noble  Sentiment,  by  the  way,  became  the  biggest  influence 

in  taking  Advertising  out  of  the  Shell  Game  Class  and  putting  it  on  a  ing  and  Reputation. 

Right  Business  Basis. 

“Them  days,”  as  they  say  in  the  play,  “are  no  more.”  1  he  Haunts  Suppose  you  had  this  tremmdous  Publicity  Force 

of  the  Glad  Hand  Tribe  have  passed  away,  the  Boys  are  talking  Service  ,  ... 

instead  of  Sassarack  and  the  Card  Tndex  has  taken  the  place  of  the  workmg  for  you;  don  t  you  think  you  would  soon  feel 

Long  Thirst.  The  Advertiser  has  cut  his  Wisdom  Teeth  and  the  man  jjic  Benefit? 

who  asks  him  whether  Advertising  I’ays  is  referred  to  his  Sales  Book. 

The  Natural  Result  of  this  sort  of  Cold  Blooded  Analysis  was  an  Paid  2,500  10,003 

increase  in  Newspaper  Advertising,  as  repre.senting  the  most  Direct  Circ.  Lines  Lines 

and  Concentrated  Method  of  reaching  the  Purchaser  in  connection  •  ,  .  ,  ... 

with  the  Co-operation  of  Dealers  whS  were  thus  Induced  to  Carry  *  J*”'  '  « 

the  Goods  and  Help  Along  the  Good  Work  by  pushing  them  off  the  Kmck.rb«ker  Pre»  (S)..  *31,480  .05  .05 

Shelves.  i  ^  i  ^  Brooklyn  Eagle  (E)  3c .  1  jg  ,g 

But  the  Wise  Advertiser  isn’t  .Satisfied  with  that.  Now  he  is  Brooklyn  Eagle  (S)  3c....... .  j 

making  a  Close  Study  of  the  problem  of  Di.stribution,  Advertising  and  <!:> . 

.Sales,  as  they  all  relate  to  the  Particular  Territory  which  he  is  Culti-  Brooklyn  Standard  Umon  (S)  68,030  .  5  .  5 

vating.  He  has  learned  that  Some  Territories  are  better  than  Others  Couner-Enquirer  (M&E)..  110,274  .14  .12 

and  the  Deadly  Comparison  Chart  is  being  used  with  Ruthless  Effect.  Corning  Evening  Leader  (E)  .  8,275  .0179  .0  29 

The  Elimination  of  Waste  is  the  Maniffacturers’  constant  Problem.  ^hnira  Star-Gazette  (E)  . . . . .  20,057  .035  .03 

and  the  l.ad  wlm  can  show  him  how  to  get  Two  Sales  Today,  at  the  °  *  L«der-Republ.can  (E)  5,512  .0143  .0  08 

same  Expen.se  as  One  Sale  yesterday,  is  the  one  who  gets  the  Invita-  oversvi  e  (  )  .  »  •  •  5 

tion  to  T.unch.  .  .015 

T.arge.st  Sales  are  recognized  now  as  a  Direct  Result  of:  .  Daily  News  (E)  .  8,^  .03M  .0214 

^  ^  '  Mt.  Vernon  Daily  Argus  (E) .  5,907  .0214  .015 

Closest  Co-operation  between  Manufacturer,  Dealer  New  York  American  (M) .  293,784  .40  .38 

and  Newspaper.  New  York  American  (S) .  690,889  .60  .57 

Largest  Population  of  Live  Ones  who  Earn  Money  New  York  Globe  (E) .  187,429  .28  .27 

and  have  it  to  Spend.  New  York  Herald  (M) .  Y 

Largest  Number  of  Towns  in  a  Territory,  so  that  New  York  Herald  (S) .  j  ’  .50  .50 

Public  are  Trained  to  Purchase  good  things  they  N.  Y.  Journal  of  Commerce  (M)...  17,926  .18  .15 

see  displayed  in  Shop  Windows.  New  York  Evening  Mail  (E) .  ’*'*135,861  .32  .29 

Highest  Character  of  Newspapers,  so  that  Readers  are  New  York  Evening  Post  (E) .  20,598  .225  .20 

accustomed  to  regard  their  favorite  paper  with  New  York  Press  (M) .  \  jio,869  .27  .225 

confidence  and  to  Buy  the  things  they  see  Adver-  New  York  Press  (S) . J 

Used  in  it  New  York  Sun  (M&S) .  **71,708  .40  .36 

Highest  Concentration  of  Population,  reducing  pro  New  Yo*  Sun  (E) .  **140,203  .30  .27 

rata  Cost  of  Distribution,  Advertising  and  Selling.  New  York  Times  (M&S) .  318,274  .45  .405 

THIS  IS  WHY  NEW  YORK  STATE  IS  THE  MOST  PRODUCTIVE  New  York  Tribune  (M&S) .  82,674  .25  .21 

TERRITORY  IN  THE  UNITED  STATES  FOR  THE  AVERAGE  New  York  Telegram  (E) .  223,848  .285  .27 

MANUFACTURER.  New  York  Telegram  (S) .  232,640  .20  .18 

It  has  the  Largest  Population,  over  Ten  Millions  of  people  who  earn  good  New  York  World  (M) .  1 

money  all  the  year  round,  and  can  Use  practically  anything  that  is  made.  Wm-i/i  /'Q^ .  f  391,158  .40  .40 

Large  Numbers  of  Towns  and  Cities,  the  Wealthiest  in  the  Country,  with  . J 

Good  Stores,  Good  Newspapers  of  high  reputation  and  great  Prestige  with  New  York  World  (E) .  403,787  .40  .40 

their  Readers.  Oneonta  Star  (M)  .  °6,149  .0114  .0085 

Co-operative  Spirit  on  the  part  of  Dealers  and  Newspapers  to  help  put  Poughkeepsie  Star  (E) .  6,260  .0215  .0115 

the  Advertiser  on  the  Map  and  keep  him  there — a  Merchandising  and  Adver-  m  na 

tising  Service  to  help  Advertisers  sell  their  goods  in  the  Largest  possible  .  JJ’SJ 

quantities  at  the  Smallest  Cost  per  Sale.  Troy  Herald  (M&E) .  23,230  .035  .035 

MANUFACTURERS  — GET  INTO  NEW  YORK  STATE.  Cover  it  " 

Thoroughly— these  Newspapers  will  Help  you-  put  the  goods  on  the  Shelves  3,890,406  6.4702  5.9523 

and  force  them  off  again.'-  And  THE  EDITOR  AND  PltBLISHER  is  ready  ‘.A  H.  C.  ''  ' 

to  place  at  your  disposal  all  the  Valuable  Information  it  has  accumulated  on  **Gov.  Statements.  April  1.  1915. 
the  Subject  and  will  gladly  help  to  Solve  your  Problem  with  you.  “Publishers’  Sworn  Statements 

This  will  Cost  you  Nothing.  It’s  all  for  the  Good  of  the  Cause!  Other  Ratings  Government  Statements.  Oct.,  1915. 

General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  New  York  State 
are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  Suite  1117,  World  Building,  New  York.  Phones, 
Beekman  4330,  4331. 


Albany  Knickerbocker  Press  (M) . . 
Albany  Knickerbocker  Press  (S) . . . 

Brooklyn  Eagle  (E)  3c . 

Brooklyn  Eagle  (S)  3c . 

Brooklyn  Standard  Union  (E) . 

Brooklyn  Standard  Union  (S) . 

Buffalo  Courier-Enquirer  (M&E)  . . 

Corning  Evening  Leader  (E)  . 

Elmira  Star-Gazette  (E)  . 

Gloversville  Leader-Republican  (E) 

Gloversville  Herald  (M)  . 

Ithaca  Journal  (E)  . 

Newburg  Daily  News  (E) . 

Mt.  Vernon  Daily  Argus  (E) . 

New  York  American  (M) . 

New  York  American  (S) . 

New  York  Globe  (E) . 

New  York  Herald  (M) . 

New  Yorfc  Herald  (S) . 

N.  Y.  Journal  of  Commerce  (M)... 

New  York  Evening  Mail  (E) . 

New  York  Evening  Post  (E) . 

New  York  Press  (M) . 

New  York  Press  (S) . 

New  York  Sun  (M&S) . 

New  Yo^  Sun  (E) . 

New  York  Times  (M&S) . 

New  York  Tribune  (M&S) . 

New  York  Telegram  (E) . 

New  York  Telegram  (S) . 

New  York  World  (M) . 

New  York  World  (S) . 

New  York  World  (E) . 

Oneonta  Star  (M)  . 

Poughkeepsie  Star  (E) . 

Schenectady  Gazette  (M) . 

,  Troy  Herald  (M&E) . 


*A  H  C. 

**Gov.  Statements.  April  1.  1915. 
“Publishers’  Sworn  Statements 


*37,718 

.05 

.05 

♦31,480 

.05 

.05 

44,096 

.16 

.16 

61,259 

.15 

.15 

68,030 

.15 

.15 

110,274 

.14 

.12 

8,275 

.0179 

.0129 

20,057 

.035 

.03 

5,512 

.0143 

.0108 

6,489 

.02 

.015 

6,335 

.035 

.015 

8,386 

.0358 

.0214 

5,907 

.0214 

.015 

293,784 

.40 

.38 

690,889 

.60 

.57 

187,429 

.28 

.27 

1.40 

.40 

98,651 

(.50 

.50 

17,926 

.18 

.15 

♦*135,861 

.32 

.29 

20,598 

.225 

.20 

110,869 

.27 

.225 

**71,708 

.40 

.36 

**140,203 

.30 

.27 

318,274 

.45 

.405 

82,674 

.25 

.21 

223,848 

.285 

.27 

232,640 

.20 

.18 

391,158 

.40 

.40 

403,787 

.40 

.40 

“6,149 

.0114 

.0085 

6,260 

.0215 

.0115 

20,632 

.06 

.04 

*23,230 

.035 

.035 

3,890,406  6.4702 

5.9523 

mts.  Oct., 

1915. 

448 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


LIVE  TOPICS  DISCUSSED  BY  READERS 


THE  SEAniE  TIMES 

“Tha  BMt  Tliat  Monar  Can  Bay” 

ATerage  Circulation  for  Aug.,  1915 

Daily,  71,998 

Sunday,  83,430 
54,000  in  Seattle 

A  copy  to  cTcry  family. 

Larfcat  ctrcolation  by  many  tbouaands  of 
any  dally  or  Sunday  paper  on  tbe  North 
i'aciflc  Coaat. 

Larfcat  Qoaatiiy  Boat  Qaality  Circalatioa 

The  S.  C.  Beckwith  Special  Agency 

Sole  Porelgn  BapreacntatlToa 
Vaw  Talk  Obloaga  St.  XooU 


Topeka 

Daily  Capital 

Average  net  paid  circula¬ 
tion  for  six  months  ending 
April  1,  1915  (Sworn) 

33,971 


TOPEKA.  KAN.  PubUsher 


IF  you  are  intending  to  do 
some  national  advertising, 
the  Promotion  Department 
of  the  Shaffer  Group  of  nevv^s- 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


HIBIDWOICO. 

Pacific  Coaat  Repreaentative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
SEATTLE  POST-INTELLIGENCER 
SPOKANE  SPOKESMAN-REVIEW 
THE  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
ST.  LOUIS  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 

SALT  LAKE  HERALD  REPUBLICAN 
NEW  YORK  TIMES 

742  Market  Street 
SAN  FRANCISCO 


[Under  this  caption  we  shall  print,  each 
week,  letters  from  our  readers  on  subjects 
of  Interest  connected  with  newspaper 
publishing  and  advertising.  Any  pub¬ 
lisher  who  desires  help  in  the  solution  of 
his  problems,  or  who  has  pronounced 
views  on  any  subject  connected  with  the 
business,  is  invited  to  contribute  to  this 
column.  We  are  confident  that  such  a 
column  can  be  made  of  great  value 
through  the  co-operation  of  our  readers. 
— Ed.J 


COUPONS  ON  THE  COAST  AGAIN 


Highly  Intere.sting  Correspondence  Be¬ 
tween  Two  Very  Able  Men. 

The  principal  reason  for  printing  in  full 
tlie  two  letters  to  be  found  below  is  to 
l)e  found  in  the  reeognition,  by  The 
FhilTOK  AND  ruBLlsiiEii,  of  tlie  temper¬ 
ate  and  courteous  tone  of  tlie  letter  of 
the  advertising  manager  of  the  Albers 
Jlros.  Milling  Co.  This  gentleman  puts 
his  ease  so  well  that  it  is  a  jdeasure  to 
give  him  space,  even  though  The  F.ditob 
AND  I'l'iiLisHEK  wholly  disagrees  with 
his  viewpoint,  and  coincides  most  de¬ 
cidedly— as  the  readers  of  this  pajier 
well  know — with  the  absolutely  conclu¬ 
sive  letter  of  Mr.  Sehlesinger,  of  the  big 
F]iniK>riuin  dejiartment  store. 

.\I.IIKIIS  linos.  Mii.i.ino  UOMI'ANY, 
CeroHl  Millers,  Shippers  and 
Exporters  of  (irain. 

San  Francisco, 
Sepicinher  2.5,  191.5. 
The  Kinporlum,  Market  Street, 

San  Franelseo,  ('al. 

iionticinen  :  We  are  of  late  in  receipt  of 
an  niiusually  large  nuinher  of  eoniplalnts 
from  oar  employes  who  are  patrons  of  your 
store  who  slate  that  they  eannot  got' oar 
brands  in  )-oar  groeery  department.  In 
addition  to  this,  we  have  upwards  of  .'lOD 
of  yonr  enstomers,  who  are  not  onr  eim 
ployes,  who  also  eomphiin  and  who  have 
left  their  names  and  addresses  and  state 
that  they  are  your  patrons. 

The  writer  himself  has  had  an  aceount 
with  you  for  five  .years,  averaging  $.50  per 
month,  and  reeently  when  the  members  of 
his  household  made  imiiiiry  for  Albers 
brands,  they  were  Informed  that  Albers 
brands  were  not  earrled,  liut  that  the  prod¬ 
uets  of  a  eerlain  flour  eoneern  loeated  out 
of  San  Franelseo  are  all  tliat  are  carried. 

We  are  at  a  loss  to  understand  n  condi¬ 
tion  of  this  kind  existing  in  the  face  of  this 
demand,  and  do  not  know  how  to  answer 
these  people.  They  tell  us  iliut  you  say 
that  you  have  thrown  our  brands  out  hc- 
eaiise  they  have  either  premiums  or  eonpons 
of  some  form.  When  we  iniiiiire  of  them  as 
to  whether  or  not  they  objeef  to  coupons, 
they  either  express  a  lack  of  interest  either 
way,  or  tliey  favor  them. 

We  iM-lleve  wo  are  correct  in  stating  that 
no  mumifaeturer  on  the  Tacitic  Coast  is  in 
as  close  touch  with  the  consuming  pultlic 
as  our  concern.  We  have  over  100,1100 
na nit's  and  addresses  of  lionsewives  among 
onr  correspondents,  and  to  all  of  the  tests 
on  the  coupon  question  we  have  sent  out, 
we  have  never  had  but  one  exitression  dis¬ 
approving  of  it.  \our  patrons  state  that 
yon  have  never  requested  an  expression  of 
opinion  from  them  on  the  question. 

In  such  matters  as  this  opr  plan  is  to 
find  out  what  the  consuming  piihlic  want 
and  try  to  accommodate  them.  We  have 
no  lilind  prejudice  In  the  matter,  one  way 
or  the  other. 

i’p  to  a  year  ago.  Carnation  Mush  was 
the  only  one  of  our  lirands  containing  cou¬ 
pons  or  premiums.  Tlie  .\lhers  lirands  had 
none.  The  demand,  however,  and  the  series 
of  tests  among  the  consumers,  convinced 
us  that  It  was  necessary  to  extend  coupons 
to  all  our  brands. 

A  few  months  ago,  we  received  a  notice 
from  yon  giving  us  eight  days  In  which  to 
signify  our  willingness  to  abandon  premi¬ 
ums  and  coupons,  014  have  our  brands  elim¬ 
inated  from  your  stock.  Suppose  a  good 
customer  of  yours,  like  myself,  should  go  to 
you  on  the  first  day  of  November  and  de¬ 
mand  that,  in  order  to  retain  his  patronage, 
you  should  discontinue  this  Christmas  fad 
that  Is  such  a  source  of  expense  and  an¬ 
noyance  to  the  public  every  year.  Regard- 
le.ss  of  how  miK’h  you  would  like  to  please 
this  customer,  you  could  not  do  It.  5'our 
great  stock  of  Christmas  goods  in  your 
warehouses  and  in  transit  would  be  too 
much  of  a  loss  to  sustain.  This  is  our  po¬ 
sition. 

We  could  not  change  a  policy  of  such 
magnitude  in  eiglit  days  or  even  in  six 
months.  .At  the  time  your  reipiest  was 
made,  we  had  premium  and  coupon  supplies 
hought,  or  in  stock,  that  would  last  a  year. 
You  see,  therefore,  that  .vour  request  was 
Inipossihle  for  us  to  grant. 

You  might  reply  that  we  should  not  have 
been  engaged  In  this  kind  of  advertising. 
When  it  comes  to  the  ethical  or  legal  phases 
of  premium  advertising,  there  is  siieli  a 
number  of  points  to  take  into  consideration 
that  a  discussion  of  it  would  hardly  come 
within  the  ra^e  of  a  communication  of 
this  kind.  Sumce  to  say  this  much — ttiat 
DO  law  or  custom  can  long  prevail  that  has 
not  the  sympathy  and  support  of  the  piilillc 
back  of  it. 

We  are  firmly  convinced  tliat  the  stand 
taken  by  the  Emporium  Is  a  matter  of  prin¬ 
ciple  ;  nevertheless,  we  lielieve  that  It  Is 
wrong  to  take  such  a  stand  without  eon- 


snltlng  the  wishes  of  your  patrons  upon 
whom  you  depend  for  sales,  or  without  giv¬ 
ing  fair  notice  to  manufacturers  upon  whom 
you  depend  for  your  supplies. 

The  Alliers  liros.  Milling  Co.,  with  a  force 
of  some  2ft0  employes.  Is  a  San  Francisco 
concern.  These  employes  are  loyal  to  their 
own  productions,  and  reasonably  feel  that 
home  patronage  sliould  be  reciprocated.  We 
fi*el  kindly  toward  the  Emporium  and  are 
quite  sure  that  there  is  some  common 
ground  upon  which  we  can  work  more  har- 
mouionsly,  and,  to  this  end,  we  shall  be 
pleased  to  receive  an  invitation  from  you 
to  call  and  discuss  the  matter  more  fully. 
Very  truly  yours. 

.Ai.iieiis  linos.  Millino  Company’, 

I’cr  A.  C.  Ilaskin, 

Advertising  Manager. 

Seiitenilier  29,  1915. 
.Alliers  Itros.  Milling  Company, 

.San  Francisco,  ('al. 

(lentlemen  :  Your  favor  of  September  25 
ha.s  had  our  careful  attention.  The  writer 
has  personally  been  ncqinilnted  with  the 
.Albers  liros.  brand  for  some  elglit  or  ten 
years. 

Our  policy  in  not  dealing  in  this  brand 
now  is  one  for  wlilch  the  writer  is  solely 
to  blame.  The  only  reason  we  have  for  not 
dealing  in  what  we  deem  to  be  otherwise  a 
meritorious  article  of  merchandise  is  the 
fact  that  j’ou  go  contrary  to  our  policy  so 
far  as  It  relates  to  the  wrapping  of  coupons 
in  your  merchiindiso. 

We  lielieve  that  the  use  of  coupons  is  not 
legitimate  merchandising.  We  are  here  to 
sell  merchandise,  not  chances  In  lotteries. 
We  feel  that  the  liody  politic  of  the  mer¬ 
chants  are  just  ll<■ginning  to  awaken  to  tlie 
trading  stamp  and  coupon  evil.  Tludoubt- 
edly  tlie  maniifacturers  will  do  likewise. 

When  we  decided  to  discontinue  the  sell¬ 
ing  of  merchandise-bearing  eouiions  we  real¬ 
ized  that  we  bad  a  eonslderalilc  problem  In 
front  of  ns,  and  we  realized,  too,  that  wc 
could  not  make  fish  of  one  and  fowl  of  the 
other. 

We  did  not  mean  to  threaten  you  in  any 
way  and  hope  you  will  not  take  an.v  action 
of  ours  as  a  threat.  We  simply  meant  to 
intimate  to  .von  tliat,  so  long  as  you 
wrapped  (oiipons  in  your  merdiandise,  in- 
asiniK  b  as  we  have  adopted  a  policy  of  not 
liandling  them,  we  could  neitlier  liandle 
your  mereliandlse  nor  the  merdiandise  of 
any  other  manufacturer  wlio  dm-s  tills. 

Wc  trust  tliat  in  time  .you  will  see  that 
your  merchandise  Is  good  enough  to  stand 
on  its  own  liottnm,  witlioiit  lottery  devices; 
and  when  tliat  time  comes  wc  certainly 
shall  lie  pleasi'd  to  renew  the  heretpfore 
pleasant  relations  which  have  so  long  ex¬ 
isted. 

.Assuring  yon  of  our  respect  and  consid¬ 
eration,  wo  remiiln. 

Very  truly  yours. 

The  Empokii’m. 

(Signed)  It.  F.  Selileslnger, 

tleneral  Manager. 

“WORKING”  THE  PAPERS 


Business  Houses,  the  “Movies,”  Sporting 
People  and  Churches  All  in  It. 

The  F;ditok  and  ITriiLiKiiEK : 

At  the  imlilislieis’  convention,  held  last 
Suininer,  one  of  the  iiriiicipal  ((uestions 
under  discu.ssion  was  the  freedom  with 
which  newspapers  dealt  ynt  free  publicity 
— (juile  iniiKirtant,  since  advertising  is 
greatly  affected  while  the  circulation  of 
the  paiH'r  may  he  increased.  Some  time 
ago,  one  of  the  leading  New  York  papers 
ran  a  half-|iage  write-up  in  its  Sunday 
edition.  Tlie  concern  interested  ordered 
ltl,(HMI  ec’ipies  at  ll.c‘  rate  of  three  cents 
per  copy,  totaling  sent  out  a  sheet 

containing  the  article,  and  licnefited 
thereby  to  the  same  extent  as  from  a  paid 
advert  isemc'iit — prciliahly  more. 

Another  large  concern  took  advantage 
of  a  page  story  in  the  magazine  section 
of  the  same  paper  ley  onlering  ;{,(KMi  copies 
at  the  rate'  of  three  cents  each,  and  dis¬ 
tributed  tliese — a  cheap  niediiiin  of  adver¬ 
tising.  Is  this  method  fair  to  other  ad¬ 
vertisers,  and  will  these  l.S.iKK)  copies  be 
included  in  tlie  eirculalion  declaration? 
Most  prohahl.v. 

With  the  moving  picture  business,  free 
imbliciiy  is  a  daily  oecurrenee.  Pick  up 
any  New  York  jiaiier  and  you  will  notice 
some  annonncc'iiient  of  a  well-known  ac’tor 
passing  from  llie  legitimate  to  tlie  scTeen, 
in  some  press  agent  yarn.  All  film  con- 
cenis  have  their  agents  sending  out  stories 
daily.  Very  gcwid  ;•  hut  what  about  the 
paid  advertisement?  Only  a  small  per¬ 
centage  resort  to  the  latter,  while  the 
major  prii)Mirtion  take  lulvantage  of  free 
publicity — and  yet  why  not,  when  the 
newsiiapers  are  so  “easy”? 

I  have  had  interviews  with  several  own¬ 
ers  and  managers  of  moving  picture 
houses,  and  thi“  coiisensns  of  oiiinion 
seems  to  he  the  urging  of  film  ooneerns 
to  advertise  their  picMnres  in  the  daily 
papers;  that  not  only  would  the  exhibitor 


benefit,  but  a  depiand  would  be  created 
for  their  own  pictures.  The  exhibitor  is 
compelled  to  pay  a  big  price  for  a  good 
film  and  the  profits  are  small  indeed. 

Think  this  over,  Mr.  ITilmmaker.  This 
also  goes  for  baseball  and  all  other  sport¬ 
ing  events — as  in  the  case  of  baseball  a 
two-line  ad  will  appear  in  the  papers 
and  the  rest  is  all  free  publicity.  Don’t 
you  think  greater  crowds  might  be  at¬ 
tracted  to  the  parks  by  the  advertising  of 
the  batteries? 

Where  does  prize-fighting  come  in  for 
press  notice  work  under  the  head  of  “Box¬ 
ing  Notes”?  Let  the  boxing  clubs  adver¬ 
tise  as  do  the  theatres,  instead  of  jiassing 
graft  along  to  the  sporting  writer.  The 
churches  will  use  a  very  small  advertis¬ 
ing  space  and  depend  upon  publicity  for 
the  rest.  In  some  instances  the  minister 
will  depend  entirely  upon  this  courtesy, 
refusing  to  advertise  at  all.  In  others, 
he  will  refuse  to  insert  even  a  small  ad 
unless  a  certain  amount  of  space  is  al- 
lotfetl  his  publicity  notice  accompanying 
the  ad,  and  perhaps  requiring  many  times 
the  space  of  the  latter;  and  the  rates 
for  this  class  of  advertising  are  very  rea¬ 
sonable,  too. 

Results  in  all  lines  of  business  have 
proven  the  advertising  medium  to  be  a 
paying  investment. 

S.  W.  Fbankel- 

New  York,  October  7. 


SOME  MORE  PLAIN  SPEAKING 


Editor  of  II  Carroceio  Pays  His  Respects 
to  Mr.  Hammerling. 

Tiik  Editor  and  Publisher  ; 

Dear  Sir — In  reference  to  your  last  Issue 
in  which  you  have  reproduced-  niy  letter 
sent  to  the  New  York  Times,  (oncernlng 
the  relations  existing  between  Mr.  IamiIs 
Hammerling  and  the  foreign  newsimpers  in 
the  United  States.  I  cannot  tint  feel  pleased 
at  the  interest  shown.  The  farts  do  not 
only  Interest  Mr.  Hammerling  and  the  news- 
paiiers  of  foreign  languages — of  which  Mr. 
Hiimmerling  self-styles  himself  Interpreter 
and  controller,  tint  of  which  he  is  neither — 
hut  interests  the  press  and  the  whole  .Amer¬ 
ican  pnblio  on  which  the  numerous  forei«n- 
Inngiiagc  newspapers  exercise  no  little  in- 
iluence. 

It  Is  not  at  all  surprising  to  liear  .Mr. 
Hainmerllng's  representative  <ull  my  Re¬ 
view  “an  Ineonseqiicntial  paper,”  lint  I 
should  be  sorry  to  think  it  so  inconse¬ 
quential  ns  the  fantastic  As.soeiation  of 
Foreign  Newspapermen  of  which  Mr.  Ilaiii- 
merlihg  is  the  more  than  fantastic  presl 
dent. 

H  Carroceio  is  the  only  Italian  magazine 
in  the  Union.  It  is  regularly  pulilished  liy 
a  responsible  and  legally  incorporated  com¬ 
pany.  It  Is  read  by  the  best  families  In 
nil  the  Italian  colonies  of  the  United 
Stales,  and  has  met  the  approval  of  the 
most  cultured  Americans  studying  the 
Italian  language,  and  of  those  who  have  at 
1  part  the  Interests  of  Italy  and  of  the 
Italians.  Marconi  has  made  use  of  my 
review  to  remind  the  Italians  of  North 
.AmorUa  to  do  their  duty  towards  aeeom- 
pllshing  tlie  Buecess  of  our  mother  country 
lighting  for  lilierty  and  elvlllzatlon.  It 
expounds  the  thoughts  of  the  picked  Italian 
element  of  the  United  States.  In  Italy  It  is 
eonslderod  a  first-class  piiblleatlon  by  the 
tiazzetta  I’ffielale  t Royal  Offlelal  (Jazette) 
of  Rome.  The  Italian  Minister  of  the  Navy, 
.Admiral  Viale,  has  written  that  11  Carroceio 
is  a  tudilieatlon  which  really  honors  Ital.v. 

Reuarding  the  journalistic  standing  of 
tile  person  who  sent  the  letter  to  the  New 
A'ork  Times,  ho  can  Inform  Mr.  Haminer- 
liiiK's  sulialterns  that,  in  stating  the  facts, 
he  did  nothing  else  but  express  the  senti¬ 
ments  of  at  least  a  larim  part  of  the  honest 
Italian  jonrnallsis.  He  feels  and  thinks 
lilmself  aeiredited  enough  to  make  those  as¬ 
sertions,  owing  to  the  many  .years  spent  in 
the  journalistic  career  In  Italy  and  here  ns 
editor-ln-elilef  of  the  liest  Italian  dallies : 
I’rogresso  Italo-Amerleano,  Arnldo  Itallano. 
Telegrnfo  of  New  Y'ork  and  Oplnlone  of 
I’hiladelphia.  Owing  to  his  professionnl 
(iiiallfioations,  he  has  had  the  unusual 
honor  of  having  been  the  guest  of  Ills 
Majesty  King  Victor  Emanuel  III,  King  of 
Itaiv,  bn  two  different  oecaslons. 

.Afr.  iiammorllng's  representative  should 
not  direct  his  utterances  at  me  and  at  the 
review  by  me  edited.  It  Is  his  business  to 
tell  the  .American  public  why  the  assertions 
in  my  letter  to  the  New  York  Times  are 
not  true.  The  letter  does  not  Involve  a 
personal  question,  but  eoneerns  a  grave 
proposition  of  journalistic  morality. 

A'ery  respeeffully  .yours,  , 
A(JOSTINf>  DE  BiAHI, 

Editor  of  Italian  review,  II  Carroceio. 

New  Y'ork.  October  5. 


Indications  are  that  this  is  to  Ik*  a 
prosperous  season  for  New  York  City 
dailies.  Now.  don’t  leave  your  nice 
steady  little  job  in  the  eoiintry  and  eonie 
riisbiiig  to  tbe  Row.  The  waiting  list  in 
eaeb  eity  ofiiee  is  almost  as  long  as  tbe 
Brooklyn  Bridge. 
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DEATH  OF  FREDERICK  BAGLEY 


Political  Writer  of  Cleveland  Leader 
Passes  Away  at  Norwood,  Mass. 

Frederick  Bagley,  for  several  years 
well  known  ns  the  political  writer  for  the 
Cleveland  Leader,  died  early  Monday 
morning  at  his  parents'  home,  NorwtMxl, 
Mass.  I.rfist  April  he  Iweame  ill  with 
appendicitis  and  was  operated  upon  at 
Huron  Road  Hospital,  (Meveland.  In  the 
latter  part  of  July  he  had  recovennl 
sutticdently  to  go  to  Norwood  to  recuper¬ 
ate.  His  death  came  as  a  surprise  to 
his  Cleveland  friends.  Mr.  Hagley 
was  29  years  old.  He  left  the  Uni¬ 
versity  of  Wiswnsin  in  1!HK5  and  shortly 
after  joined  the  (slitorial  staff  of  the 
Leader.  For  the  last  six  years  he  cov¬ 
ered  all  Ohio  campaigns  and  probably  had 


FuEIffiKICK  Bagi-ey. 


no  equal  in  his  insight  into  politics  with¬ 
in  the  State.  lie  numbered  many  promi¬ 
nent  politicians  among  his  friends.  He 
was  a  member  of  the  Clevehlnd  .\thletic 
(Uub,  a  director  of  the  City  Club,  and  a 
member  of  the  University  of  Wisconsin 
Chapter  Beta  Theta  I’i.  At  one  time 
he  was  a  member  of  the  Sphinx  (.’lub. 
.Mr.  Bagley,  who  was  a  grandnephew  of 
Governor  Bagley  of  Michigan,  was  horn 
In  Waukegan,  Ill.,  where  he  will  he 
buried.  His  father  and  mother,  Fred¬ 
erick  P.  and  Grace  Hodge  Bagley,  and 
two  sisters,  Mrs.  John  Wood  M.vers,  of 
Fitzwilliam,  N.  IL,  and  Miss  Elizabeth 
Bagley,  of  Norwood,  survive. 

Samitfx  Oppenheim,  associate  editor 
of  the  Jewish  Review  and  Observer, 
('leveland,  died  last  week.  He  was 
years  old.  The  cause  of  his  death  was 
acute  indigestion.  Mr.  Oppenheim  was 
active  in  fraternal  circles,  being  a  mem¬ 
ber  of  the  B’nai  B’rith,  Free  Sons  of 
Israel,  Knights  of  Pythias  and  the  Elks, 
lie  also  was  secretary  of  the  Euclid 
venue  Temple.  Burial  was  in  Mayfield 
Cemetery. 

Mokkis  M.  Wet.eare,  for  the  Inst  12 
years  editor  of  the  Lakewood  (O.) 
Courier,  died  last  Saturday  after  being 
ill  one  day  with  acute  pneumonia.  He 
was  W'cll  known  in  newspaper  and 
thentricnl  circles  in  the  Middle  West. 
Mr.  Welfare  was  born  in  London,  De- 
c<'mber  20,  1845.  He  came  to  Cleveland 
in  1871.  He  was  manager  for  Richard 
.Mansfield  for  a  time.  Later  he  became 
part  owner  of  the  old  West  Side  Review, 
a  paper  published  in  what  was  then 
known  as  Ohio  City.  He  also  was  assis¬ 
tant  manager  of  the  Euclid  Avenue  Opera 
House.  Prior  to  going  to  Lnkewoorl  he 
was  connected  with  the  advertising  de¬ 
partment  of  the  Plain  Dealer.  He  is 
survived  by  bis  widow,  Mrs.  Martha  Wel¬ 
fare,  and  two  children,  Harry  Welfare 
and  Mrs.  J.  R.  Cotabish,  all  of  I.akc- 
woo<i. 


OBITUARY  NOTES 

W.  W.  Gillespie,  editor  and  pub¬ 
lisher  of  the  Savana  (HI.)  Daily  Times, 
died  at  his  residence  there  in  the  last 
week  of  Septeml)er,  after  a  long  illness. 


Air.  Gille8i)ie  had  represented  his  county 
in  the  state  legislature  and  had  also  held 
various  other  important  posts. 

Malcolm  C.  Fakuow,  Jk.,  a  member 
of  the  staff  of  the  recently  launched 
Reading  (Pa.)  News,  and  a  newspaper 
man  of  wide  experience  on  Pennsylvania 
newspapers,  died  on  Seitteniber  28,  at  the 
Jefferson  Hospital,  Philadelphia,  follow¬ 
ing  an  operation.  He  had  been  manag¬ 
ing  editor  on  several  of  the  Shainokin 
(Pa.)  papers  and  later  joineil  the  staff 
of  the  Reading  Telegram,  which  he  left 
to  take  a  position  with  the  Reading 
News. 

William  G.  Kin.sell,  for  fifteen  years 
editor  of  the  Santa  Barbara  (Cal.) 
Press,  is  dead  at  his  home  in  Berkeley, 
('al.,  after  a  brief  illness.  He  was  born 
in  Columbus,  Ohio,  sixty-four  years  ago. 

JA.MES  J.  Hake,  a  former  newspaper 
man  and  excursion  agent  of  the  Western 
Maryland  Railroad,  died  on  Saturday 
last  at  his  homo  in  Baltimore,  Md.,  after 
a  long  illness.  He  was  forty-seven  years 
old.  Mr.  Hare  began  his  newspaper  work 
on  the  ol;l  Baltimore  Herald.  loiter  he 
joined  the  Pre.ss,  and  from  that  paper 
went  to  the  News.  He  was  also  l(K‘al 
(orrespondent  for  many  out-of-town 
papers. 

Stewart  W.  Cakotiieks,  a  cartoon¬ 
ist  on  the  Chicago  Herald,  fell  to  his 
death  from  the  fifth  floor  window  of  a 
Chicago  hotel  early  on  the  morning  of 
October  4.  Two  companions  who  were 
with  him  in  the  room  said  he  had  I>een 
sitting  at  th.e  window  seeking  relief  fi'om 
a  headache. 


JACOBS  GOES  TO  RALEIGH 

Leaves  Richmond  to  Join  the  Advertising 
Staff  of  the  News  and  Observer. 

Fenton  S.  Jacobs,  who  for  the  last 
seven  years  has  been  identified  with  the 
advertising  field  of  Richmond,  Va.,  and 
who.se  work  has  received  favorable  com¬ 
ment,  bas  just  gone  with  the  News  and 
Observer,  of  Raleigh,  N.  C. 

Mr.  Jacobs  was  for  three  and  a  half 
years  connected  with  the  advertising  de¬ 
partment  of  the  News  licader,  of  Rich¬ 
mond.  .\mong  his  accomplishments  is 
his  ability  to  illustrate  advertisements 
with  original  drawings.  This  proved  most 
satisfactory  to  his  patrons. 

After  leaving  tlie  News  Leader  Mr. 
.Tacohs  went  with  the  Chamber  of  Com¬ 
merce  magazine,  Richmond,  a  monthly, 
whose  illustrations  and  articles  concern¬ 
ing  the  growth  and  opportunities  for  com¬ 
mercial  and  industrial  business  attracted 
favorable  attention. 

Mr.  Jacobs  was  a  member  of  the  Rich¬ 
mond  Light  Infantry  Blues’  battalion 
during  the  last  six  years  and  was  for 
three  years  a  member  of  the  Blues’  foot¬ 
ball  team,  assistant  coach  last  year  and 
manager  this  year.  He  at  present  holds 
the  rank  of  sergeant  in  (’ompany  B,  of 
the  Blues. 

The  advertising  deiiartment  of  the 
Raleigh  News  and  Observer  is  now  com¬ 
posed  of  J.  S.  Brown,  advertising  man¬ 
ager,  F.  S.  .Tai'ohs,  C.  S.  Wools rd  and 
•losephus  Daniels,  Jr.,  the  latter  being 
also  a  new  comer. 

NEW  INCORPORATIONS 

PlIILADELriIIA,  Pa. —  Single  Tax  Her 
aid  Pnblisbing  Comiiany.  Philadelphia, 
capital  .$.5.0<)0.  To  do  a  general  iirinting 
publishing  and  circulating  of  periodicals, 
papers  and  magazines,  e'c.  Incorporators: 
Robert  C.  Macnuly.  Henry  S.  Macanly. 
.Tames  Robinson.  Philadelphia. 

SiofX  City.  Iowa. — The  Western  .\d- 
vertislng  Service  Corporation  has  fileil 
articles  of  incorporation  for  $10.(HM).  The 
principal  place  of  business  will  be  Sioux 
(’’ity.  The  im-orporators  are  W.  J.  Rich¬ 
ardson,  R.  E.  Woolworth  and  E.  E. 
Brink. 

E.  A.  Biishnell’s  clever  cartoons  have 
proven  highly  satisfactory  as  circulation 
builders.  He  has  given  up  syndimte  work 
and  is  now  in  business  for  himself  at 
Seveiity-swond  street  and  Columbus  ave¬ 
nue.  New  York.  He  and  his  cartoon  dog 
“Doc”  are  known  from  coast  to  const. 


HAPPY,  HAPPY  CHILDREN 


New  York  Globe  Delights  Lots  of  Chil¬ 
dren  In  Its  “Bedtime  Stories  Club.” 
When  10,000  happy  young  readers  of 
the  New  York  Globe,  with  their  parents 
ami  friends,  gathered  in  Bron.x  Park  on 
September  30,  th(‘y  paid  an  immense  tri¬ 
bute  to  that  paper  and  to  Thornton 
Burgess,  author  of  the  Bedtime  Stories 
which  are  one  of  its  strong  features. 

For  these  were  all  little  folks  who  had 
followed  Peter  Rabltit  through  the  mazes 
of  the  Old  Brian  Patch  and  had  tramped 
through  the  Green  Forest  with  Farmer 
Brown’s  son,  or  had  suffered  agonies  un¬ 
til  they  learned  that  Danny  Meadow 
Mouse  had  escaped  all  the  wiles  of 
Reddy  Fox.  They  were  the  members  of 
the  Globe’s  Bedtime  Stories  Club,  out 
for  their  first  great  picnic,  or  outdoor 
convention,  or  whatever  you  might  call 
it. 

The  whole  thing  was  arraiigeil  by  Hor¬ 
ace  S.  Tibbs,  editor  of  the  Bedtime 
Stories  (  lub  deiiartmeiit  of  the  Globe. 
lh‘  had  arranged  every  detail  of  one  of 
the  biggest  children's  outings  New  York 
has  ever  enjoyed  and  he  carried  out 
every  detail  of  it  perfectly.  He  had 
everybody  there  who  loves  animals  and 
was  willing  to  talk  about  them.  Thorn¬ 
ton  Burgess  was  there  himself,  and  the 
youngsters  fell  as  much  in  love  with 
him  as  they  are  with  his  stories.  Eriie.st 
Thompson  Setoii  was  there  also.  His 
animal  storii's  have  jilcaseil  thousands 
upon  thousands  of  (hildren  of  all  ages 
from  eight  to  eighty.  Even  Peter  Rab¬ 
bit  was  there.  He  came  late  and  came 
in  a  hurry  and  a  taxicab.  He  explained 
that  he  had  been  delayed  listening  to 
instrnctions  as  to  how  to  deport  himself 
from  .Mrs.  Peter  Rabbit,  who  (as  every 
Bedtime  Story  Club  member  knows)  wa« 
Little  Aliss  Fuzzy  'I'ail,  daughter  of  Old 
.led  Thumper,  who  didn't  allow  Peter 
Rabbit  to  come  around  his  place  at  all 
in  the  old  days  when  he  was  “walking 
out”  with  Miss  Fuzzy  Tail. 

After  the  little  folks  had  enjoyed  all 
the  sights  of  the  New  York  Botanical 
Gardens  and  had  been  fed  with  ice 
cream,  and  sandwiches,  and  Icmonaile. 
and  all  manm-r  of  good  things,  they  all 
went  over  to  the  New  York  Zoological 
Gardens  where  the  management  hail  ar¬ 
ranged  that  all  the  animals  should  be 
fed  for  their  delight  and  education.  The 
sights  of  this  largest  zoo  in  the  world* 
were  enjoyed  to  the  limit  by  every  one 
of  the  thousands  of  little  folks  on  hand, 
and  finally,  after  tlie  mo.st  perfect  and 
snccessfiff  day  they  had  ever  known,  the 
Bedtime  Story  Cliih  folks  were  all  taken 
.safely  home. 

The  Globe  got  out  a  handsome  little 
magazine  as  a  souvenir  of  the  occasion 
ami  every  one  of  the  visitors  secured 
one  or  more  copies  bf  this  publication. 
It  was  edited  by  .Mr.  Tibbs  and  was  a 
work  of  literature  and  art  in  keeping 
with  the  importance  of  the  occasion. 

Crimson  Correspondents 
The  new  Harvard  correspondents  for 
the  Boston  and  other  newspapers  this 
year  are:  William  .1.  Murray,  football 
player.  Globe;  Ernest  W.  Soiicey,  football 
player,  Christian  Science  Monitor;  W.  J. 
Littlefield,  Herald;  C.  E.  Kennedy. 
.TonrnnI ;  Wilbur  Canaday,  Transcrijit, 
and  Neil  O'Hara,  Post.  Kennedy  and 
O'Hara  are  veterans  in  the  field. 

Sterling  Gum  in  New  York 
It  appears*  that  New  Y'ork  City  papers 
are  about  to  carry  ads  for  Sterling  Girni. 
It  had  not  been  intended  to  use  New 
York  papers  so  soon,  but  distribution  bad 
been  gained  so  quickly  in  the  other  cities 
that  the  campaign  will  be  extended  to 
New  York. 


Con.stitutional  .Advertising 

New  York  daily  papers  are  getting 
three-page  solid  agate  ads  of  the  now 
State  Constitution  on  which  the  voters 
are  to  pass  at  the  November  election. 

The  McClure  Newspaper  Syndicate  is 
now  at  120  West  32nd  street.  New  York. 

R.  Hoe  and  Co.,  printing  press  build¬ 
ers.  ha\e  granteil  a  wage  increase  of 
three  cents  an  hour  to  500  machinists. 


SCOOR 

THE  ROOKIE 

lie^in.s  Nov,  Lst,  weeks 
of  Oct.  18th  and  25th 
leading  up  to  the  train- 
in  t.?  camp. 

Let  us  (jiiote  price  cov¬ 
ering'  this  ctjinplete 
series. 


THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  Baltimore,  Md. 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foreign  AdvertiaiBg  RepreMatathreo 

I.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
JOHN  CLASS,  Peoples  Gas  Bld^.,  Chicago 


WHY  IS  IT? 

that  the  Times-Leader  is  the  only  one  of 
the  three  evening  newspapers  tn  New 
Haven,  Conn.,  that  is  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 

BRYANT.  GRIFFITH  &  FREDRICKS 
Z2S  Fifth  Ave.  716  Peoples  Gas  Bldg. 

New  York  City  Chicago 


Get  the  Best  Always 
pittabur^  Btapetirlf 

Greater  Pittsburg’s  Greatest 
Newspaper 

WALLACE  G.  PROOKB. 

Brunswick  Building,  New  York 

nOBACE  M.  Foun, 

Peoples  Gas  Bull  lliig,  Chicago 

n.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the 
rowth  in  Circulation  and  Advertising 
eing  made  by 

The  Post  N  The  Sun 
WHY? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  today  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide¬ 
awake,  up-to-date  Daily  papers  ever  pub¬ 
lished  in  that  city,  and  the  great  public 
is  realizing  the  fact  more  and  more  every 
day. 

CONE,  LORENZEN  &  WOODMAN. 
Special  Representatives 
New  York  Detroit.  Kansas  City.  Chicago. 


The  Jewish  Murning  leurnai 

NEW  YORK  CITY 
(The  Only  Jewish  Xoming  Paper) 

The  eworn  net  paid  average  daily  circnlatloD 
of 

The  Jewish  Morning  Journal  for  || 9  ACC 
eix  months  ending  March  31,1915. 

The  Jewish  Morning  Journal  enjoya  the  dia- 
tinctiun  of  having  the  largest  circulation  of 
any  Jewish  paper  among  the  Americanised 
Jews,  which  means  among  the  best  purchas¬ 
ing  element  of  the  Jewish  people. 

The  Jewish  Morning  Journal  prints  more 
HELP  WANTED  ADS. 
tbau  any  paper  In  the  city,  excepting 
the  New  York  World. 

1.  8.  WALLIS  A  SON,  West’n  Repreeentatlvee 
1246  First  National  Bank  Bldg.,  Chicago. 
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IL  PROGRESSO 

ITALO-ANERIGANO 

Etubliihed  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  arerage  net  circulation  last 
poatofBcc  statement,  134,2W  copies 
n  Progresso  Itak>-Americano  enjoys 
the  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsire  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  adrertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Street,  New  York  City 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 
L*t  ut  rend  yon  sampUt  of  onr  eel- 
ored  camict,  daily  end  ^nndsy  pagat 
•n  black  and  cMart. 

Newspaper  Feature  Service 

M.  Koenigsberg,  Manager 
41  PARK  ROW  KEW  YORK 


SPECIFY 

CLINE.  WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELEaRlC  MFC.  CO. 

Fishnr  Bldg.,  Chicago 


For  Sale 

DUPlfX  HAT-KD  NEWSPAPfR  PRESS 

Prints  from  tvpe,  4-6-8-10-12-page 
papers,  length  of  page  22H”,  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  sire,  .^peed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


We  can  increase  your  busineas — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
EstttbUthed  a  Quarter  of  a  Century 


POWERS 


OPKPf 
MHOUBS 

lOVTOTM 


isnsresTi 

ENGRAVEaSl 

ON  EARTH 


iqRITOMLTOI 

fwnicNGKmi 


WHICH  COLOR,  PLEASE? 


Chicago  Advertising  Association  Mem¬ 
bers  All  Split  Up  Over  “Purple,” 
“Blue”  and  “Brown”  —  List  of  Aspi¬ 
rants  for  Election  on  Monday  —  Sad 
Death  of  Cartoonist  Carothers. 


Chicago,  October  6. — On  Monday  next 
the  members  of  the  Advertising  Asso¬ 
ciation,  of  Chicago,  will  decide  one  of 
the  hardest  contested  elections  in  the 
history  of  the  club.-  Three  full  tickets 
are  in  the  field,  and  a  campaign  that  has 
all  the  earmarks  of  the  real  thing  is  in 
full  swing.  Almost  nightly  there  is 
a  rally  of  supporters  of  a  particular 
ticket  in  the  clubrooms. 

All  three  sides  are  sure  of  winning 
by  “big  pluralities.”  Notwithstanding, 
however,  all  this  intense  rivalry  is  being 
carried  on  in  a  friendly  spirit.  There 
is  no  question  at  all  that  the  prevailing 
ticket  will  l)e  accepted,  and  all  past  al¬ 
legiances  forgotten,  the  moment  the  bal¬ 
lot  count  is  announced.  The  tickets  are 
known  as  the  “Brown,”  “Purple,”  and 
“Blue”  tickets. 

The  “Purple”  ticket  is  headed  by  S. 
DeWitt  Clough,  advertising  manager  of 
the  Abbott  Alkaloidal  Company,  and  for 
eight  years  a  member  of  the  Chicago 
club.  Mr.  Clough  has  l)eeii  honored  sev¬ 
eral  times  by  club  members.  He  was 
chairman  of  the  publicity  committee  in 
charge  of  last  spring’s  A.  A.  C.  W.  con¬ 
vention  and  did  much  to  make  that  great 
gathering  a  popular  success. 

THE  CLOUGH  TICKCT. 

First  vice-president,  L.  D.  Wallace,  Jr., 
secretary,  United  Cereal  Mills,  Ltd. 

Second  vice-president,  James  A.  Bu¬ 
chanan,  publishers'  representative,  The  Bu¬ 
chanan  Lists. 

Third  vice-president,  Gridley  Adams,  ad¬ 
vertising  manager,  Stewart-Warner  Speed¬ 
ometer  Company. 

Treasurer,  K.  W.  Ankrum,  president,  An- 
krum  Advertising  Agency. 

Financial  secretary,  W'illiam  1).  Hender¬ 
son,  Jr.,  manager  W.  D.  Henderson  Com¬ 
pany,  advertising  specialties. 

Recording  secretary,  John  A.  Tenney, 
publisliers’  representative. 

Directors,  W.  H.  Kentnor.  newspaper  pub¬ 
lishers'  representative;  B.  \V.  Houser,  presi¬ 
dent,  Barnes  Crosby  Company :  Fred  M 
Glennon,  president,  Ulennon  &  Kem,  lue. ; 
W.  Frank  McClure,  director  of  publicity. 
Redpath  I.yceum  Bureau. 

The  new8paj>er  men  in  the  club  an' 
reputed  to  In?  pretty  solidly  united  be¬ 
hind  the  “Blue”  ticket  headed  by  Ed- 
Vard  C.  Bode,  advertising  manager  of 
the  Examiner.  Other  “Blue”  candi¬ 
dates  are: 

First  vice-president,  Hugh  Breunan,  ad¬ 
vertising  agency. 

Second  vice-president,  Frederick  A.  Far¬ 
rar,  advertising  manager. 

Third  vice-president,  Marlon  S.  Burnett, 
printer. 

Recording  secretary,  Walt.  Bloeser,  dally 
newspaper. 

Financial  secretary,  John  C.  McClure,  di¬ 
rect  advertising. 

Treasurer,  I’erey  L  l>eul80h,  advertising 
manager. 

Directors.  H.  K.  Warner.  Trade  Press; 
Frank  A.  Mitchell,  advertising  manager ; 
Wm.  II.  Rankin,  advertising  agency ;  Robt. 
B.  .Tohnston,  special  representative. 

KIEK  HEADS  BKOWX  TICKET. 

William  E.  Kier,  president  of  the  Kier 
lA'tter  Company,  is  the  presidential 
aspirant  on  the  “Brown”  ticket,  which 
was  first  in  the  field.  The  others  are: 

First  vice-president,  11.  B.  Snyder,  Will¬ 
iams  &  Cunningham,  advertising  agency. 

Second  vice-president,  A.  H.  Reinhardt, 
Poole  Bros.,  advertising-printing  service. 

Third  vice-president,  Ben  C.  Httsford. 
Ben  C,  Plttsford  Company,  ad  setting  and 
electrotyping. 

Recording  secretary,  Byron  A.  Bolt.  By¬ 
ron,  Bolt  &  Co. 

Financial  secretary,  Jobn  Morey,  special¬ 
ists  In  adv.  Insurance. 

Treasurer,  Robert  J.  Virtue,  publishers' 
re^esentatlve. 

Directors,  Peter  S.  Lambros,  publisher. 
The  Greek  Star ;  Arnold  Joems,  Cook  & 
Joeros,  advertising  agency ;  Bury  Irwin 
Dasent.  Western  manager,  American  Asso¬ 
ciation  Foreign  language  Newspapers; 
CbiiK.  S.  Fredericks,  publishers'  representa¬ 
tive. 

Chicago  newspaper  workers  were  8a<l- 
dened  on  Monday  by  the  tragic  death  of 
Stewart  W.  Carothers,  the  Herald’s  car¬ 
toonist.  Mr.  Carothers,  in  some  manner 
unexplained,  fell  from  a  window  on  the 
fifth  floor  of  the  De  Jonghe  hotel  during 
the  night.  Mr.  Carothers  was  but  ‘2.S 
years  old  and  his  work  in  metropolitan 
journalism  began  six  months  ago  when 
he  came  to  Chicago,  yet  his  comics  were 
syndicated  throughout  the  United  States. 


Mr.  Carothers  seized  upon  Charlie  Chap¬ 
lin  as  a  subject  for  his  strips,  and  gained 
permission  of  the  cinema  comedian  to 
feature  him  exclusively.  His  strips  en¬ 
titled  “Charlie  Chaplin’s  Ck>mic  Capers” 
were  instantly  popular.  Young  Mr.  Ca- 
rother’s  home  was  in  Fayetteville,  Ark. 
The  body  was  taken  there  for  burial. 

Thomas  £.  Kennedy,  of  the  Journal 
staff,  and  Miss  Crystal  Conover,  of 
Wheaton,  Ill.,  were  married  at  Wheaton 
on  Saturday  last.  Mrs.  Kennedy  accom¬ 
panied  her  husband  back  to  Morris,  HI., 
where  he  is  covering  the  trial  of  C.  B. 
Monday,  bankrupt  banker  and  partner  of 
former  Senator  William  Lorimer. 

The  Press  Club  golfers,  who  have  held 
a  tournament  a  month  since  April,  are 
getting  into  fettle  for  the  grand  con¬ 
test  for  the  (Jhatfleld-Taylor  cup.  The 
play  will  be  held  this  month.  The  tour¬ 
ney  promises  to  be  hair  raising,  as  there 
are  a  half  dozen  Chicago  newspaper 
golfers  who  go  it  about  nip  and  tuck. 
Among  these  are  Thomas  Ballantyne,  of 
the  IJ^ily  News;  Col.  Perley  Boone,  of 
the  Tribune;  Paul  Hammett,  of  the 
Drovers  Journal;  Ring  Larnder,  of  the 
Tribune,  and  Howard  Briceland,  of  the 
Tribune  News  bureau,  diick  Evans,  of 
the  Examiner,  better  known  as  the 
American  amateur  champion,  is,  of 
course,  debarred. 

V.-P.  MARSHALL  AND  THE  JOUK.NAL. 

Vice-President  Thomas  R.  Marshall, 
who  was  in  town  the  other  day, 
had  something  to  say  about  the  citizen 
soldier  camp  at  Fort  Sheridan  and  of 
newspaper  advocacy  of  military  pre¬ 
paredness.  Of  the  Journal’s  articles  on 
military  training  and  its  plan  to  double 
the  enrollment  at  West  Point,  Mr.  Mar¬ 
shall  said:  “The  Journal  has  recognized 
a  great  national  need  and  is  meeting 
the  situation  in  a  patriotic  and  public- 
spirited  manner.  The  efforts  of  the 
press  on  the  whole  to  arouse  interest  in 
preparedness  are  deserving  of  great 
praise.” 

An  order  notifying  Postmaster  1).  A 
Campbell  that  the  Abendpost  and  the 
Illinois  Staats-Zeitung,  German  news¬ 
papers  published  here,  have  been  barred 
from  the  Canadian  mails,  was  received 
this  week  from  Washington. 

Firemen  were  summoned  Friday  when 
some  paper  caught  fire  in  the  pressroom 
of  the  Daily  News.  The  blaze  was  quick¬ 
ly  extinguished  with  no  loss. 

Mrs.  Frank  R.  Hussey,  wife  of  the  ad¬ 
vertising  manager  of  the  Evening  Post, 
was  slightly  injured  on  Friday  when  her 
automobile  collided  with  a  street  car. 

Harry  Schwartzchild,  with  the  current 
issue,  changed  the  page  size  of  his  Rural 
Si'hool  Teacher,  to  5%  x  7%  inches,  and 
runs  a  3'2-page  number.'  Miss  M.  L. 
Christian  edits  the  paper. 


CANNOT  FIX  RESALE  PRICES 

U.  S.  Court  Decides  Against  the  Kellogg 
Toasted  Corn  Flakes  Co. 

'I'lie  Kellogg  Toasted  Corn  Hakes  Com¬ 
pany  of  Battle  Creek  is  permanently  en¬ 
joined  from  fixing  the  resale  price  on  its 
pr<Klucts,  by  a  consent  decree  announced 
September  28  in  the  United  States  Dis¬ 
trict  Court  at  Detroit  in  the  Govern¬ 
ment’s  anti-trust  suit  against  the  Kel¬ 
logg  concern.  The  decree  takes  effect 
after  October  15  and  establishes  a  prece¬ 
dent  against  the  fixing  of  resale  prices 
on  food  products. 

The  Government  brought  suit  against 
the  Kellogg  CJompany  in  December,  1912, 
alleging  the  defendants  had  no  legal  au¬ 
thority  to  fix  the  resale  price  of  their 
property  or  to  suggest  or  warn  jobbers 
that  if  they  refused  to  carry  out  the 
fixed  price  agreement  they  would  be  cut 
off  from  further  supply  of  the  commod- 
ity. 

The  defendants  contended  that  they 
were  not  violating  the  law,  inasmuch  as 
the  notice  to  jobbers  concerning  the  re¬ 
sale  price  was  printed  on  a  carton  oon 
taining  the  product,  which  had  been  pat¬ 
ented  with  the  notice  thereon.  The  pat¬ 
ent,  they  claimed,  made  their  course 
legal.  According  to  the  decree,  however, 
the  company  is  not  only  permanently 
enjoined  from  fixing  the  resale  price,  but 
it  must  also  refrain  from  using  on  its 
cartons  or  boxes  the  notice  concerning 
the  fixed  price. 
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ON  PRICE  MAINTENANCE 

Patrick  Francis  Murphy,  as  Manufacturer 
and  Retailer,  Does  Not  See  How  It 
Can  Be  Enforced — Is  Against  Legisla¬ 
tive  Action — Some  of  the  Difficulties  in 
the  Way  of  a  Satisfactory  Solution. 

By  Frank  LeRoy  Blanchard 
Few  men  are  better  known  in  the  busi¬ 
ness  life  of  New  York  Qty  than  Patrick 
Francis  Murphy,  head  of  the  Mark  Cross 
(Company,  manufacturer  and  dealer  in 
leather  goods  and  novelties.  As  an  after- 
dinner  speaker  he  is  one  of  the  most 
popular.  If  he  accepted  half  the  invita¬ 
tions  he  receives  he  would  not  Ije  able 
to  (line  at  home  more  than  half  a  dozen 
time's  during  the  season. 

Mr.  Murphy  never  speaks  at  a  banqbet 
without  preparation,  although  he  never 
reads  from  manuscript,  on  the  ground 
that  those  who  honor  him  with  an  in¬ 
vitation  to  address  them  are  entitled  to 
the  l>cst  he  can  give  them.  He  is  a 
quiet,  smooth-shaven  man  in  the  fifties, 
with  8  pair  of  gray  eyes  that  are  alert, 
non-committal,  and  miss  nothing  that  is 
going  on  about  him.  His  business  cali¬ 
ber  is  indicated  by  the  rapid  growth  of 
the  establishment  that  he  directs.  It 
seems  only  yesterday  that  the  Mark 
Cross  Company  occupied  a  single  floor  in 
a  Sixth  avenue  shop.  Today  it  occupies 
a  tall  building  in  Fifth  avenue  in  the 
heart  of  the  smart  shopping  district. 
The  company  does  a  wholesale  and  re¬ 
tail  business.  Its  goo^,  which  are  on 
sale  in  all  of  the  larger  cities  of  the 
country,  have  a  tone  and  class  that  espe¬ 
cially  appeal  to  people  of  refinement 
and  good  taste. 

It  seemed  to  me  that  if  there  were  any¬ 
one  who  could  discuss  the  subject  of  price 
maintenance  in  an  intelligent  manner,  it 
would  be  Mr.  Murphy,  and  I  told  him  so, 
He  smiled  as  he  said:  “Being  a  manu¬ 
facturers  and  retailer  compels  me  to 
consider  both  sides  of  the  question.  As 
a  manufacturer  I  want  to  have  the  price 
on  my  goods  maintained  when  they  are 
purchased  by  the  consumer.  As  a  re¬ 
tailer  I  desire  to  be  at  liberty  to  sell 
the  goods  at  my  own  prices.  As  a  manu¬ 
facturer  I  would  like  to  have  a  law 
passed  giving  me  the  right  to  control 
the  prices  of  iny  products  when  they 
are  sold  by  the  mercliant.  As  a  retailer 
I  don’t  see  how  it  can  possibly  be  done. 

“On  this,  as  on  other  subjects,  there 
is  a  wide  diversity  of  opinion  among 
business  men.  It  has  been  the  practice 
among  manufacturers  or  producers  from 
the  earliest  times  to  sell  their  goods  in 
large  quantities  at  a  lower  rate  than  in 
small  quantities,  hence  the  big  merchant 
always  has  an  advantage  over  the  small 
merchant.  The  former  can  sell  the 
goods  for  less  and  still  make  as  much 
money  as  the  latter,  who  gets  a  higher 
price.  You  cannot  by  law  put  them  on 
the  same  level. 

“There  are  many  things  that  must  be 
considered  in  fixing  the  retail  price  of 
merchandise.  Ix)cation  in  town,  distance 
from  the  market,  overhead  charges,  de¬ 
preciation,  and  capital  invested  arc 
Hiiiong  the  determining  factors.  An  arti¬ 
cle  sold  on  Broadway  at  a  certain  price 
would  fetch  a  much  higher  price  in  Far¬ 
go,  N.  D. 

“The  difficulty  of  arriving  at  a  satis¬ 
factory  conclusion  in  regard  to  price 
maintenance  is  shown  by  the  recent  de¬ 
cisions  of  the  United  States  District 
Courts.  Judge  Hand,  the  other  day,  de¬ 
clared  that  R.  H.  Ma^  &  Co.  had  the 
right  to  sell  Victor  Talking  Machines 
at  any  price  it  sees  fit.  In  the  United 
States  District  Ckiurt,  of  Chicago,  Judge 
Geiger  ruled  in  the  case  of  the  Colvmbia 
Graphophone  (Company  and  the  Ameri¬ 
can  Graphophooe  Company  against  the 
Boston  Store,  that  a  contract  signed  to 
sell  goods  at  a  fixed  price  is  ‘valid  and 
enforceable.’ 

“Judges  differ  in  the  interpretation  of 
law  jurt  as  j^ou  and  I  differ  in  our  views 
upon  a  subject  in  which  we  are  inter¬ 
ested.  The  success  of  a  novel  does  not 
depend  entirely  upon  the  skill  of  the 
author,  but  upon  what  the  reader’s  imag¬ 
ination  supplies. 

“I  am  afraid  the  day  when  the  princi¬ 
ple  of  price  maintenance  will  be  gen¬ 
erally  accepted  is  a  long  way  off.” 
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NATION’S  GREAT  OPPORTUNITY  AT  HAND 

SAYS  PROMINENT  NEW  YORK  BANKER 


Members  of  the  Advertising  Men’s  League  of  New  York  Listen  to  Vice- 
President  Kies  of  the  National  City  Bank  at  their  First 
Regular  Luncheon  in  the  New  Clubhouse — 

World’s  Markets  Open  to  Us,  He  Says. 


W.  8.  Kies,  vice-president  of  the  Na¬ 
tional  City  Bank,  was  the  speaker  at  the 
lirst  regular  luncheon  of  the  Advertising 
Men’s  League  of  New  York,  yesterday, 
in  the  new  clubhouse  on  East  Twenty- 
fifth  street.  He  is  the  foreign  trade 
expert  for  the  great  financial  institu¬ 
tion  above  mentioned,  and  his  address 
had  to  do  with  South  American  trade 
development.  He  said  in  part; 

“The  subject  of  foreign  trade  expan¬ 
sion  has  fixed  the  attention  of  the  busi¬ 
ness  interests  of  this  country  since  the 
beginning  of  the  European  war,  and  the 
American  manufacturer,  during  the  past 
year,  has  been  quite  intently  studying 
the  possibilities  of  foreign  trade.  In  this 
study,  he  has  discovered  a  number  of 
fundamental  facts.  He  has  learned  that 
the  development  of  a  satisfactory  export 
business  is  a  long  and  difficult  process; 
that  in  order  to  enter  foreign  fields  suc- 
tessfully  he  must  have  a  knowledge  of 
tile  characteristics  and  customs  of  the 
people  with  whom  he  seeks  to  trade.  He 
lias  come  to  a  realization  of  the  fact 
that  his  viewpoint  hitherto  has  been,  to 
a  large  degree,  provincial,  and  that  if  he 
is  to  become  a  successful  international 
business  man  he  must  broaden  out  and 
obtain  an  international  point  of  view, 
lie  has  learned  that  to  do  foreign  busi¬ 
ness  successfully  requires  the  services  of 
men  trained  especially  for  the  work,  men 
who  are  tactful  and  diplomatic,  capable 
of  obtaining  not  merely  one  order,  but 
of  establishing  permanent  business  rela¬ 
tions.  He  has  discovered  that  he  must 
learn  how  to  pack  his  goods  so  as  to 
make  them  carry  the  least  possible 
freight  rate,  pay  the  smallest  customs 
imposts,  and  withstand  safely  the  par¬ 
ticularly  rough  handling  to  which  pack¬ 
ages  are  submitted.  He  has  realized 
that  the  demands  of  foreign  markets 
must  he  considered,  and  that  if  he  would 
be  successful  he  must  make  his  goods 
to  meet  the  requirements  of  his  foreign 
customers,  and  not  try  to  compel  them 
to  take  something  which  they  do  not 
want. 

EqUAI.  TEBMS  OF  COMPETITION  NECES.SARY. 

“There  has  been  impressed  upon  the 
hitherto  indifferent  business  man  the 
necessity  of  developing  in  this  country 
a  merchant  marine,  and  the  advantages 
which  might  accrue  to  the  country  by 
lieing  able  to  carry  American  goods  in 
.\merican  bottoms.  A  study  of  the 
prices  which  foreign  competitors  are  able 
to  make  has  stimulated  an  examination 
of  costs  of  production  at  home,  and  em¬ 
phasized  the  necessity  of  the  introduc¬ 
tion  of  greater  efficiency  methods  in 
production.  The  survey  of  the  foreign 
field  has  shown,  too,  that  broader  ideas 
in  regard  to  credits  must  prevail;  that 
in  fixing  terms  of  payment  local  condi¬ 
tions  must  be  known  and  appreciated; 
that  long  credits  in  many  foreign  coun¬ 
tries  are  not,  in  all  cases,  the  result  of 
unsystematic  methods  or  bad  business 
habits,  but  due  often  to  the  difficulties 
of  distribution  and  the  lack  of  communi¬ 
cation  in  undeveloped  countries. 

“The  maintenance  of  markets  and  the 
development  of  new  markets  depend  pri¬ 
marily  upon  one  fundamental  fact — Is 
the  manufacturer  able  to  compete  on 
equal  terms?  Competition  is  of  two 
kinds,  in  quality  and  in  price.  It  is 
undoubtedly  true  that  as  to  quality,  in 
most  lines,  the  American  manufacturer 
is  able  to  hold  his  own  in  any  market, 
but  the  price  at  which  an  article  can  be 
sold  always  depends  upon  the  cost  of  its 
production. 

“The  living  standards  of  the  American 
laborer  are  the  highest  in  the  world,  and 
hit  wages  have  been  such  as  to  permit 
him  to  maintain  these  standards.  No 
one  desires  to  see  them  lowered,  but,  on 
the  other  hand  they  can  not  be  inordi¬ 
nately  raised  to  the  point  where  pro¬ 


duction  costs  will  be  so  increased  as 
to  make  competition  with  the  inaniifac- 
tuiers  of  other  nations  impossible. 

1‘KE.SE.ST  AII.N'OKMAI.  CO.NIUTIO.N.S  CA.X.NOT 
I.A.ST. 

“We  have  been  able  in  many  lines, 
where  wages  are  inut-n  higher  in  this 
country,  to  compete  in  foreign  markets 
because  of  the  ingenuity  of  our  nie- 
chauics  and  the  greater  etticiency  of  the 
American  laborer.  We  have  been  able 
to  hold  our  domestic  markets  because  of 
these  facts,  and  because,  for  many  years, 
this  country  has  had  a  protective  tariff. 
But  we  have  no  monopoly  upon  machin¬ 
ery,  and  other  nations,  where  they  could 
not  imitate,  have  purchased  the  use  of 
our  patents.  Just  prior  to  the  outbreak 
of  the  war  a  low  tariff  policy  had  been 
inaugurated,  and  the  effects  were  begin¬ 
ning  to  be  apparent  when  the  war  broke 
out.  Many  manufacturing  establish¬ 
ments  had  been  running  on  half  time 
and  others  were  closed,  while  in  some  in¬ 
dustries  plans  had  been  made  to  estab¬ 
lish  factories  in  other  countries,  owing 
to  the  impossibility^  of  competition  due 
to  the  difference  in  the  cost  of  labor. 
In  most  instances  the  competition  most 
feared  was  that  of  Germany.  The  ab¬ 
normal  conditions  brought  on  by  the 
war  have  enabled  many  of  these  con¬ 
cerns,  temporarily,  to  prosper.  The  sig¬ 
nificant  thing,  however,  is  that  wages 
have  been  increased  in  many  of  these 
lines.  What  will  become  of  these  in¬ 
dustries  after  the  war?  It  is  reasonable 
to  assume  that  production  in  Europe  for 
some  period  after  the  war  closes  will 
proceed  at  a  disadvantage,  and  at  an 
actual  higher  cost.  If  it  were  possible 
to  maintain  wages  in  this  country  at 
anywhere  near  the  former  level,  the  mar¬ 
gin  which  has  kept  us  out  of  many  of 
the  markets  of  the  world  heretofore 
would  be  changed  in  our  favor. 

“The  nations  of  Europe,  when  this 
bloody  nightmare  shall  have  been  dissi¬ 
pated,  will  be  compelled  to  pay  an  enor¬ 
mous  bill.  Every  man,  woman  and 
child  will  be  compelled  to  produce.  These 
products  will  be  offered  for  sale  in  the 
markets  of  the  world  in  order  to  restore 
shattered  credits.  Production  will  go  on 
at  a  disadvantage  and  at  a  greater  coat 
than  heretofore,  but  these  products  will 
be  sold  at  any  price  because  their  sale 
will  Ih!  a  necessity.  The  most  rigid 
economy  will  prevail  and  standards  of 
living  reduced  to  the  minimum.  Not 
only  the  foreign  markets  which  we  now- 
have,  but  our  domestic  markets  as  well 
may  be  in  danger.  .Realizing  the  com¬ 
petition  in  store  for  us,  ought  we  not  to 
begin  immediately  to  prepare  for  this 
commercial  warfare? 

DEAL  WITH  AMERICAN  BRANCH  BANKS. 

“To  bring  about  effective  results,  it  is 
necessary  that  American  banks,  estab¬ 
lishing  branches  in  foreign  countries, 
should  have  the  hearty  co-operation  of 
all  American  business  interests.  The 
main  argument,  so  long  and  so  vigor¬ 
ously  urged  in  proof  of  the  necessity  of 
American  banks  in  foreign  markets,  has 
lieen  that  American  manufacturers 
should  not  be  obliged  to  submit  their  in¬ 
voices,  and  prices,  and  other  documents 
required  to  accompany  a  draft  sent  for 
collection,  to  the  inspection  of  foreign 
hankers,  whose  interests  lay  in  the  build¬ 
ing  up  of  the  trade  of  their  country. 
No  Englishman  in  Argentine  would  do 
his  business,  and  thereby  intrust  his 
business  secrets,  with  a  German  bank. 
It  would  seem  right  and  proper  to  expect 
that  American  banks  doing  business  for 
clients  in  foreign  markets  would  pass 
their  business  through  branches  of  Amer¬ 
ican  banks  in  such  markets  whenever 
possible.  This  would  sivm  a  matter  of 
self  interest,  in  view-  of  the  keen  com¬ 
petition  which  we  may  expect.” 


WHAT’S  GOING  ON?  DAILY! 

It's  Daily  of  Washington  Who's  Going 
On,  and  It’s  “What's  Going  On”  of 
Philadelphia  that  Daily’s  Going  on  To 
—New  Labor  Monthly — An  Active  Cor¬ 
respondent’s  Adventure  with  a  Bayonet. 


Washington',  D.  G.,  October  6.  — 
Francis  P.  Daily,  for  five  years  city  edi¬ 
tor  of  the  Washington  Herald,  and  since 
last  February  a  member  of  the  editorial 
staff  of  the  Washington  Times,  will  take 
up  the  managing  editorship  of  “What’s 
Going  On,”  a  theatrical  magazine  of 
Philadelphia. 

Although  I’hiladelphia  is  Mr.  Daily’s 
native  city,  he  has  lived  in  Washington 
nearly  all  his  life,  has  grown  up  in  the 
newspajierdom  of  the  National  Capital, 
and  is  one  of  the  best  known  men  in  the 
local  field. 

Starting  as  a  reporter  of  high  school 
sports  and  amateur  baseball  on  the  Post, 
Mr.  Daily’s  rise  was  rapid  through  all 
phases  of  the  editorial  departments. 
Transferred  to  the  city  room  of  the  Post, 
Mr.  Daily  covered  a  variety  of  assign¬ 
ments,  going  later  to  the  copy  desk  of 
the  Washington  Herald.  A  year  later 
he  was  promoted  to  the  city  editorship 
and  quickly  made  a  host  of  friends  for 
that  jiaper  by  his  clever  handling  of 
Washington  news  and  his  every  effort  to 
please  his  readers.  In  this  way,  he  held 
the  Herald  city  editorship  longer  than 
any  of  his  predecessors. 

Twenty-seven  members  of  the  staff  of 
the  Times  recently  gave  a  farewell  dinner 
to  Mr.  Daily  in  the  Flemish  Room  of  the 
National  Press  Qub.  During  the  even¬ 
ing  miniature  copies  of  the  Times  were 
distributed.  The  dinner  “edition”  contain¬ 
ed  many  breezy  quips,  “specials,”  “edi¬ 
torials”  and  “want  ads.”  Mr.  Daily  goes 
to  his  new  post  with  the  sincere  good 
wishes  of  his  many  newspaper  friends. 

The  Labor  Gazette,  a  new  Washing¬ 
ton  monthly  publication,  to  contain  “a 
record,  from  the  most  authoritative 
sources  available,  of  labor  disputes,  con¬ 
ciliation,  arbitration,  cost  of  living,  trade 
c-onditions  in  the  principal  industries,  re¬ 
sumes  of  state  and  federal  reports  on 
labor  and  industry,  and  of  special  inves¬ 
tigations,”  etc.,  has  as  one  of  its  editors 
W.  L.  Stoddard,  of  the  Washington 
Bureau  of  the  Boston  Transcript.  W. 
.Tett  Lauck,  formerly  an  editorial  writer 
for  the  Richmond  Time.s-Dispatch,  and 
Edgar  S^denstricker,  formerly  of  the 
L.vnchburg  (Va.)  News  are  on  the  Ga¬ 
zette’s  staff. 

There  is  a  sort  of  feeling  in  the  press 
galleries  of  Congres.s  that  if  Ixiuis  Lud¬ 
low  did  not  get  it,  then  it  really  did  not 
happen.  Ludlow  can  be  in  more  places 
at  the  same  time  than  any  other  man, 
and  it  is  one  of  the  mysteries  of  the  pro¬ 
fession  how  he  does  it.  Columns  could  be 
written  about  his  ability  to  cover  the 
entire  District  of  Columbia  every  twenty- 
four  hours  for  the  long  list  of  newspa¬ 
pers  he  represents  at  the  National  Cap¬ 
ital,  but  this  particular  story  has  to  do 
with  telling  how,  for  once,  he  was  foiled, 
and  In  addition  given  a  pretty  bad  scare. 

It  happened  during  the  recent  G.  A.  R. 
Encampment,  when  the  business  sessions 
were  being  conducted  behind  closed  doors. 
On  the  first  day,  Mr.  Ludlow  walked  into 
the  office  of  the  director  general  at  Camp 
Emery  and,  meeting  Jim  Preston,  of  the 
Senate  Press  Gallery,  asked  him  where 
the  veterans  were  holding  their  sessions. 
Preston  directed  him  to  the  right  door, 
but  neglected  to  mention  the  fact  that  all 
sessions  were  secret.  That  little  over¬ 
sight  was  the  undoing  of  Mr.  Ludlow. 
He  went  to  the  door  in  a  hurry,  flung  it 
open  and  started  in  with  all  the  eager¬ 
ness  of  a  man  about  to  find  the  pot  of 
hidden  gold.  He  actually  got  as  far  as 
to  open  the  door  and  put  one  foot  across 
the  threshold,  when  a  doughty  little  war¬ 
rior  in  full  uniform  and  with  fixed  bay¬ 
onet  sprang  out  and  commanded  him  to 
halt.  Fatima’s  countenance  when  she 
opened  the  door  and  discovered  the  slain 
wives  of  Bluebeard  was  comedy  beside 
the  expression  on  Mr.  Ludlow’s  face  at 
that  moment.  He  never  expected  to  meet 
a  man  of  such  warlike  spirit  so  far  from 
the  European  trenches. 
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enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
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published  in  America. 
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Automatic  Press  Blanket 

Is  everything  the  name  implies. 
Eliminates  all  tympan  cloth. 
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efficiency. 
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Deutsches  Journal 

The  N.  Y.  German 
Journal  is  America’s 

Greatest  German  Newspaper 
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Canadian  Press  Clippings 

Tbe  probIi>m  of  ooreriiiK  the  Cenadlen 
Field  la  auawered  by  obtaining  the  aerrlce  of 

The  Dominion  Press 
Clipping  Agency 

which  glvea  the  rllpplnga  on  all  mattere  of 
Int'reat  to  yon,  printed  In  over  95  per  cent, 
of  the  newapapera  and  publications  of  CAN¬ 
ADA. 

We  .-oTer  every  foot  of  Canada  and  New¬ 
foundland  at  our  bead  office. 

74-7S  CUUECH  ST.,  TORONTO,  CAN. 
Price  of  aerrlce.  regular  presa  clipping 
rates — special  rates  and  discounts  to  Trade 
and  Newspapers. 


Successful 

Men  In  every  walk  of  life  are  all  familiar 
with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
liualnces  men  and  women,  public  personages 
and  tbs  leading  Banka,  Trust  Companies  and 
Corporations. 

•  Romeike  Clippings 

are  an  Indispensable  adjunct  In  every  busi¬ 
ness,  If  you  have  never  used  them,  write 
for  Information  and  terms  today. 

HENRY  ROMEIKE,  INC., 

166-110  Seventh  Ave.,  New  York  City. 

_ _ _ _ _ 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstreet,  218  East 
42nd  Street,  New  York  City. 


PUBLISHER’S  NOTICE. 

Subscription:  Two  Dollars  a  year  In 
the  United  States  and  Colonial  Posses¬ 
sions.  12.50  a  year  In  Canada  and  $3.00 
foreign. 

It  Is  suggested  that  the  publication 
should  be  mailed  to  the  home  address 
to  Insure  prompt  delivery. 

The  Editor  and  Publisher  page  con¬ 
tains  672  agate  lines,  16E  on  four. 

The  columns  are  13  picas. 

Advertising  Rates:  Transient  Display, 
25c.  an  agate  line. 

Liberal  discounts  are  allowed  on  either 
time  or  space  contracts. 

Small  advertisements  under  proper 
classification  F^Il  be  charged  as  follows: 
For  Sale  and  Help  Wanted,  fifteen  cents 
a  line:  Business  Op|>ortunity  and  Miscel¬ 
laneous.  twenty-five  cents  a  line,  and 
Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

The  Editor  and  Publisher  can  be  found 
on  sale  each  week  at  tbe  following 
news-stands : 

New  York — World  Building,  Tribune 
Building.  Park  Row  Building,  140  Nassau 
straet.  Manning's  (opposite  tbe  World 
Building),  33  Park  Row:  Tbe  Woolworth 
Bonding,  Times  Building,  Forty-second 
Street  and  Broadway,  at  basement 
entrance  to  Subway:  Brentano's  Rook 
Store,  Twenty-sixth  Street  and  Fifth 


Arniue  and  Maok’a,  opposite 
Thlrt.T-fourth  Street. 

Macy't  on 

rblladeipbla— U 
Chaatnut  Stneta. 

a.  Ran, 

7Ui  and 

Plttabnrgb — Davit 
Wood  Street. 

Book 

Shop,  4ie 

WasblngtoD.  D. 

C.— Bert 

E.  Trsnla, 

511  Fourteenth  Street,  N.  W. 

(Chicago — Post  Offics  News  Co.,  Monroe 
Street. 

Cleveland — Scbroeder’s  News  Store, 

Superior  Street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  (16  Lamed 
Street.  W 

Ran  Franclaco— R.  J.  Bldwell  Oo.,  742 
Markat  Street. 


LECTURES  AT  FT.  WORTH 


Ad  Men’s  Club  to  Be  .4ddressed  by  Men 

of  Prominence  in  the  Advertising 

World — Weekly  Organ  to  Be  Issued — 

“Buy-It-In-October”  Week — All  Sorts  of 

Live  Notes  from  the  Texas  Country. 

Fort  Worth,  Tex.,  Octotier  5. — Ttie 
Fort  Worth  Ad  Men's  Club  resumed  its 
regular  weekly  meetings  following  the 
siiinmer  vacation,  the  first  meeting  Iki- 
iiig  held  last  Tuesday.  At  this  meeting 
tlie  club’s  activities  for  Fall  and  Winter 
campaign  were  outlined  and  plans  were 
made  to  bring  five  eminent  lecturers 
liere  at  intervals  of  one  month  during 
the  remainder  of  tliis  year.  The  vigi¬ 
lance  committee  also  reported,  suggest¬ 
ing  several  means  of  better  protecting 
the  merchants  against  a  number  of  fake 
schemes. 

The  five  lecturers  and  their  subjects 
which  the  ad  club  will  bring  to  Fort 
Worth  are:  “Advertising  and  the  Spec'd 
of  Turnover,”  Wheeler  Sammons  of  the 
editorial  staff  of  System  Magazine; 
"How  Trutli  in  Advertising  Wins,” 
Harry  D.  Robbins,  former  chairinun  of 
the  vigilance  committee  of  the  Asso¬ 
ciated  Advertising  Ad  Chibs  of  the 
World;  “Dealer  Help  as  It  Looks  to  the 
Dealer,”  S.  C.  Dobbs,  former  [iresideiit 
of  tlie  Associated  Advertising  Clubs  of 
the  World;  “Mediums  and  How  to  Select 
Them,”  Mac  Martin,  chairman  of  the 
educational  committee.  Associated  Ad¬ 
vertising  Clubs  of  the  World;  “Some  of 
Hie  Local  Advertisers’  Copy  Problems,” 
Prof.  Frank  Alvah  Parsons,  author  of 
"Principles  of  Advertising  Arrangement.” 

CAMPAIGN  AGAINST  “FLY  BY  NIGHTS.” 

The  report  of  the  vigilance  committee, 
submitted  by  R.  E.  Kerr,  chairman,  re¬ 
viewed  the  activities  of  the  committee 
during  the  summer  months  in  protect¬ 
ing  the  mercliants.  In  regard  to  the 
inroads  of  he  “tly-by-night”  itinerants 
who  periodically  invade  a  city  with  a 
cheap  class  of  merchandise  which  they 
unload  on  the  public  and  take  away 
all  the  ready  cash  they  can  gather,  the 
committee  expressed  the  liope  that  the 
newsjiapers  would  not  encourage  this 
class  of  merchants,  hut  would  do  all  they 
could  to  discourage  them.  Tlie  news- 
pajiers  were  askeil  to  decline  to  accept 
advertising  from  such  itinerant  mer¬ 
chants. 

The  club  voted  to  establish  a  weekly 
newsjiapcr  as  the  official  organ  of  the 
club.  H.  C.  Burke,  Jr.,  will  lie  editor, 
with  A.  C.  Williams  assistant  editor. 

Ted  Robinson,  L.  W.  Bevins  and  W. 
Greer  were  eleet(>d  new  members. 

To  stimulate  business  and  buying  gen¬ 
erally  in  Texas,  the  publications  of  A. 
H.  lielo  Si  Co.,  at  Dallas  and  Galveston, 
have  launrlied  a  “Buy-It-in-Octolier” 
movement  and  as  a  means  of  stimulating 
interest  in  this  campaign,  they  have  in¬ 
stituted  two  contests,  one  for  Dallas 
trade  territory  and  the  other  for  Gal¬ 
veston  trade  territory,  in  whieh  thirty- 
seven  prizes  in  gold,  aggregating  $40(1, 
will  lie  given  away.  The  Dallas  Evening 
.Tournal  offers  $2.50  in  gold  in  prizes  for 
the  best  article*  of  not  more  than  200 
words  telling  why  October  should  lie  a 
brisk  trading  month.  The  contest  is 
open  to  women  over  16  years  of  age 
living  within  a  radius  of  60  miles  of 
Dallas.  The  $250  is  divided  into  twenty- 
two  prizes  as  follows:  A  first  of  $75, 
second  $.50,  third  $30,  and  nineteen  prizes 
of  .$5  eaeh.  The  contest  closes  October 

15  at  6  p.  m.,  and  articles  in  hand  at 
that  time  will  be  judged  by  a  committee 
of  ad  men  appointed  by  the  president  of 
the  Dallas  Advertising  League  and  the 
prizes  awarded  on  their  decisions. 

OAI.VESTON  news’  (XINTEST. 

A  similar  contest  is  instituted  by  the 
Galveston  Daily  News,  save  that  $1.50  in 
gold  is  to  be  given  away.  The  $1.50  is 
divided  into  fifteen  prizes  as  follows: 
A  first  of  $.50,  second  $25,  third  $15,  and 
twelve  prizes  of  $5  eaeh.  The  contest 
at  Galveston  is  restricted  to  women  over 

16  years  of  age  living  within  a  radius 
of  200  miles  of  Galveston. 

The  “Bny-It-in-Oetoher”  movement 
has  been  taken  up  by  the  ad  clubs,  mer¬ 
chants’  associations,  commercial  organ¬ 


izations  generally  in  the  trade  territory 
adjacent  to  Dallas  and  Galveston  and 
strong  indorsements  are  being  given.  It 
is  believed  that  it  will  be  a  means  of 
stiinnlatiiig  business  and  restoring  much 
of  the  needed  confidence  to  make  pros¬ 
perity  a  reality. 

The  proposition  came  before  the  Dallas 
Advertising  League  and  was  given  en- 
tliusiastic  indorsement.  At  the  same 
time  every  member  of  the  league 
pledged  himself  to  boost  it  for  all  he  was 
worth.  ^Merchants  indorsed  it  and  have 
backed  np  tboir  imlorscment  with  sub¬ 
stantial  advertising.  .-Mrcady  the  effects 
of  the  “Ruy-lt-in-October”  movement 
may  be  seen  in  Texas. 

AN  KQUINK  adventure. 

William  Grady  Kinsolving,  formerly 
city  editor  of  tbe  Galveston  (Texas) 
News,  who  resigned  and  started  for 
France  with  a  cargo  of  horses  on  hoard 
the  steamship  Ultonia  of  the  Chiiiard 
Line,  is  now  at  Newport  News,  where 
the  Ultonia  was  forced  to  put  in  on 
account  of  trouble  which  developed  with 
her  engines.  It  is  intimated  that  the 
trouble  was  due  to  pro-German  sym¬ 
pathizers  on  iKiard  the  vessel,  and  a 
rigid  investigation  has  been  begun.  Mr. 
Kiiisolving  expects  to  proceed  to  F..urope 
as  soon  as  repairs  are  made  to  the  Ul¬ 
tonia.  whicli  may  require  several  weeks. 

William  Jennings  Bryan  spoke  at 
Dallas,  Texas,  on  Saturday  night,  Oc¬ 
tober  2.  under  the  auspices  of  the  Dallas 
Press  Club.  A  large  crowd  heard  the 
former  Secretary  of  State,  and  J.  W. 
Mahan,  chairman  of  the  Press  Club’s 
entertainment  committee,  reports  that 
receijits  from  sale  of  tickets  were  far 
above  all  expectations.  Mr.  Bryan  spoke 
on  “The  War  in  Europe  and  Its  Les¬ 
sons  to  the  United  States.” 

J.  C.  Woodward,  formerly  editor  of 
the  Petty  (Texas)  Enterprise,  has  ac- 
cejited  the  position  of  advertising  man- 
accr  of  the  Texas  Trade  Review  and 
Industrial  Record,  published  at  Dallas. 

.Tolin  (hunter,  recently  of  the  Detroit 
(Texas )  Herald,  has  purchased  the  Plano 
(Texas)  Courier  and  will  assume  edi¬ 
torial  management  of  this  paper  at  once. 

Vernon  Garrison,  of  ^McKinney,  Texas, 
formerly  editor  of  the  Commerce  (Texas) 
Daily  News,  is  now  editor  of  the  Dallas 
County  Record,  published  at  Dallas. 

Giis  W.  Thomasson,  advertising  man¬ 
ager  for  Shuttles  Bros.  &  Co.,  of  Dallas, 
Texas,  and  prominent  in  advertising  cir¬ 
cles  throughout  the  South,  has  been  ap¬ 
pointed  as  a  memlier  of  the  Dallas  Pub¬ 
lic  Welfare  Board,  and  has  accepted  the 
ap]K>intniont.  Mr.  Thonias'^on  has  long 
been  an  active  worker  for  the  civic  bet¬ 
terment  of  Dallas.  i 

Karl  Bettis,  for  some  time  sporting 
editor  on  the  Fort  Worth  (Texas)  Rec¬ 
ord,  and  prior  to  that  with  Chicago 
newspapers,  has  accepted  the  desk  of 
sporting  editor  on  the  Dallas  Morning 
News,  sneeeeding  .Albert  Stone,  who 
went  to  Galveston  to  lieeome  city  editor 
of  the  Galveston  News. 

BUSINESS  MUCH  BETTER. 

Lloyd  P.  Loekridge,  editor  of  the  .\iis- 
tin  (Texas)  Statesman  and  Tribune,  re¬ 
ports  that  linsiness  conditions  show  ma¬ 
terial  iinproveinent  in  his  section,  and  it 
is  his  lieliof  that  the  much  talked  of 
prosperity  is  near  at  hand  in  Texas. 

Claude  F.  Drake,  formerly  telegraph 
editor  of  the  Dallas  (Texas)  Morning 
News,  but  more  recently  secretary  of 
the  Young  Men’s  Business  League  at 
Waco,  Texas,  has  again  entered  the 
newspaper  field.  !Mr.  Drake  has  pur¬ 
chased  the  Press-Journal,  publisheil  at 
Rusk,  Texas. 

John  C.  Welch,  formerly  on  the  ad¬ 
vertising  stair  of  the  Dallas  (Texas) 
Morning  News,  has  purchased  the  Dal¬ 
las  County  Record,  whieh  he  will  con¬ 
tinue  to  publish  at  Dallas. 

!Mis8  Marie  Perkins,  daughter  of  Edi¬ 
tor  Tom  Perkins  of  the  McKinney 
(Texas)  Courier-Gazette,  and  society 
editor  on  her  father’s  paper,  has  been 
chosen  as  sponsor  for  the  McKinney 
camp  of  the  United  Confederate  Veterans 
for  the  annual  State  reunion  at  Hills¬ 
boro. 

E.  W.  Daniel,  .Tr.,  for  the  past  eight 
years  a  memlier  of  the  advertising  staff 
of  -  the  Dallas  (Texas)  Morning  News, 
has  gone  to  New  York,  where  be  will 


take  up  the  study  of  voice  with  a  view 
to  doing  conceit  work.  Before  leaving 
The  News,  Mr.  Daniels’  fellow  workers 
presented  him  with  a  beautiful  solid 
gold  Swiss  watch  as  a  token  of  their 
friendship  and  regard. 

The  Dallas  (Texas)  Advertising  League 
at  its  last  meeting,  which  was  the  sec¬ 
ond  meeting  since  the  League  began  its 
educational  campaign  through  the  for¬ 
mation  of  a  dummy  stock  company  and 
a  discussion  of  advertising  methods,  took 
up  the  matter  of  advertising  for  the 
"Want  more  Pickle  Company.”  The 
company  has  an  a()propriatioii  of  $5,00(i 
to  be  spent  for  advertising  during  the 
j'ear,  and  the  various  means  of  adver¬ 
tising  were  considered.  The  same  ques¬ 
tion  will  be  continued  at  tlie  next  meet¬ 
ing,  when  it  is  expected  some  definite 
action  will  be  taken. 

The  club  also  heard  the  “Buy-It-iu- 
October”  plan  explained  by  A.  G.  Chaney, 
advertising  manager  for  Titche-Goet- 
tingcr  Company. 

Mayor  Henry  D.  Lindsley,  of  Dallas, 
Texas,  has  accepted  the  invitation  of  the 
Cleveland  (Ohio)  Advertising  Club  to  ad¬ 
dress  that  organization,  and  will  speak 
there  on  October  9.  'The  Texas  mayor 
will  tell  the  Ohio  advertising  men  some¬ 
thing  of  the  Dallas  spirit  and  how  the 
Texas  metropolis  has  been  able  to  do 
almost  everything  she  set  out  to  do. 

Ten  Dallas  “newsies,”  the  pick  of  the 
300  or  more  newsboys  in  the  city,  will 
be  selected  to  represent  the  “Brownies” 
in  the  play  to  feature  Texas  commercial 
cntei  prises  to  be  staged  at  Dallas,  Texas, 
during  the  State  Fair  to  be  held  Octo- 
lier  16-31. 

The  Rev.  A.  E.  Ewell,  of  Dallas,  Texas, 
has  been  selected  as  editor  of  tlie  Cfliris- 
tian  Courier,  published  at  Dallas,  and 
it  is  announced  that  a  stock  company 
with  a  capital  of  $10,000  will  be  organ¬ 
ized  to  take  over  the  publication  of  this 
paper,  which  is  the  official  organ  in  Texas 
of  the  Christian  Church. 

TO  HELP  THE  IMMIGRANT. 

Tom  Finty,  Jr.,  editor  of  the  Dallas 
(Texas)  Evening  Journal,  will  be  one 
of  the  speakers  at  the  convention  of  the 
Texas  State  Conference  for  Charities 
and  Corroetions,  which  will  meet  in 
Dallas  October  17-19.  Mr.  Finty  will  dis¬ 
cuss  “A  Square  Deal  for  the  Immi¬ 
grant,”  and  will  also  speak  on  “The 
Parole  of  Convicts.”  Mr.  Finty  has  long 
lieeii  interested  in  sociological  work  ami 
is  considered  as  one  of  the  best  authori¬ 
ties  in  Texas  on  prison  reform  measures. 

The  Oklahoma  Editors’  Home  at  Medi¬ 
cine  Park,  near  Lawton,  was  dedicated 
on  Saturday,  October  2,  when  200  news¬ 
paper  men  with  their  families  from  all 
parts  of  the  State  gathered  there  for 
the  formal  exercises  and  to  enjoy  a  day’s 
outing  in  the  mountains.  The  editors 
were  guests  of  the  Oklahoma  State  Fair 
at  Oklahoma  City  on  Friday  and  left 
the  State  capital  early  Saturday  morn¬ 
ing  by  special  train  for  Lawton.  Com¬ 
mittees  from  Lawton  provided  the  enter¬ 
tainment  for  the  newspaper  men.  Fol¬ 
lowing  the  dedicatory  exercises  at  the 
editors’  home  at  4  o’clock,  a  grand  ball 
was  given  at  night. 

The  Oklahoma  Editors’  Home  was 
built  at  a  eost  of  $1.5,000  and  will  lie 
used  as  the  meeting  place  of  the  Okla¬ 
homa  Press  Association.  The  building 
is  100  X  40  feet.  The  floor  consists  of 
assembly  room,  while  the  second  floor 
is  devoted  to  sleeping  quarters. 

The  building  and  plant  of  the  Ard¬ 
more  (Okla.)  Ardmorite  was  consider¬ 
ably  damaged  on  September  27,  when 
a  railroad  tank  car  containing  250  bar¬ 
rels  of  easing  head  gasoline  in  the  Santa 
Fe  railroad  yards  in  the  heart  of  the 
business  district  exploded.  The  front 
of  the  building  was  wrecked,  practically 
every  window  was  broken,  linotype  ma¬ 
chines  and  presses  were  put  out  of  com¬ 
mission,  and  one  member  of  the  force 
was  out  by  flying  glass.  Repairs  were 
made,  however,  and  little  inconvenience 
was  experienced  in  getting  out  the  next 
issue  of  the  paper. 


If  all  the  city  departments  were  run 
like  the  City  Record,  the  taxpayers 
would  have  no  kick  coming.  Supervisor 
Ferguson  is  a  thorough  newspaper  man 
as  well  as  business  man.  No  bogus  copy 
ever  gets  by  David. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


CARPENTER-SCHEERER  WEDDING  i"  the  agency  and  imblishing  field  wish 

-  them  the  best  of  good  fortune  in  their 

The  Two  Partners  in  the  Popular  Adver-  new  rtfiationship. 
tising  Agency  to  Be  Married  Today. 

Willard  E.  Carpenter,  president  of  the 
Carpenter-Scheerer  Company,  publishers’ 
rejmesentatives.  New  York  and  Chicago, 
and  Miss  Allyne  V.  Scheerer,  viee-presi- 


CHANGES  IN  INTEREST 

Ckeston,  Ia. — The  Advertiser-Gazette 
has  bought  the  subscription  list  of  the 
Morning  American,  and  in  connection 
with  tile  Plain  Dealer  has  liought  the 
American  plant  and  will  dispose  of  it. 
Tlie  Advertiser-Gazette  and  the  Ameri¬ 
can  will  hereafter  be  run  as  one  paper. 

Atlantic  City,  N.  .T. — The  Atlantic 
.Tournal.  which  has  had  a  rather  event¬ 
ful  career  of  late,  has  passed  into  the 
hands  of  a  syndicate  of  Fourth  Ward 
residents,  which  will  hereafter  eonduct 
it  ns  an  afternoon  paper. 


cash  will  be  used  as  first  payment 
on  satisfactory  daily  or  weekly 
newspaper  property.  Weeklies 
must  be  in  county  seats.  Northern 
Illinois  and  northern  Ohio  loca¬ 
tions  preferred.  Proposition  M.  V. 


WEDDING  BELLS 

William  Hanny,  cartoonist  of  the  St. 
.loseph  (Mo.)  News-Press,  and  Miss 
.\lida  Wikoff,  of  Chillicothe,  O.,  were 
married  at  the  home  of  the  bride’s  mother 
at  Chillicothe,  on  September  24. 

Edward  .1.  Hart,  political  writer  on 
the  Scranton  (Pa.)  Times,  and  Miss 
Mary  C.  Lynch,  of  Wilkes-Barre,  were 
married  on  the  morning  of  September  2.'!, 
in  St.  .John’s  Church,  Wilkes-Barre. 
After  a  trip  to  Bermuda,  Mr.  and  Mrs. 
Hart  will  reside  in  Wilkes-Barre. 

John  S.  Matchette,  editor  and  pub¬ 
lisher  of  the  Catasauqua  (Pa.)  Dispatch, 
was  married  to  Miss  S.  Elizabeth  Scott 
in  the  Bridge  Street  Presbyterian  Church 
of  that  city,  on  September  18,  by  the 
Uev.  P.  K.  Emmons. 


CHAS.  M.  PALMER 


Newspaper  Properties 


225  Fifth  Ave.,  New  York  City 


NEW  PUBLICATIONS 

Pl.aquemine,  La. — The  Plaqueinine 
Waves,  under  the  editorship  of  .Tames  E. 
Baley,  will  Monday  begin  the  publication 
of  a  daily  paper,  to  be  known  as  the 
Daily  Waves. 

WiNNiPEQ,  Man. — The  Grain  Trade 
News  is  the  fourth  daily  paper  for  Win¬ 
nipeg.  It  is  published  by  Dawson  Bich- 
ardson  and  edited  by  K.  W.  Morrison. 

Wagoner,  Okla. — Charter  has  been 
granted  the  Demoerat  Printing  Company, 
of  Wagoner,  Okla. ;  capital,  .$2,0(X).  In¬ 
corporators  are;  B.  C.  Hodges,  Okmul¬ 
gee  ;  11.  C.  Foster.  Wagoner,  and  Eu- 

I.ee  Olwell,  of  the  Chalmers  Motor  ^luskogee. 

Company,  has  resigned,  to  take  effect 
November  1.  Mr.  Olwell  went  to  De¬ 
troit  in  March,  1914,  from  Dayton,  Ohio, 
where  for  three  years  he  had  been  ad¬ 
vertising  director  of  the  National  Cash 
Register  Company.  While  not  announc¬ 
ing  his  future  plans,  it  is  understood 
that  he  leaves  Detroit  to  enter  business 
in  New  York  CSty. 


New  England 
Weeklies 

$13,000  Well  known  paper,  no  com¬ 
petition,  good  equipment,  includ¬ 
ing  Linotype,  good  field  and 
business.  $7,000  cash  required. 

$4,000  No  competition,  good  field 
and  opportunity.  Present  gross 
business,  $5,725.  Terms  possi- 


AD  FIELD  NOTES 

The  Associated  Film  Sales  Corpora¬ 
tion,  of  New  York,  has  announced  plans 
for  a  national  newspaper  advertising 
campaign.  Lee-Jones,  Inc.,  of  Chicago, 
has  the  account,  which  will  begin  run¬ 
ning  early  next  month.  About  600  lu'ws- 
papers  will  be  used,  it  is  stated. 


HARWELL,  CANNON 
Sz  McCarthy, 

Newsfaper  &  Magatine  Properties, 

Times  Bldg.,  New  York 


FOR  SALE 


Allyne  Velome  Scheerer. 


HELP  WANTED 


.{ilrertinctnrnlii  tinder  thin  rlanstflcation  fif- 
tien  cmtH  per  line,  each  insertion.  Count 

sijt  troids  to  the  line.  Advertisements  under  this  classification  fit- 

-  teen  cents  per  line,  each  insertion.  Count 

seven  words  to  the  tine. 


dent  of  the  same  X’ompany,  will  be  mar¬ 
ried  today  at  the  residence  of  Harry 
J.  Pruden,  at  Mt.  Vernon.  The  wedding 
will  be  private.  At  the  conclusion  of 
the  ceremony  Mr.  and  ^Irs.  Carpenter 
will  leave  for  Maine,  where  they  will 
spend  their  honeymoon. 

Mr.  Carpenter  was  for  a  time  the  uub- 
lisher  of  a  Wisconsin  daily  newspaper 
Later  he  became  advertising  manager 
of  the  Chicago  Chronicle  and  busine.ss 


F(»K  SAI.E — At  an  exceptional  bartralD. 
slightly  UHeil  hijfh-apcetl  thirty  two  patce  cylinder 
Duplex  printing  press.  In  perfect  condition. 
OvMiera  having  consolidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
McNeil.  Jr.,  Post  Publishing  Company,  Brldge- 
IMirt,  Conn. 


WANTK1> — To  hear  from  a  man  well  versed  in 
the  knowledge  of  makeup  for  imsition  as  Pore* 
man  In  newsimper  eomiiosiug  room.  Must  be 
etllcloiit  Ross  and  thoroughly  familiar  with  cost 
of  production.  State  wages  required  and  give 
references.  New  England.  Address  D  15^13, 
Editor  and  Piihlisber. 


Oil  October  1,  Warner  11.  Jenkins  suc¬ 
ceeded  George  F.  Goldsmith,  formerly 
advertising  manager  of  the  Pulilic  Led¬ 
ger,  as  manager  of  the  Philadelpliia  of¬ 
fice  of  Albert  Frank  &  (^o. 


FOR  SALE  AT  A  BARGAIN 
Double  Dock  Potter  Newspaper  pre.^^s.  4-6-S-lO- 
12-ld  pages.  Owners  have  consolidated;  perfect 
condition.  Write  for  particnlnrs.  Union-Sun 

Company.  I»okport,  N.  Y. 


William  H.  Osgood  lias  bi'eii  appointed 
advertising  manager  of  Vanity  Fair,  and 
Ralpli  11.  Blanchard  lias  been  appointed 
to  a  similar  position  on  Vogue. 


SITUATIONS  WANTED 


.Advertisements  under  this  classification  ten 
vents  per  line  each  insertion.  Count  sia 
words  to  the  line. 


A  plnii  tclIiiK!  in  (U'tnII.  ‘-IIOW  TO  GET  A 
SATISF.VriORV  SITfATlON’."  imill.  il  |iost- 
palil  for  SoiiK'  say  it's  wnrtli  a  liniidml. 

Your  i-opy  ia  roaiiy.  IlARitlS-IllHHI.E  COM 
I'ANY’.  171  Madison  Avcniio.  Now  York. 


NEW  INCORPORATIONS 

UociiESTER,  N.  Y. — Elliott  Advertising 
Service,  advertising,  publishing,  printing ; 

!i:2.">.000:  U.  E.  White.  R.  Cole,  1..  B. 

Elliott,  023  Mercantile  building,  Roches¬ 
ter. 

Boston.  Mass. — The  Merchants’  Ad¬ 
vertising  Service  Corporation;  W.  Fred¬ 
erick  Murray,  IJllian  M.  Maguire, 

Tliomus  H.  !\Iah'oney ;  $100,000. 

New  York  ('ity. — The  Sloan  Syndi¬ 
cate,  publishing;  $10,000;  Jolin  J.  Fish,  statement  ok  the  ownership,  manage- 
Edward  L.  Hale,  Josepli  V.  Sloan,  303 
Fourth  avenue. 

Indianapolis,  Ind.  —  Independent 
'rnide  I’ress  has  been  incorporated  with 
a  caiiitnl  of  .$10,000,  by  B.  F.  Bowen, 

E.  E.  Davis,  L.  V.  Merrinian,  and  is 
engaged  in  printing. 

Greensroro,  N.  C. — J.  M.  Reece  Pub¬ 
lishing  Company;  capital,  $2.”i,0(K);  in¬ 
corporated  hy  .1.  A.  Williams,  Alice  M. 

Ucece  and  Sue  R.  Williams ;  will  con¬ 
tinue  publication  of  Greensboro  Record. 

Salem,  N.  J. — Mail  and  Courier  Piib- 
lishing  Coiiipnny;  Clara  Kotaiski.  Jo¬ 
seph  Theriault,  Edith  Tlierinult ;  $2.'i.OOO. 

Chicago,  III. — The  Show  World  Piih- 
lisliiiig  Company,  to  engage  in  tlie  ninnii- 
facture  and  pritning  of  newspapers, 
jimrnnls,  etc.;  capital  stock.  .$l(tO.(HK); 

James  R.  Mills,  S.  J.  Kranz,  O.  J. 

Linne. 

Union  City,  Ind. — The  Eagle  Piili- 
lisliing  Company,  publisliers  of  tlie 
Union  City  Eagle,  a  dally  newspaiicr, 
filed  incoriioration  paiiers.  Tlie  conioany 
is  capitalized  at  $10,000.  Don  C.  Ward 
is  president;  Merle  S.  Ward,  vice-iiresi- 
dent  and  manager ;  C.  Stuart  Pierce, 
treasurer  and  business  manager. 


Frank  8.  Adams,  a  friend  of  mine,  thinks 
that  a  nurd  from  me  niuy  lielp  some  and  as  lie 
Is  iiajiiis  the  liHl.  well,  “I  should  worry!” 

Adams,  a  man  of  a9.  flue  oharaeter  and 
ability,  has  enjoyed  a  prosperous  summer.  Now 
he  Is  ready  for  work.  Some  years  ago  he  In¬ 
vested  Ills  surplus  sayings  In  an  apple  orchard 
at  Groenwootl.  Va.  I  tell  you  this  so  that  you 
may  get  the  thought  that  a  man  who  can  make 
money  for  himself  and  successfully  Invest  It.  Is, 
to  begin  with,  a  rather  rare  type.  Adams  knows 
eireiilation — big  town  and  little  town  trade  and 
farm  pai.ers  tbrongb  and  tbrongh.  Likewise  be 
has  an  Intimate  acquaintance  with  advertising. 
You  sec.  he's  a  versatile  fellow.  Now  he  Is 
ready  to  undertake  the  work  of  bis  life  and  he 
desires  to  enlist  before  Osier  gets  him.  He 
would  conslfler  an  Investment.  While  on  « 
Ilicliiiiond  palter  he  made  a  great  showing  In  in¬ 
creasing  earnings,  lie's  a  And  for  some  one  and 
Ills  services  may  be  secured  at  the  right  ftgure. 

I  unhesitatingly  endorse  him  without  qnalifl- 
•ation.  He  Is  sane,  sober,  energetic,  moreover 
lie  has  a  keen  mentality  and  perhaps  best  of  all 
he  Is  in  rugged  uealtb. 

Address  J.  W.  Brown.  Editor  and  Publisher, 
or  K.  8.  .Adams,  Nockamellie  Orchards,  Green- 
Editor,  Krniik  I.e  Roy  Bliini-hard,  10.-|  East  l-lth  wood,  Va. 
street.  New  York  City. 

.Maiiagl'ig  Etiltor,  Arthur  Elliot  Sproul,  110 
.Moriiiucsiile  Drive,  Now  York  City. 

Getter il  Mnitiigir.  Edwiit  1).  He  Witt,  .17  South 
.Mattie  avenue,  East  Orange.  N.  .1. 

I'lihlisiter.  .lames  Wright  Brown,  Valentine 
I  aiie,  Yitiikers.  N.  Y. 

Owner,  The  Editor  and  Publisher  Contitany, 
llitttiii  1.117  Witrld  building.  New  York  City. 

Natites  and  aililress  of  stiHkhitlih-rs  bolding  1 
per  cent,  ttr  imtre  ttf  tttlal  ttf  atttek: 

James  Wright  Bntwii,  ‘Jlid  Valentine  Lane, 

Yonkers.  N.  Y. 

Edwin  1).  He  Witt,  37  Situtli  .Maple  avenue,  East 
Orange,  N.  J. 

Frank  I.elltty  Blanehard,  10.7  East  l.'tth  street. 

New  York  City. 

T.  .1.  Keenan.  Keenan  building.  Plttshnrgli,  Pa. 

.Mrs,  Martha  .lane  I  elller,  12.-t3  St.  Nleliolaa  ave¬ 
nue.  New  York  City. 

.lohn  Ilnhlerntan.  IlarrlsvlHe.  Pa. 

Frill  C.  Hiiiiter,  SO  Malden  Ijiiie,  New  York 
City. 

A.  A.  Melteynolds,  SO  Malden  I.nne,  New  York 
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Known  bondhoblorH.  iiiortKiicoeH.  and  othor  ro- 
curUy  holdorH,  htddinjr  1  por  cent,  or  more  of 
total  amount  of  iMindH.  inortjfappH,  of  other 
Hoourltles:  (If  there  are  iiime,  do  state.) 

. None . 

James  VV.  Itrown.  publisher. 

J^worn  to  and  subscribed  before  me  this  lat 
day  of  O<’to!)er,  1915. 

K.  A.  Pratt* 

Notary  Public,  Nassau  County. 

tSeal] 

Certifleate  filed  In  New  York  County. 

(My  commission  expires  March  30,  1916). 


A  weekly  newspaper  and  Job  printing;  pbint 
doin^  a  lar^e  and  profitable  bus!  less  in  a  suburb 
of  a  city  in  Pennsylvania  is  ofTered  for  sale  at 
a  btirKain  prii’e  and  on  easy  terms,  .\ddress 
Suburban  Newspap*  r,  e,  Editor  and  Puidisber. 


Legal  notice 


MENT,  CIRCULATION,  ETC.,  REqiHRED 
HY  THE  ACT  OF  Al'GUST  24,  1912, 


A  man  with  wide  experience  In  general  adver¬ 
tising.  and  successful  record  In  developing  ad¬ 
vertisers,  wants  to  connect  with  a  publisher, 
wlio  has  a  field  that  Is  iinileveloited.  to  develop 
the  advertising  in  his  Held,  ON  A  STRICTLY 
CO.MMISSION  BASIS.  I  have  the  ability,  ex¬ 
perience  and  knowleilge  necessary,  and  can  make 
my  work  worth  while  to  any  publisher  who  has 
the  field.  Address  A.  L.  T.,  care  Eilltor  and 
Piililisher. 


Cartoonist-photographer,  two  in  one,  wants  to 
connect  with  live  paper.  Moderate  salary. 
Opisirtune.  c/o  Editor  and  PubllHlier. 


EDITOR—Edltorlal  writer,  exiierleiiced.  A.  B. 
21)  North  13th  St.,  Cnshocton,  Ohio. 


SOLICITOR — Wants  to  improve  position. 
Y'ming  man.  24.  with  4  years’  experience  with 
lending  Specials  'n  agrienltiirsl  and  dally  field. 
OIM’OHTUNITY  first  consideration.  Make  good 
appearance.  Well  and  favorably  known.  Will 
I<K-.'ite  anywhere.  Aildress  Room  817,  227  Fifth 
Ave.,  New  A'ork  City. 


LEGAL  NOTICE. 

The  Annual  Meeting  of  tfie  Stockholders  of 
the  Dahl  Mamfactnring  Company  will  be  held 
at  the  Company's  factory,  718  E.  13.3rd  Street, 
In  the  Borough  of  the  Bronx,  New  York  City, 
on  the  12tli  day  of  October,  1015.  at  8  o'clock 
I’.  M..  for  the  election  of  Directors  and  In¬ 
spectors  of  Election  for  the  ensiling  year. 

CARL  M.  NICHOIBON,  SecreUry. 


I 


454 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


ACTION  AGAINST  FRAUDS 


Pogtoffice  Department  Stops  the  Mail  of 
Alleged  Swindlers. 

Advertisers  who  have  lately  been 
found  to  be  using  misleading  and  decep¬ 
tive  advertisements  by  Federal  investi¬ 
gators,  and  against  whom  fraud  orders 
have  been  issued  by  the  Post-office 
Department,  are  given  below: 

1.  Bankin  &  Dodson,  Hillsdale,  Pa. — 
This  concern  advertised  In  newspapers,  as 
follows : 

Stenographers  for  spare  time  work;  be¬ 
ginners  taken ;  send  10c.  for  Information 
and  contract. 

1. adie8  for  home  work ;  nothing  to  sell ; 
25c.  per  hour  guaranteed;  sometliing  new. 

In  their  literature  the  advertisers  of¬ 
fered  work  In  making  up  lists  of  names  and 
addresses  of  friends  and  neighbors.  After 
obtaining  the  20c.  for  jmstage  and  Instruc¬ 
tions,  It  was  alleged,  they  advisf-d  that  such 
lists  would  be  paid  for  only  after  the  peo¬ 
ple  named  on  the  lists  had  bought  mer¬ 
chandise  from  Bankin  4  Dodson  or  from 
concerns  to  which  they  sell  the  lists. 

2.  Fanct  Wokk  Magazine;  Begal  Art 
PcBLisHiMa  CoMPANV,  and  Wiij.iam  M. 
WioHAM,  Editor,  Minneapolis. —  In  this  case 
the  advertisement  purported  to  give  a  beau¬ 
tiful  linen  center-piece  free  with  a  2.)e.  trial 
subscription  for  a  year  to  Fancy  Work 
Magazine.  People  who  sent  money  to  the 
advertiser  received  no  rsponse.  it  Is  alleged. 
Many  who  entered  a  circulation  contest  for 
a  $«00  piano  and  other  premiums,  received 
neither  premium  nor  magazine  when  money 
was  forwarded. 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertiting  4  Sales  Service, 
115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 

26-28  Beaver  St.,  New  York. 
TeL  Broad  3831. 


HOWLAND,  H.  S.,  ADV.  AGENCY. 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY-  H.  H.. 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers'  Representatives 


ARKENBERG  SPECIAL  AGENCY, 
Publishers’  Representatives, 
Classified  Advertising  Exclusively, 
406 A  Madison  Ave.,  Toledo,  O. 


BUDD,  THE  JOHN,  COMPANY, 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg.,  St.  Louis. 


CONE.  LORENZEN  ft  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg.  Bldg., 
Chic.;  Gumbel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office,  1  W.  34th  St 


GLASS,  JOHN. 

1156-1164  Peoples  Gas  Bldg.,  Chicago. 


O’FLAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
IlL;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Krcsge  Bldg.,  Detroit  Mich. 


VERREE  ft  CONKLIN,  INC., 
225  Fifth  Ave.,  New  York. 
TeL  Madison  Sq.  962. 


3.  Buckeye  Copy  Company,  and  J.  B. 

Nichoi.s,  Manager,  Lorain,  Ohio. — This 
company  advertised  in  newspapers,  as  fol¬ 
lows  ;  _ 

WANTED — Persons  to  copy  letters  at 
home.  Earn  SIO  to  $25  weekly ;  send 
stamped  envelope  for  particulars. 

Those  answering  this  advertisement  were 
asked  to  send  48c.  for  copy  materials. 
After  getting  the  48c.,  it  is  alleged,  the 
remitters  were  told  to  communicate  with 
proprietors  of  laundries  and  otlier  business 
concerns  locally  and  arrange  to  get  a  com¬ 
mission  from  them  for  orders  obtained. 

4.  E.  T.  DeUsaff  and  The  DeUbaff 
Poultry  Farm,  Amsterdam,  N.  Y. — This 
firm  advertised  in  newspapers  and  circulars 
that  it  would  supply  high-grade  poultry 
and  eggs  for  hatching  purposes.  It  is  al¬ 
leged  that  the  eggs  and  poultry  were  not 
as  advertised  and  that  the  advertiser  some¬ 
times  failed  to  make  shipments  when  funds 
were  received. 

All  of  these  kinds  of  classified  adver¬ 
tisements,  leading  to  correspondence  by 
which  readers  are  duped,  still  continue  to 
lietray  the  confidence  of  credulous  thou¬ 
sands — people  who,  when  properly  treat¬ 
ed,  generously  patronize  advertisers. 
Such  advertisements  give  publishers 
great  difficulty.  Almost  no  publisher 
will  knowingly  sell  space  to  these  “con¬ 
fidence  destroyers.” 

The  Co-Operative  Exhibitors’  Supply 
Company  and  The  P.  &  W.  Sales  Com¬ 
pany,  ll  Pollard,  manager,  443  South 
Dearborn  street,  Chicago,  advertised  in 
periodicals  and  circulars  to  sell  motion 
picture  machines  and  accessories  at  low 
prices.  It  is  alleged  that  advertisements 
and  literature  misrepresented  the  goods; 
also,  that  in  some  instances  settlement 
was  delayed  for  months  and  years,  after 
part  payments  were  advanced  for  mer¬ 
chandise,  and  shipments  were  not  made. 

A  fraud  order  has  been  issued  against 
the  Carnegie  Engineering  Corporation,  of 
Xew  York  City,  which  advertised  that 
orders  would  be  accepted  from  automo¬ 
bile  dealers  for  the  “classiest  car  in 
•Vmerica  for  $59.5.”  It  is  alleged  that  its 
representations  in  advertisements  re¬ 
garding  factory  facilities  were  false. 


REAL  ESTATE  PUBLICITY 


James  R.  Murphy  to  Start  a  Lively  Cam¬ 
paign  About  Dec.  1. 

Fifty  thousand  dollars,  in  round  niim- 
Iiers,  is  to  be  spent  in  a  campaign  of 
])ublicity  in  the  metropolitan  district, 
lieginning  about  December  1,  by  James 
U.  Murphy,  in  pushing  the  sale  of  the 
lands  owned  by  Florida  Farms  and 
Home,  Inc.  Not  all  of  this  will  go  to 
newspapers,  however,  as  Mr.  Murphy 
uses  practically  all  forms  of  publicity 
in  his  campaigns — and  with  most  marked 
success. 

Mr.  Murphy  has  just  been  elected 
president  of  the  corporation  named, 
whose  property  comprises  150,000  acres 
extending  from  Palatka,  Fla.,  south  to 
Ocala,  a  distance  of  49  miles. 

The  immediate  manager  of  Mr.  Mur¬ 
phy’s  campaign  will  be  M.  P.  Walsh,  for 
years  with  the  New  York  Herald. 

Mr.  Murphy  has  made  a  great  record 
in  the  real  estate  arena.  For  years  he 
was  associated  with  Joseph  P.  Day,  New 
York’s  leading  real  estate  man,  and  his 
success  in  positions  of  responsibility 
was  most  marked.  He  has  handled 
enormous  sums  of  money,  and,  as  he  is 
still  a  young  man,  he  seems  destined  to 
liecome  even  a  national  figure  in  the 
important  field  of  real  estate  develop¬ 
ment. 

C.  S.  Monitor  Moves  New  York  Office 

The  New  York  office  of  the  Christian 
Science  Monitor  is  now  at  9  East  40th 
street — fifth  floor  of  the  Yale  &  Towne 
Building;  telephone,  Murray  Hill  777. 
This  change  is  due  to  the  fact  that  the 
steady  growth  of  the  Monitor  in  reader- 
interest,  influence  and  circulation  has 
made  increased  office  space  necessary. 
The  advertising  here  is  under  the  charge 
of  Warren  C.  Klein,  Eastern  representa¬ 
tive,  with  George  W.  Walter  as  asso¬ 
ciate. 

A  Great  Little  Book 

The  Benjamin  &  Kentnor  Company  of 
New  York  and  Chicago  has  just  issued 
its  highly  valuable  list  of  special  East¬ 
ern  representatives  of  leading  daily 
newspapers. 


N.  Y.  AD  LEAGUE  BOOMS 


Membership  Already  Away  Beyond  the 
Original  Limit  of  Six  Hundred,  and 
Gaining  hy  Leaps  and  Bounds — Ladies’ 
Days  to  Be  Held  at  Intervals — Likeli¬ 
hood  of  a  Waiting  List. 


The  new  club  idea  of  the  Advertising 
Men’s  League  of  New  Y'ork  is  proving 
immensely  popular.  The  limit  of  inem- 
Ix-rship  was  at  first  fixed  at  600,  but 
already  that  number  has  been  greatly 
exceeded,  and  at  Thursday’s  meeting  of 
the  directors  there  was  another  big 
bunch  of  applications. 

Due  to  the  extensive  use  of  the  club 
by  memlx-rs,  the  I^eague  has  been  forced 
to  give  up  its  idea  of  allowing  ladies  as 
guests.  All  the  dining  facilities  have 
lK*en  used  daily,  and  the  men  have  at¬ 
tended  the  club  in  the  evening.  To  off¬ 
set  this  exclusion  of  ladies,  it  is  planned 
to  hold  ladies’  days  at  various  intervals. 

Until  October  15  the  privileges  of  the 
club  will  be  extended  to  all  old  and  new 
memliers.  After  that  date  it  will  be 
necessary  to  show  membership  cards  to 
gain  admission.  These  cards  are  issued 
only  after  payment  for  the  current  quar¬ 
ter’s  dues  has  been  made. 

All  applications  received  after  today 
will  lie  held  for  the  consideration  of  the 
board  of  directors,  and  if  they  are  placed 
on  a  waiting  list  they  will  not  be  obliged 
to  pay  the  initiation  fee  at  the  time  of 
election,  provided  application  is  received 
Ix'fore  the  15th. 

ADVERTISING  ADVERTISING 


Mr.  D’Arcy’s  Committee  Working  Along 
High  Constructive  Lines 

Under  the  chairmanship  of  W.  C. 
D’Arcy  of  St.  Louis,  the  Committee  on 
Advertising  Advertising  recently  ap¬ 
pointed  by  the  Associated  Advertising 
Clubs  of  the  World,  is  going  right  ahead 
to  “do  things.”  The  endeavor  is  being 
made  to  secure  the  assistance  of  big  men 
— men,  that  is,  of  big,  broad,  good-for- 
something  ideas. 

Among  those  whose  acceptances  are 
already  in  hand  are  Chairman  Davis  of 
the  National  Trade  Commission,  Bishop 
VV’arren  A.  Candler  of  Atlanta  and  Ar¬ 
thur  Brisbane  of  New  York.  Others  are, 
naturally,  “on  the  way.” 

The  intention  is  not  to  hurry  undiily, 
but  to  get  just  the.  right  men,  and  then 
to  get  from  them  their  best  thought. 


AD  FIELD  PERSONALS 

D.  H.  Mooney,  city  editor  of  the  Birm¬ 
ingham  (Ala.)  Ledger,  has  resigned  his 
position  to  enter  the  advertising  field. 
He  has  startl'd  the  Mooney  Advertising 
Agency,  with  offices  in  the  Jefferson 
County  Bank  building. 

Bryan  W.  Newkirk  has  resigned  from 
the  staff  of  the  Atlanta  (Oa.)  Constitu¬ 
tion  to  take  charge  of  the  advertising 
staff  of  the  Montgomery  Journal. 

h'oster  Df'lx'voise  is  now  with  Doremus 
&  Co.,  advertising  agents,  of  44  Broad¬ 
way.  New’  York  City. 

Clinton  Church  Stevens,  of  Gorham  & 
Stevens,  of  Bridgeport,  Conn.,  has  asso¬ 
ciated  himself  with  the  Phelan  Ad-Sale 
Service  of  that  city. 

J.  Russell  Miller,  president  of  the  Read, 
Miller  Company  Advertising  Agency, 
of  Ix)s  Angeles  and  San  Diego,  is  plan¬ 
ning  to  opi'ii  an  office  in  San  Francisco. 

VVilliam  H.  Osgood  has  been  appointed 
advertising  manager  of  Vanity  Fair. 

Norris  L.  Bull  has  started  in  business 
for  himself  as  an  advertising  agent  in 
Hartford,  Conn.  He  was  formerly  with 
the  H.  E.  Lesan  Advertising  Agency,  of 
New  York. 

Ralph  P.  Blanchard  has  been  appointed 
to  the  position  of  advertising  manager 
of  Vogue  by  Conde  Nast. 

R.  J.  Reynolds,  formerly  of  the  Taylor- 
Critchfieltl  Corporation,  of  Chicago,  has 
left  the  advertising  department  of  the 
Studehaker  Corporation  and  has  joined 
the  Detroit  office  of  Frank  Seamans, 
Inc. 

Charles  T.  Logan,  of  the  S.  C.  Beck¬ 


with  Special  Agency’s  New  York  office, 
returned  to  the  home  office  after  a  busi¬ 
ness  trip  to  Atlanta  and  St.  Louis.  Mr. 
Ix>gan  reports  conditions  good  in  the 
South. 

E.  J.  Churchill,  brother  of  Arthur  B. 
Churchill,  of  the  Syracuse  Herald,  is  now 
connected  with  the  Hauser  Advertising 
•Agency,  Newark,  N.  J. 


LIVE  AD  CLUB  NOTES 

The  Atlanta  Ad  Club,  at  a  recent 
meeting,  listened  with  more  than  usual 
interest  to  J.  E.  G.  Redder,  division  su¬ 
perintendent  of  the  Bradstreet  company. 
The  unusual  interest  was  due  to  the  fact 
that  a  man  of  facts  and  figures,  repre¬ 
senting  one  of  the  great  commercial 
agencies,  had  deduced  from  his  investiga¬ 
tions  that  good  times  for  Georgia  were 
to  be  seen  in  all  directions.  At  the  same 
meeting  the  club  gave  its  endorsement  to 
the  raising  of  funds  for  the  proposed 
Emory  University  of  Georgia. 

The  Elgin  (Ill.)  Ad  CHub  has  secured 
Frank  Stockdale,  the  official  lecturer  of 
the  Associated  Ad  Clubs  of  the  World, 
to  address  an  open  meeting  of  that  or¬ 
ganization  on  Thursday  evening,  October 
14.  His  subject  will  be:  “How  Truth 
in  Advertising  Wins." 

The  Ad-Sell  League,  of  South  Bend, 
Ind.,  at  its  first  meeting  for  the  season, 
elected  the  following  officers :  President, 
W.  K.  Ijamport,  South  Bend ;  first  vice- 
president,  George  M.  Richardson,  Gosh- 
<ii;  second  vice-president.  Arthur  H. 
Ixird,  Elkhart ;  secretary,  John  F.  De- 
Haven,  South  Bend;  and  treasurer,  N. 
!4.  Gingericli,  Mishawaka. 

Corpus  Christi,  Tex.,  is  to  have  an 
advertising  league  that  will  be  affiliated 
with  the  National  Association  of  Adver¬ 
tising  Clubs.  Secretary  Farris,  of  the 
Commercial  Club,  has  been  working  on 
the  plans  for  the  organization  for  somi' 
time  and  has  enlisted  the  aid  of  man.v 
business  men  interested  in  advertising. 

The  Lewiston  (Me.)  Ad  Club  members 
are  working  hard  to  make  a  success  of 
the  big  Harvest  Carnival  which  is  to  take 
place  at  Lew’iston  October  20,  21  and  22. 

^  The^  Syracuse  (N.  Y.)  Advertising 
Club  is  having  extensive  improvements 
made  on  apartments  in  the  Vinney 
building,  which  it  shares  with  the  Tech¬ 
nology  Club. 


ACTIVITIES  OF  THE  AD  FIELD 

The  Knights  of  Pythias  of  Newark, 
N.  .L,  have  created  a  Board  of  Publicity 
which  is  intended  to  work  toward  the 
upbuilding  the  Knights  of  Pythias  and 
to  make  suitable  preparations  for  the 
2.50th  anniversary  celebration  next  year. 
The  following  officers  of  the  board  were 
elected:  President,  Milo  S.  Borden; 
vice-president,  L.  L.  Blauvelt;  secretary, 
1).  W.  Wyatt,  and  treasurer,  R.  D.  Ben¬ 
der.  The  board  will  meet  next  Octo¬ 
ber  13. 

For  the  purpose  of  advertising  San 
Antonio,  Texas,  a  fund  of  $10,000  has 
Ix'en  subscribed  by  the  members  of  the 
Thousand  Club.  At  a  recent  meeting 
of  the  board  of  directors  of  that  organi¬ 
zation  it  was  decided  that  space  should 
be  bought  in  the  big  daily  papers  of  the 
northern  corn  belt  and  in  monthly  maga¬ 
zines  in  the  East.  The  contract  for 
placing  the  advertising  was  awarded  to 
the  Hchermerhorn  Advertising  Agency 
of  San  Antonio. 

W.  J.  Foss  has  been  appointed  to  a 
newly  created  position  of  commercial 
manager  by  the  Pierce-Arrow  Motor  Car 
Comf)any.  BulTalo.  He  will  have  entire 
charge  of  sales,  advertising  publicity  ami 
service.  Since  1905  Mr.  Foss  has  been  a 
])artner  in  the  Foss-Hughes  Company, 
Philadelphia,  distributor  of  Pierce-Ar¬ 
row  cars. 

At  a  meeting  of  the  New  York  Repre¬ 
sentatives’  Club,  held  last  week,  the 
members  discussed  the  proposed  affilia¬ 
tion  with  the  Advertising  Men’s  League. 
There  was  some  doubt  as  to  the  nature 
of  the  affiliation,  some  believing  the  club 
should  enter  as  an  organization,  and 
others  urging  that  representatives 
should  enter  as  individuals.  The  matter 
was  laid  over  until  the  next  meeting 
for  further  discussion. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


455 


TIPS  FOR  THE  AD  MANAGER 

]{lackninn-lkuss  Company,  95  Madison 
aveinu*.  New  York  City,  is  placing  orders 
and  contracts  with  practically  the  same 
list  of  papers  as  last  year  for  the  “II. 
O.”  Company’s  “H.  O.”  Oatmeal  and 
“Presto’’  dour. 

The  same  company  is  making  3,000 
line  contracts  with  Middle  West  papers 
for  the  Interwoven  Stocking  Company. 

Nelson  Chesman  &  Co.,  of  1127  Pine 
street.  St.  Louis,  is  placing  96  lines  e.  o. 
Sunday  t.  f.  for  the  J.  C.  llutzell  “Ovel- 
no,”  medical.  Fort  Wayne,  Ind. 

Watrous-Estey  Advertising  Company, 
Lytton  building,  Chicago,  Ill.,  is  placing 
the  advertising  of  the  “Little  Jerry” 
Whiskey,  Port  Huron,  Mich. 

Erwin  &  Wasey  Company,  Garland 
building.  Chicago,  Ill.,  is  making  con¬ 
tracts  with  some  Pacific  Coast  news¬ 
papers  for  the  Reserve  Hemedy  Com- 
jiany,  ffliver  Tablet  Company,  and  ilus- 
terole  Company,  of  Columbus  and  Cleve¬ 
land,  Ohio. 

The  M.  \'olkmann  Advertising  Agency, 
5  Iteekman  street,  New  York  City,  is 
placing  mail  order  copy  with  some  large 
city  newspapers  for  tlie  Friendship  .lew- 
elry  Company,  S3  ChamlR'rs  street.  New 
York  City.  The  same  agency  is  placing 
the  advertising  of  the  Hiker-1  legeman 
Drug  Stores.  New  York  City. 

Hiehard  A.  Foley.  Advertising  Agency 
liulletin  building.  I’hiladelphia,  is  placing 
copy  with  Soutliern  jvapers  for  Liggett  & 
Myers  Tobacco  Company,  “Picnic  Twist.” 
St.  Loni^.,  Mo.  The  same  agency  is  re¬ 
ported  to  1h‘  askitig  rates  for  one  full- 
page  one  time  for  N'elvet  Joe  Tobacco 
advertising. 

Lyddon  &  Hanford  Company,  Cutler 
building,  Hochester,  N.  Y.,  and  200  Fifth 
avenue,  New  York  City,  is  reported  to 
Ik?  making  tip  a  list  of  newsjtapers  for 
tlieir  fall  advertising  of  A.  C..  Meyer  & 
Company.  “Dr.  Bull’s  Cough  Syrup,”  210 
East  Lexington  street,  Baltimore,  Md. 

Louis  V.  Urmy,  41  Park  Row,  New 
York  City,  is  again  placing  orders  with 
a  selected  list  of  newspapers  for  Earl  & 
Wilson.  "E.  &  W.”  Collars  and  Shirts, 
33  East  17th  street,  New  York  City. 

Alljert  Frank  &  Co.,  26  Beaver  street. 
New  York  City,  is  again  placing  4  in.  3 
t.  a.  w.  t.  f.  for  the  Savannah  Line,  Pier 
;i5  North  River,  New  York,  with  Eastern 
newspaiters. 

Ixtrd  &  Thomas,  341  Fifth  avenue.  New 
York  City,  are  again  placing  orders  with 
a  large  list  of  papers  for  Charles  A. 
Tyrell,  “J.  B.  L.  Cascade,”  570  West 
l.'ioth  street.  New  York  City. 


The  J.  Walter  Thompson  Company,  44 
East  23rd  street  and  Lytton  building, 
Chicago,  Ill.,  is  making  contracts  with 
a  selected  list  of  newspapers  for  the  Su¬ 
perior  I'nderwear  Company  for  the  “Su¬ 
perior  Union  Suits,”  Piqua,  Ohio. 


Eugene  McGuckin  Company,  105  North 
13th  street.  Philailelphia,  is  again  plac¬ 
ing  orilers  with  a  selected  list  of  news¬ 
papers  for  the  Standard  Pa'int  Company, 
2Si  Broadway.  New  York  City. 


New  Orleans  States 

Bwom  Net  Paid  Circulation  for  6  Ifontha 
Ending  ICarcb  81,  1916 

33,796  Daily 


Gain  over  October  1,  1914 .  686  copiee 

Morning  paper  LOST . 7,046  copiei 

Other  evening  paper  LOST . 7,878  copies 


We  guarantee  the  largest  white  home  de¬ 
livered  evening  circulation  In  the  trade  ter¬ 
ritory  of  New  Orleans. 

.  To  reach  a  large  majority  of  the  trade 
prospects  In  the  local  territory  the  States  Is 
the  logical  and  economic  medium. 

Circulation  data  sent  on  request. 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Bepresentsttves 
Mew  York  Chicago  St.  Louis 


Taylor  -  (Titchfield  -  Clague  Company, 
Brooks  building,  Chicago,  Ill.,  is  placing 
orders  with  some  Western  papers  for  the 
French  Battery  and  Carbon  Company. 

II.  II.  Levey,  Marbridge  building.  New 
York  City,  is  again  placing  copy  with 
newspapers  in  selected  sei-tions  for  the 
Humania  Hair  Company,  120  West  29th 
street.  New  York  City. 

P.  K.  Frowert  Company,  151  West  42nd 
street.  New  York  City,  is  placing  orders 
with  a  few  selected  newspapers  for  the 
Walton  Hotel.  Philadelphia. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  audi¬ 
tors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  hills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
ords  considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA. 


NEW  YORK. 


The  Mahin  Advertising  Company,  104 
.South  ^Michigan  avenue,  Chicago,  is  mak¬ 
ing  150  in.  contracts,  to  Ik?  used  in  one 
year,  with  some  Western  papers  for  the 
Pacific  .  Coast  Condenstsl  Alilk  Co.,  “Car¬ 
nation  ililk,”  Seattle,  Wash. 

The  Gardner  Advertising  Com|mny, 
Kinlock  building,  St.  I»uis,  is  placing  56 
in.  8  t.  orders  for  the  Halston  Purina 
Mills  Company,  “Halston”  breakfast 
food,  St.  Louis,  Mo. 

IL  E.  Lesan  Advertising  Agency,  440 
Fourth  avenue.  New  York  City,  is  plac¬ 
ing  42  in.  4  t.  orders  for  A.  A.  House¬ 
man  &  Co.,  brokers,  20  Broad  street. 
New  York  City. 

C.  Brewer  Smith  Advertising  Agency, 
85  Devonshire  street.  Boston,  .Mass.,  is 
again  placing  orders  with  a  selected  list 
of  papers  for  the  New  Engliind  Labora¬ 
tory  t'ompany,  “Burrills”  Tooth  Powder, 
Lynn,  .Mass. 

The  Howard  (’ompaiiy.  381  Fourth  ave¬ 
nue,  New  York  City,  is  again  placing 
copy  with  a  selected  list  of  papers  for 
L.  E.  M’aterman  &  Co..  "Waterman’s 
Ideal  Fountain  Pen,”  173  Broadway,  New 
York  City. 

Sherman  &  Bryan.  79  Fifth  avenue. 
New  York  City,  are  again  placing  orders 
with  newspap«*rs  in  selected  sections  for 
the  Regal  Shoe  Company,  “Regal  Shoes,” 
Boston,  Mass. 

The  Hedfield  Advertising  .Agency,  34 
West  33rd  street.  New  York  City,  is 
placing  mail  order  copy  with  some  large 
city  newspajH*rs  for  L.  J.  Griffen  &  Co., 
Children’s  Hats,  etc.,  20  West  Fourth 
street.  New  York  City.  The  same  agency 
is  reported  to  lx*  gathering  information, 
with  the  idea  of  using  newspapers  for 
the  American  Thermos  Bottle  Company, 
“Thermos  Bottle,”  35  West  31st  street. 
New  York  City. 

Margon-Robinson  Company  Advertis¬ 
ing  Agency,  Lincoln  building,  Louisville, 
Ky.,  is  making  300  in.  contracts  with 
Texas  newspapers  for  the  Peaslee,  Gaul- 
liert  Company,  “Pee  Gee”  Paints,  Louis¬ 
ville,  Ky. 


NEWS  . Birmingham 

Average  circulation  for  1914;  Dally,  36,235; 
Sunday,  37,762.  Printed  2,207.834  lines  more  ad¬ 
vertising  than  Its  nearest  competitor  in  1914. 


CALIFORNIA. 

EXAMINER  . Loa  Angelet 

A.  B.  C.  Audit  reports  show  largest  Homing  and 
Sunday  circulation.  Greatest  Home  Delivery. 


BULLETIN  . San  Francisco 


THE  PKOGRESS . Pomona 


GEORGIA. 


JOURNAL  (Clr.  57,531) . Atlanta 


CHRONICIJB  . Augusta 


I.EDfiER  . Columbus 


ILLINOIS. 


HERALD  . Joliet 


STAB  (Clrculatlqn  21,589) . Peoria 


ICWA. 


REGISTER  &  LEADER . Des  Moinea 

EVENING  TRIBUNE . Dea  Moinea 

Eaaentlal  to  covering  Dea  Moinea  and  vicinity. 


THE  TLMES  JOURNAL . Dubuque 


SUCCESSFUL  FAR.MING . Dea  Moines 

More  than  700.000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 

KENTUCKY. 


MASONIC  HOME  JOURNAL . Lonisville.  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Gnarante^ 
largest  circulation  of  any  Klasonlc  publication  In 
tbe  world.  In  excess  of  90,000  coplea  monthly. 


_ LOUISIANA. _ 

TIMES  PICAYUNE. . New  Orleans 


MICHIGAN. 


PATRIOT  (No  Monday  laane) . Jackson 

Average  three  months  ending  March  81,  1915: 
Dally,  11,349;  Sunday,  13,104.  Member  “Amer¬ 
ican  Newspaper  Pub.  Ass’n.”  “Gilt  Edge  News¬ 
papers.”  and  A.  B.  C. 


•  MINNESOTA. 


TRIBUNE,  Moruiug  and  Evening. ..  .Minneapolis 


MISSOURI. 


POST-DISPATCH . St.  I»uls 

Is  tbe  only  newspsper  in  4ts  territory  with  tbe 
beautiful  Rotogravure  Picture  Section.  Clrcn- 
lation  6rst  six  months,  1915: 

Sunday  average  .  350,066 

Daily  and  Sunda.v .  204.497 


MONTANA. 


COURIER  A  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 


D.AV . ....New  York 

Tbe  National  Jewish  Dally  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TRIBUNE  . Hastings 

Circulation  A.  It.  C.  report,  7,100.  Full  leased 
wire  report  United  Press. 


_  OHIO, 

PLAIN  DEALER . Cleveland 

Circulation  for  August,  1915; 


Daily  . 

REGISTER  . 

The  iiioist  widely  read  dally 
NurtUern  Ohio  lietween  Clevelaud 

published  In 
and  Toledo. 

VINDICATOR  . 

. .  .Youngstown 

PENNSYLVANIA. 

TLMES  . 

DAILY  DEMOCRAT  . Johnstown 


TLMES  I.EADER  . Wilkea-Barra 


SOUTH  CAROLINA. 


DAILY  MAIL . Auderson 

_ SOUTH  DAKOTaT^ 

The  Sioux  Falls  Daily  Press  la  tbe  mediuDt 
that  reaches  tbe  people  in  tbe  towns  and  in  tbe 
country.  Largest  Sunday  paper  of  any  town  Its 
sixe  anywhere.  G.  Logan  Payne  Company,  New 
York  ann  Cbicaao. 


TENNESSEE. 


BANNER  . ; . Nashville 

TEXAS. 


AMERICAN  . Austin 

“Tbe  Twentiotb  Century  Paper  of  Texas”  la 
absolutely  Independent,  printing  all  tbe  news  all 
tbe  time  and  printing  It  Orat.  Seventy  per  cert, 
city  circulation  by  carrier. 


STAB-TELEGRAM  . Fort  Wortk 

Net  Paid  Circulation,  35,000  dally.  Over  50% 
more  net  paid  city  circulation  and  over  O.tXM 
more  net  paid  Sunday  circulation  than  any  other 
paper  In  Fort  Worth. 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of  35,000 
dally  and  45,00u  Sunday. 

POST  . Houston 

Over  80%  city  circulation  to  regular  subscrib¬ 
ers  by  carrier.  The  "Home  Paper”  of  South 
Texas,  dO.OOO  guaranteed. 


TELEGRAM  . . . ..Tampla 

Net  paid  circulation  over  6,000. 


UTAH. 


HERALD-REPUBLICAN . Salt  Lake  City 


Otto  J.  Koch  Advertising  Agency,  Uni¬ 
versity  building,  Milwaukee,  Wis.,  is 
placing  16  in.  8  t.  orders  with  Western 
newspajxTs  for  David  Adler  &  Sons, 
“Adler’s  Collegiate  Clothes,”  242  Xorih 
Broadway,  Milwaukee. 

Morse  International  Agency,  Fourth 
nvemie  and  .30th  street.  New  York  City, 
is  renewing  some  newspaper  contracts 
where  they  have  expired  for  B.  F.  Allen 
A-  Co.,  "Beecham’s  Pills,”  417  (’anal 
street,  New  York  City.  The  same  agency 
is  now  handling  the  advertising  of  the 
Grape  Fruit  I’roiliiets  Company,  of 
Watertown,  N.  Y. 


MINER  . Butte 

Average  dally,  11,684;  Sunday,  17,971,  for  3 
tnonthi  ending  March  Slat.  1015. 

NORTH  CAROLINA. 


DAILY  NEWS-RECORD . Harrlsonbnrg 

In  tbe  famouB  Valley  of  Va.  only  paper 
the  richest  Agricultural  County  In  United  Stati 


SE.NTINEI . Winston-Salem 

April  Gov’t  report,  5.0.55.  WInaton-Salem 
second  largest  city  In  North  Carolina. 


WASHINGTON. 


POST-INTBLLIOENCBE  . Seatl 


NEW  JERSEY. 


CANADA. 


PIIE.S8  (Circulation  7,945) . Asbnry  Park 


JOURNAL  . . . Elisabeth 

PRESS  CHRONICLE  . Paterson 


COURIER  Np(«^  p/. . Plalnffeld 


ONTARIO. _ 

FREE  PRESS  . Ix»n( 

DAII.Y  HERALD . Strath 

Largest  circulstlon  In  Perth  Connty.  ’itM 
paper  that  Perth  County  people  want  to  read. 


The  Frank  Presbrey  (^ompany,  456 
Fourth  avenue,  will  handle  the  adver-  v  O 

tising  of  the  Florida  East  Coast  Rail-^^l 
way  Company,  243  Fifth  avenue,  Kotv^T^e  followtri 
York  City.  The  same  agency  is  placing 
orders  with  some  Eastern  newspapers  for 
the  Seaboard  Air  Line.  Portsmouth,  Va., 
and  24  Broad  street.  New  Y'ork  City. 


the  privilege  of  a  careful  and  exhaustive 

.gblfl  YORK. 


Wylie  R.  Jones  Advertising  Agency 
1  said  to  lie  handling  the  newspaper 
advertising  of  Tnealfm  Tm  Gliemi-sta 


ILLINOIS. _ 

SKANDINAVKN  . . Chicago 

INDIANA, _ 

THE  AVE  MARIA . ...Notre  Dame 


BOLLETTINO  DELLA  SERA . New  Yi 


and  Perfumers,  20  West  ifiJna  street,  Net^ 
York  City. 


ttebra^IHF 


JfiMMSYLYAWiAr 


FREIB  PRESSE  (Clr.  128.384) . Lincoln  TIMES  . a»o».  uvaia.  .aejax  jauimkoi 


/ 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


October  9,  1915. 


The  NEW  YORK  GLOBE 

leads  All  New  York  Daily  Newspapers,  Evening, 

Morning  or  Sunday,  in  Adverb'sing  Gains 

January  1st  to  September  30th,  inclusive  . 

Here 

are  the  figures 

as  compiled 

by 

the  New  York  Evening  Post 

Evening  Newspapers 

(6  days) 

1915 

1914 

Gain 

Loss 

Evening  Journal.  . 

..  4,853,939 

5,043,366 

189,427 

Evening  Globe .  . . 

.  3,714,804 

2,889,368 

825,436 

Evening  World .  . . 

.  3,704,505 

4,114,218 

409,713 

Evening  Sun . 

.  3,390,104 

2,904,132 

485,972 

Evening  Mail .... 

.  3,136,511 

3,116,390 

20,121 

Evening  Telegram 

.  4,761,429 

4,798,562 

37,133 

Evening  Post.  .  .  . 

.  2,447,380 

2,592,889 

145,509 

TOTALS . 

1,331,529 

781,782 

Morning  Newspapers 

(7  days) 

1915 

1914 

Gain 

Loss 

American . 

.  6,142,193 

6,696,512 

554,319 

Herald . 

.  5,863,871 

6,907,662 

1,043,791 

Press  . . 

.  1,486,889 

2,330,133 

843,244 

Sun . 

.  2,630,831 

2,782,897 

152,066 

Times . . 

.  6,879,097 

6,866,257 

12,840 

Tribune . 

.  2,230,211 

1,865,437 

364,774 

World . 

.  7,531,401 

8,167,484 

1 

636,083 

TOTALS . 

.  377,614 

3,229,503 

The  Globe’s  service  back  of  its  advertising,  produces  in¬ 
tensified  results  for  advertisers  far  beyond  the  ordinary. 


The  Trend  to  Evening  Newspapers 


Evening  newspapers  gained .  549,747  lines 

Morning  newspapers  lost .  2,851 ,889 


184,000  CIRCULATION 
Member  of  A.  B.  C. 

O’MARA  &  ORMSBEE,  Inc. 

CHICAGO  NEW  YORK 

Tribune  Bldg.  Brunswick  Bldg. 


THK  TKCHNICAL  PMCtS.  MtW  VOftll 


